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Story of the Week 
Are You an Alloplast? 
Will We Get Our 
Money’s Worth? 
Are We on the Right Track? 
Who’s a Good Dealer? 
On the Other Hand— 
His Rightful Due 


The Long Run 


Story of the Week 


Pronounced cured of his mental 
aberration, ‘Rosey’ Rose visited his 
old frienés and enemies of the 
asylum in a series of farewells prior 
to leaving the institution. 


“What will you do after you get 


gr into the world again?” asked 


one of the doctors, shaking Rosey’s 


ve hand. 


“As you know,” replied the ex- 
patient importantly, “I have a degree 
in science, so I may resume my 
laboratory experiments. Or, on the 
other hand, since I have had con- 
siderable coaching in dramatics, I 
might try the stage. 

“And then there’s still another al- 
ternative,” he continued. “I might 
be a little pencil sharpener.” 


Are You an Alloplast? 


The successful salesman }is an 
“alloplast,” according to Dr.‘ James 
E. Bender, director of the National 
Institute for Human Relations. 

“This $10 word,” Dr. Bender 
hastens to add, ‘means that the 
REAL salesman possesses. strong 
feelings of dominance, and of self- 
confidence in himself. Furthermore, 
he harbors fewer feelings of inferior- 
ity, and is slightly more emotional 
than his peers in most other voca- 
tions.” 

Dr. Bender bases his findings on 
the results of tests and studies made 
at the National Institute of Human 
Relations. 

“All men and women who succeed 
in those fields involving personal 
contacts with others are good sales- 
men,” he announces. “They are en- 
gaged in the same pursuit: trans- 
ferring ideas and feelings from their 


own heads and hearts into those 
whom they influence. 
“One of the secret, powerful 


drives of the ‘born salesman’s’ life 
is his wish to be liked by others.” 


How true! 


Will We Get Our 
Money’s Worth? 


Roy W. Gifford, chairman of the 
Borg-Warner’ International Corp., 
writes that unless a portion of Ameri- 
can relief funds are employed to 
strengthen private business abroad, 
Western European countries will be 
pushed further along the road to- 
ward totalitarian control. 

Upon his return from England, 
Gifford related that he found British 
business “almost universally opposed” 
to the European Recovery Program 
unless it provides for the rehabilita- 
tion of private industry. 

“The early results of ECA’s en- 
deavors indicate that American 
money is going to be spent abroad 
more intelligently than has been 
true in any other American relief ex- 
periments,” Gifford admits. ‘Of neces- 
sity, ECA was put together hastily; 
and its plans for the expenditure of 
ERP funds are not yet completely 
defined. But“the ECA ‘doctors’ are 
making exhaustive studies and de- 
tailed diagnoses of Europe’s economic 
ills—and I believe they will be able 
to prescribe wisely.” 

In conferences with heads of the 
British Federation of Industries in 
London and with the National Coun- 


(Concluded on Page 10, Column 1) 


Gibson, Coolerator Reduce Prices 


On Refrigerator, Range Models 


Gibson Cut Varies 
From $10 to $20 


GREENVILLE, Mich.—Gibson Re- 
frigerator Co. has:reduced prices of 
two refrigerator models and two 
range models by $20 and the price of 
a third range model by $10, it was 
announced by J. L. Johnson, general 
sales manager. 

Refrigerator price adjustments af- 
fect model E-859 for the middle- 
income market and model G-879 for 
the “deluxe” market. The price of 
model E-859 was lowered from 
$319.95 to $299.95 and that of model 
G-879 from $349.95 to $329.95. 

In the range line, Leader Model A 
was reduced from $199.95 to $179.95, 
model C from $239.95 to $219.95, and 
model D from $279.95 to $269.95. 

Following is a comparison of the 
old and new Gibson price list: 


REFRIGERATORS 
Model No. Old Price New Price 
cae $229 .95 $229 .95 
Ce usc ase 269 .95 269 .95 
B-859 ....... 319.95 299 .95 
CS: rere 349 .95 329 .95 
A-989* ...... 259 .95 
G-969* ...... , 359.95 


.the first time. 


RANGES 
is cs choke $199 .95 $179.95 
. Smee Paer eee ees 239 .95 219.95 
ESA ae 279 .95 269 .95 
IP CATE bes 269 .95 
wy ete 399.95 399.95 


*Just announced. 


New Hotpoint Ranges 
Ship at Lower Price 


CHICAGO — Dealer shipments of 
six new electric ranges designed for 
increased cooking and storage ca- 
pacity at “new low prices” were 
announced by Hotpoint, Inc. 

Embodying such added features as 
oven timers and combination raisable 
units, the ranges are priced “to re- 
flect production savings resulting 
from improved manufacturing effi- 
ciencies in a new range plant now 
operating at full capacity,” Leonard 
C. Truesdell, vice president of mar- 
keting, noted in a bulletin to the 
Hotpoint field organization. 


(Concluded on Page 4, Column 4) 


IN THIS ISSUE | 


“This is not the time for pessi- 
mistic thought, word, or action,” says 
J. W. Craig, Crosley general man- 
ager, who outlines on page 8 what 
manufacturers, dealers, and govern- 
ment can do to keep business volume 
high in a “salesman’s market.” 

* * * 


Dairy barn and poultry house 
ventilation poses problems for the 
contractor, one reader has found. 
LaSalvia provides him with some 
answers on page 22. 

* * * 

The confidence of consumers in 
pre-packaged produce is inclined to 
weaken after they have been pur- 
chasing for some time, a study dis- 
closed. A report on the subject on 
page 27 tells why. 

* * * 

“Fortunately for the _ industry, 
there is at least one hustling dealer 
in every city and town,” declares 
Albert McNamee of McCall’s maga- 
zine. He cites some examples of 
dealer resourcefulness in developing 


‘business on page 20. 


* * * 
Departments: What’s New, pages 
24-25. ... P. B. Reed, page 32.... 


Key to Air Conditioning, page 26... . 
World Trade News, page 28. ... 
Patents, page 34... . Editorial, page 
16. 


Coolerator Lists Lower 
Prices on 8 Models 


DULUTH, Minn.—Price reductions 
ranging from $10 to $25 on all 
models in the 1949 Coolerator refrig- 
erator and electric range lines were 
announced recently by W. C. Conley, 
Jr., Coolerator sales manager. 

Effective -March 28 the reduced 
national suggested list prices for all 
models in the 1949 Coolerator refrig- 
erator line are: 


Model New Price Old Price 
9RD8 Deluxe $329 .95 $339.95. 
9RC8 Regal 299 .95 319.95 
9RD7 Deluxe 289.95 299.95 
9RB8 Standard 219.95 234.95 


Prices on the 1949 models of Cool- 
erator electric ranges are revised to 
the following schedule: 


Model New Price Old Price 


9HC61 Deluxe $279 .95 $299 .95 
9HB42 Regal 214.95 239.95 
9HB41 Standard 199.95 224.95 
9HB43 Budget 179.95 199.95 


“Significant reductions in costs of 
materials anticipated in the near 
future are the basis for these price 
revisions. Coolerator is passing these 
savings on to the consumers now to 
stimulate appliance sales prior to the 
peak selling season,’”’ Conley states. 

In accordance with its existing 
price protection plan, the Coolerator 
Co., through its distributors, is mak- 
ing refunds on all 1948 modef Cool- 
erator refrigerators and _ electric 
ranges in the dealer’s stock as of 
March 28. Adjustments will also be 
made for models in distributor’s 
stock. 

List prices for the Coolerator com- 
mercial and home freezer remain un- 
changed. 


Canadians Hear of 
Industry Progress 


By C. Dale Mericle 


MONTREAL, Que., Can. — Pat- 
terned after the joint Rema-RSES 
meetings staged “south of the 
border,” the tenth annual educational 
conference of the Interprovincial As- 
sociation, Refrigeration Service Engi- 
neers Society held at the Mount 
Royal hotel here last Monday and 
Tuesday featured 23 educational ex- 
hibits sponsored by the Canadian 
Refrigeration Manufacturers Associa- 
tion. 

Nearly 500 members and guests 
registered for the two-day affair, 
which included five educational talks, 
an Information Please session, a 
luncheon, the annual Monte Carlo 
party and dinner-dance, in addition to 
the exhibits. 

The latter were officially opened at 
2 p.m. Monday by a representative of 
Montreal’s mayor, aided by E. G. 
McCracken, IPA president, and C. 
Dowson, who heads CRMA. Exhibit 
hours were from 2 to 5 and 7:30 to 
9:30 Monday, and 3:30 to 6 Tuesday 
afternoon. 


(Concluded on Back Page, Column 1) 


Refrigeration Corp. 
Offers to Lease | 
Frozen Food Cases 


NEWARK, N. J.— Refrigeration 
Corp. of America, through its parent 
company, Noma Electric Corp., is 
prepared to offer to “selected” frozen 
food producers and distributors a 
lease plan on frozen food cabinets, it 
was announced recently by E. R. 
Legg, RCA president. 

“This plan is sufficiently flexible 
to meet all the requirements of the 
processor or distributor in connection 
with depreciation of equipment, man- 
ner of ‘expensing’ rental charges, 
and provides for a period of from five 
to seven years in which to pro-rate 
rental periods,” the announcement 
said. 

“This period is equivalent to the 
time over which cabinet depreciation 
charges would be permitted, and the 
protracted rental payments under 
this lease plan may be charged off 
against current operations. 

“The lessee’s obligation . . . is no 
greater than that which he would 
normally assume in renting property 
and presents no greater liability on 
a financial statement than an or- 


(Concluded on Page 33, Column 1) 


Orley Introduces 
Refrigerator Line 


DETROIT—Introduction of a line 
of three domestic refrigerators pro- 
viding 9 cu. ft. of refrigerated space 
and a %-cu. ft. “pre-cooled storage 
chamber” behind a single, full-length 
door has been announced by Orley 
Bros. Co., Inc. here, manufacturer 
of Orley freezers. 

The line, known as the “Nine Hun- 
dred Series,” consists of “Super,” 
“Deluxe,” and “Custom” models. 
Orley is now in production on the 
Super and Deluxe models, the Custom 
being scheduled to start coming off 
assembly lines in May or June. 

Retail price of the Super (stand- 
ard) model has been established at 
“about $259.50.” Prices of the other 
two models had not been set at the 
time of the announcement. 

Dimensions of the refrigerators, 


(Concluded on Back Page, Column 1) 


Feb. Appliance Sales Skid 
In West Penn Power Area 


PITTSBURGH — February dealer 
sales of almost all major appliances 
in the southwestern Pennsylvania 
territory served by the West Penn 
Power Co. were below both February, 
1948 and January, 1949, reports 
issued by the utility have indicated. 

Only exception was clothes drier 
sales which were up more than 100% 
over February, 1948 and 21% over 
January. Water heater sales were 
just slightly above January but fell 
below those of last year. 

Refrigerator sales suffered the 
sharpest drop from last year, down 


(Concluded on Page $8, Column 3) 


15th Annual Ee! 
SalesConference 
Opens This Week 


Group Meetings April 4-7 
Feature Talks on Freezers, 
Range Demonstrations 


NEW YORK CITY—tThe 15th an- 
nual sales conference of Edison Elec- 
tric Institute will get under way 
April 4 at the Edgewater Beach hotel 
in Chicago with a home service con- 
ference. 

Following this opening meeting, 
there will be sessions of the resi- 
dential, farm, commercial sales, and 
industrial power and heating sec- 
tions April 5 and general sessions 
April 6 and 7. 

Among subjects to be considered 
during the home service conference 
are selling glamor in home freezers, 
new techniques in electric range 
demonstrations, and electronics in 
cooking. Also on the program are 
talks on tools for home lighting and 
measuring home service results, an 
adequate wiring presentation, and a 
discussion on the role of home serv- 
ice in promoting electrical living. 

The residential section will hear ad- 
dresses on the appliance outlook, new 
possibilities with home freezers, the 
automatic electric laundry as a load 
builder, and television, among others. 

These topics are scheduled to be 


discussed, respectively, by T. J. 
Newcomb, sales manager, electric 
appliance division, Westinghouse 
Electric Corp.; a representative of 


Nema; E. O. George, Detroit Edison 
Co.; and George W. Wallace, tele- 
vision network sales promotion mana- 
ger, National Broadcasting Co. 

In addition, the residential section 
program includes a skit by the elec- 
tric kitchen and laundry committee, 


(Concluded on Back Page, Column 5) 


Pendergast Named 
Baker President 


SOUTH WINDHAM, Me.—Election 
of T. S. Pendergast as a director and 
president of Baker Refrigeration 
Corp.’s entire operations by the 
unanimous vote of the board mem- 
bers, was announced here recently. 
Pendergast has held the position of 
general manager at Baker for the 
past six months. 

In commenting on Pendergast’s ap- 
pointment, Albert Fink Milton, secre- 
tary, treasurer, and chairman of the 
executive committee said that the 
board’s decision to place an “on the 
scene” president became advisable 
due to the increased activities and 
sales efforts of the corporation. 

Pendergast continues in charge of 
Baker’s manufacturing activities and 
sales efforts here and at Omaha, Neb. 

The company also revealed that 
the Securities and Exchange Com- 
mission is being asked to approve a 
plan whereby Baker would be ac- 


(Concluded on Page 4, Column 5&5) 


New Traffic Appliance Group To Promote 


CHICAGO—Representatives of 26 
traffic appliance service stations 
throughout the country met here re- 
cently and formed the National Ap- 
pliance Service Association, Inc. “to 
promote the best interests and wel- 
fare of the traffic appliance service- 
industry.” 

The group decided that member- 
ship will be restricted to “persons, 
firms, or corporations engaged in the 
traffic appliance industry.” Traffic 
appliance manufacturers will be ac- 
cepted as associate members and will 
have two of their number on the 
executive board. 


Morton C. Mandell of Pearsol Ap- 
pliance Co., Dallas, Tex., was elected 
the first president of the organiza- 
tion. 

Other officers elected are Keith L. 
Chamblin of California Electric Serv- 
ice, Inc., Los Angeles, first vice presi- 
dent; Thibaut C. Kaemmerlen of 
Kaemmerlen Electric Co., St. Louis, 
second vice president; and Wilfrid L. 
Cloutier of Detroit, secretary-trea- 
surer. 

‘Members of the executive board 
are Y. Carl Bressie of Bressie Elec- 
tric Co., Portland, Ore.; Bertram F. 


Roland of The Arnold Co., Philadel- S 


Competent Servicing 


phia; Martin A. VanHowe of Cooley- 
VanHowe Service Co., Detroit; Ster- 
ling A. Shimer of Rival Mfg. Co., 
Kansas City, Mo.; James I. Arnett 
of Proctor Electric Co., Philadelphia; 
and John D. Hilburn of Boese-Hil- 
burn Electric Co., Kansas City, Mo. 

The association will convene an- 
nually but the executive board will 
meet periodically—at least twice— 
during the year, according to Cloutier. 
The next meeting of the board is 
scheduled for Oct. 20 and 21 in De- 
troit, he said. The headquarters of 
the organization is at 1015 Dime 


__ (Concluded on Page 33, Column 3) 
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Pinnac te 


Double Duty and Delicatessen 


DISPLAY CASES 


Refrigeration, Air 


Cooling Give Office 


‘Homey’ Atmosphere 


Location of Water Cooler, 
Conditioner Is Concealed 


CHICAGO — By eliminating his 
desk and utilizing homelike furni- 
ture, refrigeration equipment, and 
numerous built-in cabinets to conceal 
office paraphernalia, a printing ma- 
chinery dealer here has created for 
himself an office that has a homey 
and hospitable atmosphere, and is 
an exceedingly comfortable and re- 
laxing place to work. 

The dealer, Jerry Spero, has the 
philosophy that a man’s office should 
be as pleasant, attractive, and com- 
fortable as his living room at home, 
and that it should have adequate 


AIR CONDITIONING & REFRIGERATION NEWS, APRIL 4, 1949 


Mixing Business with Pleasure 


provide the features your customers want! 


¢ Frame constructed of dry No. | Lumber, 


facilities for a man to entertain his 
customers, clients, and business asso- 
ciates in much the same manner he 
would at home. . 

In place of the usual desk and seiruiectindade corey Opere, 
swivel chair, Spero has a comforta- printing machinery dealer, 
ble easy chair with a reclining back. has done away with his 


duty cast brass type. ¢ Display and sliding 
securely fastened together with screws. door windows glazed. Thermopane units, 
e Exterior and interior of display compart- carrying manufacturers guarantee. « Easy 
ment of heavy gauge steel, finished in two- (finger-tip) sliding doors. © Under-shelf 
coat, easy to clean, porcelain. ¢ Interior of fluorescent lights. « Long, satisfactory, eco- 
storage compartment finished in_ stainless nomical service. « Full view of all meats, 
steel for long life. « All hardware heavy dairy products, etc. helps sell with little effort. 


A few exclusive Pinnacle 
territory Franchises are 
still available. Wire or 
write immediately for 
full information. 


FREE FOLDERS 
of complete line. 


FLEETWOOD, 


EQUIPMENT CORPORATION 


PENNSYLVANIA 


Export Dept.—39 Broadway, New York 


He does his work relaxing in this 
chair, with his feet up on an ottoman. 
On his left is a glass top end 
table for his telephone and dicta- 
phone. On his right is another end 
table in which his current files and 
necessary supplies are concealed. 
His hospitality facilities are built 
into a small closet and cabinet in one 
corner of his office. The closet con- 
ceals a new Oasis electric water 
cooler designed for executive offices. 


desk. He uses only two 

end tables for files, tele- 

phone, and other necessi- 
ties. 


RIGHT: Water cooler is 
concealed in_ specially- 
built closet which has a 
wire-screen ceiling to pro- 
vide adequate ventilation 
for efficient operation of 
the cooler. Cabinet at 
right contains hotplate 
and other accessories. 


The cooler maintains three different 
temperatures with one refrigeration 
system. 

The cabinet adjacent to the cooler 
closet is a combination bar and 
kitchenette with a hot plate and all 
the other requisites for making 
snacks and drinks. 

The Spero office also features a 


concealed 2-ton air conditioning unit, 
“egg crate” fluorescent lighting fix- 
tures, pyll drapes across one entire 
wall, a fnodern sectional divan, glass 
top coffee tables, and black shag 
rugs scattered on rubber tile flooring. 
An office such as this can increase 
business, Spero says, pointing to his 
own experience for confirmation. 


; Pi ‘ 7 ‘ e of ee “ se a ‘ 
For Your Liquid Pumping and 
a ee: cre nes § Tae pee 

e é e ‘i : ° oe i > ° 5 ij 5 i 
Refrigeration Requirements _ 


: 
i Mp 


LA 


e Get I op Performante — 


oe 


* 


Supreme 
Bobtail 


entury’s wide range of types, kinds 
and sizes assures motors that exactly meet the 
power requirements of your equipment. 


Stallation 
inal investme 


nt co 

Whether the application is a centrifugal pump a 
or an unloaded compressor, deep well pump or 
compressors started under full load—there is a 
motor available in single phase, polyphase or 
direct current. 


@150 horsepower Century motor driving a water 
pump for a large central station. 


Drip-proof, splashproof, totally enclosed fan cooled 
and explosion-proof frames are available to protect 
the vital parts of the motor against any kind of hazard- 
ous atmosphere. 


UNSEEN because they are sealed-in—many thou- 
sands of integral and fractional H. P. Century Hermetic 
Motors have been successfully serving the Refrigera- 
tion Industry for fifteen years. 


Century builds a complete line of electric motors in 
a wide range of types and kinds, in sizes from 1/6 to 
400 horsepower. 


Here is new, modern design in 
soda fountain equipment—design 
that gives you greater flexibility, 
a wider range of equipment to 
meet the exact needs for every 
type of fountain installation. En- 
gineered and built by fountain 
specialists of the finest materials 
the new Everfrost Unit-Built foun- 
tain equipment features com- 
pletely self-contained independ- 
ent units which combine into 
Specify Century motors for all your electric power attractive sales-building fountain 

requirements. BS oo line-ups. WRITE TODAY FOR 
pes COMPLETE INFORMATION ON A perfect companion to Everfrost Fountains is 
Popular types and ratings are THIS NEW PROFIT MAKING _ the Unit-Built Ice Cream Cabinet. Available 
generally available from factory in a wide range of capacities, each cabinet 


and branch office stocks. is complete with a selection of interchange- 
able syrup pumps and crushed fruit jars. 


® 50/25 horsepower Century splashproof motor driv- 


ing a refrigeration compressor in a bottling plant. EQUIPMENT. 
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8701 South Mettler Street + Los Angeles 3, Calif. 
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for Greater Profit in '49! 


Home freezers are easy fo sell, if you know 
how to sell them. Deepfreeze home freezer 
dealers with ‘know how” sell them in vol- 
ume every day. You, too, can get that 
"know how” and join the Deepfreeze 
home freezer gold rush in "49. See your 
Deepfreeze home freezer distributor today! 


Your distributor has complete details on 
the Deepfreeze '49-er gold rush. Make our 
motto your motto—"Now is the time to sell 
Deepfreeze home freezers for greater profit 
in ’49,” 


DEEPFREEZE DIVISION 


DeLuxe Model C-10 DeLuxe Model C-6 
Holds more than 350 Holds more than 210 
pounds of assorted food. pounds of assorted food. 
Price, delivered and in- Price, delivered and in- 

stalled —$449.50 stalled —$269.95 


NOW is the TIME to SELL. Lae 


D Deepireeze = Le 


TRADE MARK REG. VU. S. PAT. OFF 


HOME FREEZERS 


=o o 
—— = = 


Now is the Time for Action 
Here is what we are doing now to JOIN THE ’49-ER GOLD RUSH NOW! 
help dealers everywhere sell more 


Deepipoess home treeserer Deepfreeze offers dealers a planned and sched- 


uled three month activity (March 1 through 
May 31) to help them sell more Deepfreeze 
home freezers. 


1. MORE NATIONAL ADVERTISING! 

2. GREAT NEW FINANCING PLAN! 

3. SPECIAL FLOOR PLANNING! 

4. NEW SALES PROMOTION MATERIAL! 
5. BRAND NEW TRAINING PROGRAM! 
6. GREAT NEW DEMONSTRATION IDEAS! 


Now is the time for action! Join 
Deepfreeze, Profit Line for ’49! 


Now is the time to see your 
Deepfreeze home freezer distrib- 
utor or write us direct for com- 
plete details on how you, too, can 
enjoy increased profits through sales 
of Deepfreeze home freezers. Don’t 
delay —do it today! 


Model B-10 
Holds more than 350 Holds more than 210 Holds more than 612 
pounds of assorted food. pounds of assorted food. pounds of assorted food. 
Price, delivered and in- Price, delivered and in- Price, delivered and in- \ 

stalled—$389.50 


MOTOR PRODUCTS CORPORATION, North Chicago, Illinois 


FROSTAIR 


‘ Duplex.: 7 cubic 

ft. Refrigerator, 

3% cubicft.home = 3 
freezercombined . 4 
in one beautiful wes 
cabinet. $588.00 ; 

in Zone I. $10.00 

higher in Zone Il. er 


DeLuxe Model C-18 a 


Model B-6 . 


stalled —$239.95 | stalled—$599.50 
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~\ qpecny designed to eliminate 


=NOIS E-and ' BRATION 


7! throughout. ANY refrigerant system! 


THE NEW PACKLESS VIBRATION ABSORBER 
especially designed and manufactured for the specific 
needs of the air conditioning and refrigeration industries. 


SEND FOR NEW BULLETIN—COMPLETE DETAILS 
Write for our new Bulletin VA-2 contain- 
ing complete details, description, illus- 
trated application data, operating 
specifications and suggested installa- 
tion procedure, No obligation, of 
course. 


Noise from excess vibration, caused by pulsating gases 
or liquids throughout any system, is entirely eliminated 
by the design of the Packless Vibration Absorber. In ad- 
dition, these Vibration Absorbers absorb line shock and 
prevent damage and resultant service interruption from 
broken refrigerant lines. Unconditionally guaranteed 
on all rated applications when properly installed. 


PACKLESS DISTRIBUTORS ARE A DEPENDABLE SOURCE OF SUPPLY 


PACKHESS 


oo i SS a ea ae Cc 0 €.7 2 2 A fF fe 
NEW YORK 


- €.2 ms 


NEW ROCHELLE, 


THE MASTER SERVICE MANUAIS - - - 


— — — and -other books of the Refrigeration Library are 
depended upon as textbooks in trade schools from coast to coast. 
BUSINESS NEWS PUBLISHING CO., DETROIT 


*UALIOMALT rock 


Refrigerator Hardware 


Bid for Low Price Range Market 


Designated as Model RB- 
37, this Hotpoint range is 
one of the new ones the 
firm is introducing in the 
low-price field. It has 
greater storage capacity — 
as well as automatic tem- 
perature control, oven in- 
dicator signal light, five 
measured surface cooking 
heats, and a_ six-quart 
deep well cooker. The 
range is now on its way 
to dealers carrying a re- 
tail price of $199.95. 


% * 


Hotpoint - - 


(Concluded from Page 1, Column 2) 


The RU-49, lowest priced full-size 
range introduced by the company 
since the war, will retail at $179.95. 
This model has three surface units 
in addition to a deepwell cooker. 

The RB-37, to retail at $199.95, 
has three storage drawers and 
chrome handles. Automatic oven tem- 
perature control, oven indicator sig- 
nal light, five measured surface cook- 
ing heats, and a six-quart aluminum 
thrift cooker are other features. 

In the deluxe class is the RC-12, 
retailing at $279.95 and equipped 
with a raisable Calrod unit which 
can be used as a fourth surface 
cooking position. The high tilting 
backsplasher permits servicing with- 
out moving the range from the wali. 

A medium-price range, the RB-32 
has a platform light and an oven 
timing clock, and two appliance out- 
lets, one of which is timed for auto- 
matic operation. It is priced at $239.95. 

All full-size models have one-piece 
wrap-around construction made pos- 
sible by a series of new automatic 
body presses, according to Dwight R. 
Anneaux, range department manager. 

Two new models in the apartment 
house size are the RB-34, retailing 
for $169.95, and the RB-30 priced at 
$159.95. The RB-34 is the first Hot- 
point model in this size to have four 
surface units. 

Both ranges have rotary switches 
for five measured heat settings, and 
ovens which will hold a complete 
meal for eight persons, Anneaux said. 


T. S. PENDERGAST 
yi 


Pendergast - - 


(Concluded from Page 1, Column 5) 


quired by the Bell Aircraft Corp. of 
Niagara Falls, N. Y. 

This would be accomplished by a 
stock transfer within the Equity 
Group. Baker stock now held by the 
First York Corp. would be acquired 
by Bell Aircraft. In exchange, First 
York would receive shares of a newly 
created issue of Bell preferred stock 
and additional shares of Bell common 
stock. 


TEMP-CONTROL’S FULL LINE 
Means MORE SALES For You! 


Your market is larger when you carry the Temp-Control 
You can now answer your customer's every 
requirement with Temp-Control's Hi-Boys, Lo-Boys, Evapora- 


Full Line. 


tive Condensers, Low-Sides, etc. 


Each packaged Hi-Boy is sold complete—no extras. Simple 
Every unit acoustically lined to insure quiet 


AVAILABLE NOW 


3, 5, 7%, and 10 ton Hi-Boys. > 
@ Packaged units for 
Duct Installation 
@ Consoles and Lo-Boys 
@ Ceiling mounted Low Sides 


to install. 
performance. 


Evaporative 
100 tons. 
tion by 95%. 


for you now. 


A FINE NAME IN AIR CONDITIONIN 


condensers 
Cuts water consump- 


DEALERS: A Profitable Temp- 
Control franchise 
WRITE TODAY. 


3 to 


is available 


PEORIA 
ILLINOIS 


— 


Refrigeration, Air Condit ning 


PARTS * TOOLS * SUPPLIES « EQUIPMENT 
Chicago’ s Oldest Refrigeration eye House 


and Heating 


CHASE SUPPLY _ COMPANY 


546-8 W. 119th STREET 


- CHICAGO 28, ILLINOIS 
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* How to add a new wing to your plant 


—H Mo Wild COS! 


How would you like to have a complete condensing unit assembly 
line, fully staffed with refrigeration engineers, technicians, research 
men, and service men ... right at your beck and call? 


Servel hermetically sealed Supermetic units are available 
in all sizes from Y% HP through 3 HP. Also available is a 


full line of belt-driven units built around Servel “‘Super- You can have all that, and years and years of experience, too, 
| pact’ compressors for direct current, odd frequency, and absolutely free! No matter where you are, no matter what type of 
mobile refrigeration applications. refrigeration or air conditioning fixture you make, no matter what 


your problem... Servel will gladly put all of its services, personnel 
and ability at your disposal to help you build a better product. 


Many well known manufacturers have already taken advantage 
of this opportunity and found it to pay-off handsomely. We’ll be 
glad to do the same for you. Just write, wire or phone, 
Servel, Inc., Electric Refrigeration Division, 2904 Ken- 
tucky Avenue, Evansville 20, Indiana. 


r 


Servel Supermetic Features 
That Build Sales Profits 


@ Forced-Feed Lubrication 

@ No Oil “Slugging”’ 

@ Designed to save Space 

@ Fully Wired—Easy to Install 
@ Wide Range of Sizes 


@ Low and Medium Temperature 
Models—Y% HP thru 3 HP 


SUPERM™METICE 


You get more than a 
condensing unit when you buy 


for every commercial 
a Servel Supermetic. 


refrigeration requirement 
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Study Describes Method by Which Demonstrators Use Follow-Up | Frozen Foods Win Patrons 
Technique To Clinch Sale of Freezers, Other Home Appliances 


NEW YORK CITY — Appliance 
demonstration techniques of various 
types are described in the article 
“Selling By Demonstration,” case 
studies on how manufacturers use 


them to increase sales, which ap- _ 


peared in the March 18 issue of-* 


Tide magazine. 


The article describes demonstration 


methods used to sell International 
Harvester home freezers, Bendix 
home laundry equipment, and Hoover 
vacuum cleaners. 

In 18 months, the article states, 
the International Harvester home 
freezer has been demonstrated before 
5,000 audiences through the home 
economists employed by each of the 
75 company branches. 

Demonstrators are trained in the 
main office home economics kitchen 
for about 10 days, and then sent to 
the various branch offices. The com- 
pany pays the demonstrator’s salary, 
but the dealer supplies the food, ad- 
vertising, and such incidental ex- 
penses as that for invitations. 


COMPANY PAYS SALARY 


Demonstrations open with a talk 
by the International Harvester rep- 
resentative on the product, then the 
home economist takes over and lec- 
tures while she prepares a meal made 


up of frozen foods. Program is con- | 


cluded with a question and answer 
period after which booklets and ad- 
vertising material are distributed. 
Following most demonstrations, the 
Tide article reports, sales of freezers 
are often immediate, and sometimes 
run as high as 10 per demonstration. 
Most of the demonstrations are 
made in the good farming areas, be- 
cause that’s the best market for 
International MHarvester products, 


Appliance Selling Film 
Gains Wide Acceptance 


CHICAGO—Power companies who 
have witnessed showings of ‘The 
Constant Bride,’ The Edison Electric 
Institute film which is designed to 
promote the sale of electrical appli- 
ances, have expressed enthusiasm 
over its possibilities as a selling tool. 

This was reported at the annual 
winter conference of National Elec- 
trical Manufacturers’ Association 
here, during which the film—to which 
Nema has contributed its support— 
was shown to those attending. Nema 
had sent 100 prints of the film to a 
number of utilities for lecal show- 
ings, and the favorable reports re- 
sulted. 

Also shown was the slide film “Sell 
All-Electric,” designed to stress and 
point up the merits of electrical liv- 
ing in rural areas. 


Jan. Washer, lroner Sales Fall 


CHICAGO—January sales of stand- 
ard size household washers were 
50.4% under the same month last 
year, while ironer sales were down 
30%, the American Washer and 
Ironer Manufacturers Association re- 
ported recently. 

A total of 177,900 washers and 
28,000 ironers was sold during Janu- 


ary. 


Some Say 


“It’s a Great 
Life” 


Will you have One? 


generally, and where the company’s 
name is best known. 


International Harvester ‘has also - 


found state fair démonstrations fine 
sales getters. Ih 1948 it demonstrated 
at 29 fairs, and racked up sales 
totalling $156,000. at the Ohio state 
fair alone. 

Bendix is making use of a man 
and woman sales team to stage mass 
demonstrations in department stores. 
Known as the “Bendix Home Laun- 
dry Wizards,” this team will spend 
from one to three days in the store’s 
appliance department. 

Various types of advertising and 
promotion are used to draw the 
crowds. Then at specified times the 
Wizards put on their “pitch” and 
store salespeople are on hand to take 
orders and answer questions. 

Bendix pays all expenses of the 
demonstrators, and shares the ex- 


_ pense of the newspaper and radio 


advertising with its dealers and dis- 
tributors. 

Ever since it was organized more 
than 40 years ago, the Hoover Co. 
has placed its own employes in key 
stores not only to demonstrate, but 
also to do actual selling. At present, 
Hoover has its own employes in 
1,000 stores, or about 10% of its re- 
tail outlets, says Tide. 

The demonstrators paid by Hoover 
work in special sections which the 
store sets aside for them. They make 
appointments with customers to give 
home demonstrations, and they make 
out sales slips and deliver the 
cleaners. If the sale is on a time 
basis, the store handles financing. 
Stocks are kept in a local warehouse 
or in a Hoover branch. Thus the 
store saves all selling expenses ex- 
cept actual floor space. 


For Little Rock Cafe 


LITTLE ROCK, Ark.—By using 
fresh or frozen fruits and vegetables 
exclusively, a local cafeteria opera- 
tor, who serves from 1,000 to 1,500 
patrons daily, has created an envi- 
able reputation for quality, the Wall 
St. Journal reported recently. ~ 

The woman contracts with farmers 
in the surrounding area to grow 
produce for her and has a large 
freezing plant freeze and store them, 
the paper said. 


O’Connell Resigns Merchandise 
Mart Public Relations Post 


CHICAGO—M. V. O’Connell, for 
the past three years director of 
public relations for the Merchandise 
Mart, has announced his resignation. 
After a vacation tour through the 
West, he will assume direction of a 
national promotional program. 


New Freezing Process May 
Avert Large Annual Loss 
Suffered by Fruit Growers 


BOULDER, Colo.—Discovery of a 
process for utilizing blemished and 
over-ripe fruit, involving a quick- 
freezing operation, which may save 
fruit growers thousands of dollars 
annually, was announced by the 
Colorado Industrial Development Re- 
search board here. 

The announcement, contained in a 
report. of Colorado industrial develop- 
ment activities, said the process was 
developed at Colorado A. & M. 

Experiments showed that normally 
unusable blemished or over-ripe fruit 
can be frozen as a fresh fruit pie 
mix, usable at any time. A frozen 
puree for flavoring, and an uncooked 
frozen apple pulp product also were 
developed at Colorado A. & M. as 
an aid to fruit growers in increasing 
income and extending the fruit sea- 
son. 


© 


SOMEONE IN YOUR AREA IS GOING TO MAKE MONEY ON THIS! 
...BE SURE IT’S YOU! 


STOCK IT! 


« 


‘The ONLY 6 cu. ft 


“The ONLY 6 cu. ft. FREEZER | 


to retail at $79950 


Delivered and Installed 


*30 


APOE ETRE 


| AT THIS PRICE THAT OFFERS YOUR CUSTOMERS: 


* 50% MORE CAPACITY than its closest competitor! 
* 5-YEAR WARRANTY on sealed mechanism! 

* 5-YEAR FOOD PROTECTION PLAN! 
* 100% ZERO WALL FREEZING SURFACE! 

* BUILT-IN LOCK! AUTOMATIC LID HOLDER! 
* VARIABLE TEMPERATURE CONTROL! 


REFRIGERATION DIVISION 


_ FREEZER 
to retail at 
less than 


*Under new credit regulations, as of March 15, 1949 
only 15% is required as a down payment. 


DOWN!* 


YOU CAN’T COMPETE WITH IT! 
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Amana Society ¢ AMANA14, IOWA 
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Gov't Credit Controls Seen 
Ruining Competitive System 


BUFFALO—A spokesman for the 
retail furniture and appliances trade 
cracked the whip here against price- 
maintenance acts and the Govern- 
ment’s present credit terms. 

He termed them types of legisla- 
tion which “will ultimately destroy 
the competitive system.” 

Julius Goodman of Troy, president 
of the National Retail Furniture As- 
sociation, addressed about 200 per- 
sons at the western New York 
branch’s annual meeting in Hotel 
Sheraton. He said he spoke for him- 
self “as a merchant.” 

The speaker singled out “the fixing 
of retail prices by the producer” un- 
der the Miller-Tydings and Fels- 
Crawford Acts and Regulation W. 
He contended “retailers have too gen- 
erally supported’ these laws. 

“We must not look to the Govern- 
ment,’’ Goodman cautioned, “to enact 
legislation that will give us immedi- 


ate benefits but which will eventually 
destroy the competitive system. 

“Full employment and adequate 
wages and security against disability, 
sickness, and old age are important 
prerequisites for the maintenance of 
our store volume,” he declared. 

Goodman called the present Federal 
Reserve Board credit terms “clearly 
discriminatory.” He also charged 
they were “tying up our capital.” 

He said the retail price acts per- 
mitted manufacturers “to tamper 
with the competitive workings of our 
market system.” 


_New Southern Dealership Opens 


ANDALUSIA, Ala. — Andalusia 
Equipment Co., dealers in refrig- 
erators and freezers, has opened for 
business in their new location at 
1516 E. 3-Notch St. W. W. Crouch 
and Fred Stickney, are owners. 


Questionnaire for Freezer 
Purchasers Brings Dealer 


Two-Fold Result 


ALTENBURG, Mo.—A_ question- 
naire asking his home freezer cus- 
tomers if they were satisfied with 
their freezers, for permission to use 
their names in an advertisement, and 
for the names of friends who had 
shown interest in home freezers, paid 
off in additional sales for Theodore 
Noennig of Noennig’s Sales and 
Service here. 

Noennig sent out 71 questionnaires. 
Sixty-six customers answered and all 
said they were satisfied with their 
General Electric freezer. Fifty-one 
gave permission to use their names in 
an advertisement. 

The names of 70 interested friends 
were supplied. Noennig started right 
out to call on these prospects. In 
nine days, he sold 10 freezers to 
persons on the list and still had a 
great many to go. 


New York Philco Distributor 
To Take Havana Cruise Soon 


NEW YORK CITY —Philco Dis- 
tributors, Inc. has chartered the 
Furness. Bermuda liner Queen of 
Bermuda for a cruise to Havana 
which is scheduled to start from 
here on May 27, J. J. Harris, general 
manager, has announced. 

The liner was just recently re- 
turned to postwar passenger service. 
The cruise, according to Harris, will 
renew a program started before the 
war by Philco of arranging a cruise 
to the West Indies every year. 


Farnol Named Acting Appliance 
Buyer at Crowley Milner’s 


DETROIT—Appointment of Robert 
Farnol as acting major appliance 
buyer at Crowley, Milner & Co. here 
has been announced by the depart- 
ment store management. Farnol, who 
has been assistant buyer for five 
years, succeeds J. Lawrence Leeson. 
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Amana Society, Amana 14, lowa 


Send me full details of: 
() Amana’s new 6 cubic foot freezer. 
() Amana’s profit-making ‘Proven Sales Plan’”’ 
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Here if is—the freezer the trade has been 
waiting for, the freezer your customers have 
been asking for—the new Amana 6! Compare 
it with any freezer on the market today, you'll 
find there is no comparison! It’s the greatest 
freezer value of the century! At last you can 
offer your customers a 6 cubic foot box, with 
unparalleled Amana quality construction, 
within the price range of a 4 cubic foot. Now 
you can sell prospects who couldn’t afford to 
buy before, offering them for the first time a full 
family-size freezer for less than $30 down! It’s 
the perfect answer to the sales problem of space 
—fits into just 31’ x 26’! Every one of the 
Amana 6’s extra value features will mean 
extra sales in your own area! Don’t try to 
fight this competition—be it! Sign up now for 
the freezer sensation of them all—the Amana 6! 
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Banquet, Appliance Show 
Set for ‘Electrical 
Week’ In Chattanooga 


CHATTANOOGA, Tenn.—What it 
means to “live electrically in the elec- 
trical center of the South” will be 
dinned into the ears and eyes of all 
Chattanoogans who can hear and see 
for a solid week from April 4 through 
8. 

Spot announcements over local 
radio stations, an electric appliance 
show in Memorial auditorium, and 
special “electrical” editions of both 
the city’s daily newspapers will make 
“Electrical Week” an event hard to 
ignore, according to Bert Osborne, 
general chairman of the “Week” and 
sales promotion manager of the Elec- 
tric Power Board of Chattanooga. 

The utility and the Electric League 
of Chattanooga are cooperating in 
putting on the affair, which is an 
annual event here. 

Another feature is the annual 
Electric League banquet which will 
be held Thursday evening, April 7, 
in the Hotel Patten ballroom. J. J. 
Nance, president of Hotpoint, Inc. is 
scheduled to be guest speaker. 

The appliance show, which is 
limited to 79 booths, will display the 
latest products made by manufac- 
turers whose distributor, branch, 
dealer, or representative is a mem- 
ber of the League, Osborne said. 

It is open to the public daily from 
1 to 5 p.m. and from 7 to 9:30 p.m. 
Admission is by free tickets which 
are being distributed by the utility 
and League members. Merchandise 
prizes for lucky ticket holders have 
been arranged. 

“The selling of merchandise and 
the taking of orders at the show is 
strongly encouraged,” Osborne stated. 

As an added attraction, the G-E 
House of Magic show will be staged 
three times daily in the same build- 
ing that houses the appliance exhi- 
bition, he declared. 


Nema Promotion Material 
Will Aid Freezer Dealers 


MINNEAPOLIS — A 24-sheet 
poster, six newspaper advertisements, 
and a 26-page booklet designed to 
help home freezer dealers to develop 
their local markets have been pre- 
pared by the farm and home freezer 
section of the National Electrical 
Manufacturers Association, according 
to North Central Electrical Indus- 
tries. 

NCEI said that it had these pro- 
motion materials on hand for use by 
its members. 

Theme of the advertising pieces 
and the booklet is “Better meals 
with less work at lower cost with 
an electric farm and home freezer.” 

Mats of the newspaper advertise- 
ments are available free of charge 
in 2, 3, or 4 column sizes. The booklet 
is priced at 8% cents per copy, NCEI 
said. The 24-sheet poster is done in 
18 colors and priced at $4.30. 

The booklet tells how to use a 
food freezer and prepare foods for 
freezing. It also includes charts on 
the various fruits and vegetables par- 
ticularly .adaptable to freezing and 
storage for long periods of time. 


Refrigerator Contract Awarded 


WATERTOWN, N. Y.—W. W. 
Conde Hardware Co. has_ been 
awarded a large contract for stock 
refrigerators to be installed in the 
new $1,600,000 House of the Good 
Samaritan to be constructed here. 


SHANK - i ooucrs 


“COPPER DEHYDRATORS 


with Brass Forged Ends 

The low cost of Shank 
Dehydrators makes it 
more economical’ to 
‘replace used dehydra- 
tors than to refill. 

2” O.D.—Copper Tubing with 
“%" and %” Fiare Fittings. 
Ends—Brass Forgings with large 
hexagon area for Easy Serviee 
Mounting. Copper Tube sweat 
fitted to forging. Brass screens 
and felt filter. 

1” O.D.—Spun End Copper 
Tube—Brass End Fittings prop- 
erly proportioned and silver 
soldered. Brass screens and folt 
filter. 

If Your Jobber Doesn't 


Stock—Write Us. 
CYRUS 


SHANK COMPANY 
631 W. JACKSON BLVD. 


CHICAGO 6, ILL. 
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Craig of Crosley Assails ‘Irritating’ Obstacles 
That Trip Up Business In ‘Salesman’s Market’ 


COLUMBUS, Ohio—What manu- 
facturers, dealers, and government 
can do to keep business volume high 
in what he calls “the salesman’s mar- 


ket” was outlined by J. W. Craig, : 


general manager of Crosley, before 
the recent Advertising and Sales Pro- 
motion Conference at Ohio State 
university, here. 

Among the suggestions offered by 
Craig were further liberalization of 
credit controls, use of home demon- 
strations, better credit control by 
both dealers and manufacturers, a 
more “realistic” and less ‘indepen- 
dent” attitude on the part of sales- 
men, and better use of advertising 
mediums, including television. 

“The salesmen’s market is like the 
old-fashioned buyers’ market in many 
ways,” Craig said, “but there is one 
important exception. The public to- 
day has the ability to buy as it never 
had before the war. Our problem in 
today’s market is not that we lack 
buyers but that we lack the verve to 
sell. 

“This strange insufficiency in sell- 
ing is a post-war phenomenon. We 
had hard-hitting sales methods and 
personnel before the war. We had 
energy and zest and imagination. We 
had to have. Selling was more diffi- 
cult then. We did not have the con- 


sumer potential that we have now, ~ 


but we did keep goods moving. The 
time to go to work has come again. 
And, if the Government, business, 
and labor go at things right, there 


is no good reason why our, business 
economy cannot remain at’.a level 
considerably hjgher than we ever 
knew it before..the war. 

“With the first descent from the 
clouds on which we rode for two 
years after the war, we are already 
hearing prophets of gloom. There 
are many—much too many—responsi- 
ble persons in all walks of life who 
are becoming business hypochon- 
driacs. Starting with a simple head- 
ache, they are talking themselves— 
and if we let them, they will talk us 
—into a mortal illness. 


High Level Business 
Can Be Maintained 


“This is not the time for pessimis- 
tic thought, word or action. The 
picture is not gloomy. Rather, I 
should say, it is irritating. It is irri- 
tating because we are simply letting 
two or three surmountable barricades 
prevent us from maintaining our 
business and prosperity at the levels 
we know to be possible. 

“Our production capacities and 
the large availability of goods we 
now have, should be good signs not 
bad ones. We should be making use 
of our great production abilities and 
our tremendously increased distri- 
bution systems, to tide us over the 
normal adjustment period we are 
now in, and to bring us out in a 
healthful and prosperous business 
condition.” . 


~ cades 


In this course, two irksome barri- 
stand in the way, Craig 
pointed out. 

“First, the Government has been 
trailing behind business. The Govern- 
ment has been trailing behind busi- 
ness ever since the war ended, but 
never so much as now. This fact is 
principally illustrated in the adminis- 
tration of Regulation W. The pur- 
pose for which this Government con- 
trol was created disappeared many 
months ago. 

“As the case so often is, the con- 
trol did not disappear with the need. 
It remained, as if nothing had hap- 
pened. And as inventories began to 
accumulate on dealers’ shelves and 
in factory warehouses, and as the 
public sought vainly for permission 
to buy safely on credit what they 
could not buy with cash from income, 
Regulation W continued to bar the 
way. The appeals of business and 
consumer alike fell on deaf ears until 
just a few weeks ago. 

“Belatedly, as you know, Regula- 
tion W last month was liberalized. 
But this action simply took the form 
of a grudging compromise, and the 
new conditions are by no means 
satisfactory. 

“If the American people are to 
continue the standard of living they 
are accustomed to, and if they are 
going to be able to buy the things 
they need and want, and if industry 
is to keep production and sales 
volumes at levels which will maintain 
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Looks good from all angles! 


No matter how you look at Tecumseh Hermetic Compressors . . . 
whether with an eye for design, engineering, construction, or high 
operating efficiency . . . you'll find them clear-cut leaders on all counts 
for any application within their range. They’re smooth, quiet, depend- 
able in operation . . . precision built throughout to assure long-life, 
trouble-free performance. And important, too, from a cost point of 
view, they’re available to manufacturers of complete products, or they 
can be supplied on high-sides or incorporated in completely sealed 
systems. So get the facts... all the facts on Tecumseh Hermetic 
Compressors. Single and twin cylinder models ... 4 to 4 horse- 
power ... Freon 12 or Freon 22 .. . for a wide range of domestic and 
commercial applications. Write today for complete information. 


WORLD'S LARGEST INDEPENDENT PRODUCER 


< 


mS 
=/2 TECUMSEH PRODUCTS COMPANY 


Tecumseh, Michigan 
EXPORT DEPARTMENT ® 2111 Woodward Avenue ® Detroit 1, Michigan 


OF COMPRESSORS AND CONDENSING UNITS FOR THE 


REFRIGERATION INDUSTRY 


prosperous employment, we must re- 
instate one of the chief contributors 
to this nation’s tremendous social 
and industrial growth—real credit 
buying. This cannot be done with 
the present type of instalment con- 
trol. 


Wants 10% Down, 24 Months 


“Tf, for some reason that becomes 
more obscure by the day, Regulation 
W must remain, its restrictions must 
be eased to 10% down and 24 pay- 
ments. This is essential to the volume 
of activity of which the American 
economy is new capable. 

“At the same time dealers must 
be given the opportunity to install 
household items, such as major appli- 
ances, on a trial basis of more than 
the five days now permitted. It is 
almost impossible for home owners 
to appreciae properly the advantages 
of a major appliance, such as a home 
freezer, in five days. Fifteen to 30 
days are necessary, as experience 
has long shown us. 

“TI do not want to imply that busi- 
ness does not have its own work to 
do to promote effective distribution 
as a force for prosperity and pro- 
gress,” Craig asserted. 

“We must make every effort to 
provide quality products and give 
our customers real value for their 
money. We must make every effort 
to reduce prices. If you will look 
around, you will see a great deal of 
evidence that this effort is being 
steadily made. Certainly this is true 
of the appliance field. 

“I can give you no better example 
than the television business. Here, 
although the saturation point is low 
and demand is remaining at very 
high levels, with supply limited by 
shortages of picture tubes, we are 
nevertheless seeing a steady decline 
in receiver prices. 

“This decline, for the most part, 
is originating at the factory level. 
We at Crosley, for example, recently 
reduced prices. of several of our 
newest, most popular receivers as 
much as 12%. This was done at a 
time when we were having difficulty 
meeting distributor demands for 
these sets. We were able to do it 
by passing on manufacturing econo- 
mies realized through getting into 
volume production. 


Price Cutting Has Limits 


“There are very definite limits to 
which these price reductions can be 
carried. To achieve increased volume 
in such new industries as television, 
we must rely heavily on new machin- 
ery, new tooling and plant expansion. 
We cannot, it seems, look for the 
same interest by labor in increasing 
its contribution that we knew before 
the war. The result is much higher 
break-even points, and their direct 
effect on prices.” 

Industry responsibility also  in- 
cludes greater sales effort, and here 
is the second major barricade to 
healthful business adjustment that 
we must overcome, the speaker de- 
clared. 

“There is an appalling lack of 
energy by all of industry in the 
matter of selling at retail. We must 
get more energy into our businesses. 

“T am not referring to the retail 
dealer alone. Manufacturers and dis- 
tributors must hold themselves 
equally responsible for what happens 
at the retail level. They must think 
and plan and act in terms of retail 
sales. All salesmen connected with 
their operation must do this con- 
stantly. 

“Market analyses have become in- 
creasingly important. Nothing in the 
long run can be so harmful to a 
manufacturer as blind production. He 
must know what territories he can 
profitably cover; he must know the 
current attitudes of consumers in 
those areas toward the products of 
his industry in general, and his own 
brand in particular; he must know 
how many and what kind of potential 
customers he has, and he must learn 
what channels and outlets of dis- 
tribution can most successfully reach 
them. 

“A second vital operation, which 
results in part from market analyses 
is sales forecasting. Business would 
be perfectly operated if the manu- 
facturer could make exactly the 
maximum number of units his retail 
organization could sell, and could 
keep his outlets always adequately 
supplied, but never over-supplied or 
under-supplied. 

“This, of course, is Utopia. How- 
ever, we can come closest to this 
ideal situation by setting up a sales 
forecasting system by which both 
the retailer and the manufacturer 
forecast with all possible accuracy 
their unit sales both for the short 
period and the long range. These 


periods, in Crosley’s forecasting pro- 
gram, range from two weeks to the 
full year. The forecasts must be fre- 
quent and they must be computed 
with the kind of realism that makes 
for dependability. 

“The result, and this is a third 
vital factor, is good inventory control, 
especially at retail. High inventories 
at retail are bad medicine not only 
for dealers but for their distributors 
and manufacturers as well. It is 
time that a number of our large 
manufacturing concerns took more 
serious note of this fact. 


“Tf I were a dealer, I would cease 
doing business with any manufac- 
turer who persisted in over-loading 
my inventories by whatever method. 
I would be much more interested in 
aligning myself with a company 
which took a keen personal interest 
in seeing that my operations were in 
healthy shape, and that the goods I 
bought were moving on into the con- 
sumers’ hands. 

“All these points—market analyses, 


- sales forecasting, inventory control— 


create a _ salutary environment in 
which the key factor must work— 
real sales effort. 

“We are expanding and intensify- 
ing our sales training programs, 
applying them to dealer salesmen as 
well as distributor and factory sales- 
men. And we are finding, as many 
dealers are finding, that good, down- 
to-earth salesmen, are scarce. 

“There are too many ‘independent 
salesmen’—the kind who take orders 
from no one, least of all the cus- 
tomer. 

“In general, I think our schools 
and universities could do a better job 
of giving young men a realistic ap- 
proach to the sales field after prepar- 
ing them to enter it. Business is 
receiving too many applicants who 
want to start as assistant to the gen- 
eral sales manager, rather than work 
hard in some lesser post until they 
prove their mettle.” 

Generalizing these examples from 
his own experience, Craig suggested 
that distribution of consumer goods 
today needs: 

Better, more comprehensive sales 
programs and personnel. 

Intensified advertising and sales 
promotion, both national and point 
of sale. 

Stronger and more _ dependable 
liaison between manufacturers and 
their retail outlets. 

Constant effort to provide value 
for the money we ask consumers to 
spend. 


Backs Video Advertising 


“We must take advantage of all 
channels that will move goods,” he 
declared. “The newest and the most 
promising channel is television. The 
experiences of the more than 60 
television stations now on the air in 
some 40 cities, show that television 
advertising has remarkable effective- 
ness. Viewer response to advertised 
offers on television programs is run- 
ning as high as 40% and sponsor 
identification is 70%. 

“These percentages, as you know, 
are far above corresponding figures 
for radio. Advertisers are flocking 
into television. The number today is 
more than 1,000. Already an average 
of 40% of the time of commercial 
stations is sponsored. And I think it 
is significant that the sponsors are 
by no means all national concerns. 
Retail outlets comprise the largest 
single group—more than 35% of the 
total. 

“Several of our Crosley distribu- 
tors are sponsoring local television 
shows. At the same time we are 
preparing to inaugurate a national 
network television show to which we 
will devote half a million dollars 
this year. From every angle, we are 
joining with our sales outlets to 
energize the business. 

“We are making these increased 
expenditures—I would call them ‘in- 
vestments’—all along the sales line 
because we know that strong, deep 
markets exist in the appliance and 
television fields. They need only to 
be plumbed.” 
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Unit Gets Drive Off Truck Motor Fan Belt 


Mounted on the vehicle’s cylinder block, the Temp-O-Matic truck refrig- 
eration system provides adequate protection even when the truck motor is 
idling. By the fact that the condenser is installed between the radiator and 
radiator shell, cooling air from truck motor fan is forced over the coils. 


* * &* 


Temp-O-Matic Makes Truck 
Refrigeration System 


LOS ANGELES — Driven directly 
off the fan belt, a new 114-hp. rotary 
aluminum compressor mounted on 
the truck motor’s cylinder block is 
the major feature of a new truck 
refrigeration system introduced by 
Temp-O-Matic, Inc. here. 

The compressor, which has a self- 
contained oiling system and is 
claimed to provide adequate refrig- 
eration capacity at any desired 
range as long as the truck engine is 
operating, even at idling speeds, is 
connected to the condenser, which is 
mounted between the radiator and 
radiator shell to obtain forced air 
circulation from the engine fan. 

Blower-type cooling unit which 
mounts on the ceiling of the refrig- 
erated space in the truck is powered 
by a 6-volt fan motor connected to 
the truck electrical system. 

Where standby or overnight re- 
frigeration is required an auxiliary 
unit which operates by plugging in 
a 110-220-volt a.c. circuit supplies 
refrigeration through the_ truck’s 
cooling coil. 

Weight of the entire unit is 400 
lbs., according to R. L. Hebebrand, 
president of Temp-O-Matic, who says 
that distribution will be handled on 
a national basis with Mechanical 
Enterprises of North Hollywood 
supervising and establishing installa- 
tion agencies. 


Boker Names Conrad Co. 
Distributor In 2 States 


SOUTH WINDHAM, Me.—aA re- 
cent addition to Baker Refrigeration 
Corp.’s growing list of distributors 
is H. Conrad Mfg. Co., Minneapolis. 

Since 1925, Herman Conrad has 
been connected with the company of 
which he is now president and treas- 
urer. His son, Harold L. Conrad, is 
vice president and a licensed engi- 
neer. Floyd Wilkes, who has had 
nearly 20 years of refrigeration and 
air conditioning experience, is sales 
engineer. 

Thirteen other men with extensive 
experience complete the organization 
which now offers complete engineer- 
ing, installation, and service facilities 
in the field of refrigeration and air 
conditioning. 

Conrad’s_ territory includes’ the 
northwestern part of Wisconsin and 
the southern part of Minnesota. 
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Wagner Electric 
Buys Large Plant 
In Mt. Vernon. Ill. 


ST. LOUIS—A plant consisting of 
industrial buildings containing 90,000 
sq. ft. located on an eight acre tract 
at Mt. Vernon, Ill, has been pur- 
chased by Wagner Electric Corp. 

The Wagner company is concen- 
trating its facilities for building 
transformer tanks at the new plant, 
which is equipped with cranes cap- 
able ‘of handling large, heavy items, 
and which is served by three rail- 
road spurs. 

The Mt. Vernon plant is the second 
Illinois property to be acquired by 
Wagner Electric. Early in 1948 a 
plant located at Edwardsville was 
purchased. 


~ Demmler's Names Mills To Post 


PITTSBURGH — John A. Mills, 
sales engineer of the Equitable Gas 
Co. for the past nine years, has been 
named manager of heating and air 
conditioning sales for Demmler 
Brothers Co., it is announced. 


The Case of The Defroster, The Police, 
And a Couple of ‘Drips’ 


HAZEL PARK, Mich.—The night- 
defrost on a _ local supermarket’s 
dairy case brought crimson to the 
faces of members of four police de- 
partments and a burglar alarm 
service company recently. Even the 
chief of the Hazel Park police de- 
partment would like to forget the 
whole thing. He was there, too. 

Here is what happened: 

The burglar alarm in the super- 
market sounded in the middle of the 
night bringing a scout car load of 
Hazel Park police and two service- 
men from the burglar alarm com- 
pany post haste. 

One of the servicemen heard a 
noise and suspected that the burglar 
was still hiding in the store. He 
called the office for help. In short 
order two police scout cars from 
neighboring Ferndale, another from 
adjacent Detroit, and a fourth from 
the Macomb county sheriff’s office 
roared to the rescue. 

All the racket aroused Hazel Park 


police chief Milan N. Plavsic, who 
had been sleeping peacefully in his 
home nearby. He too joined the task. 

With drawn guns and flashlights, 
the grim minions of the law covered 
all possible exits and probed every 
nook and cranny for the culprit. 

When they finally pinned the sus- 
picious noises down, they discovered 
the “burglar” was ice defrosting 
from a dairy case dripping into a 
pan below. 

It sounded just like a man crawl- 
ing along the floor, the red-faced 
police explained. 

What set off the burglar alarm is 
still a mystery. 


$250,000 Hospital Contract Set 


WATERTOWN, N. Y. — Ryan 
Plumbing & Heating Co. was awarded 
a contract of over $250,000 for 
plumbing, heating, ventilation, and 
refrigeration work at the new House 
of the Good Samaritan hospital. 
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PERFECT RECORD FOR 23 YEARS 


Suniso Refrigeration Oils Prove Absolutely Trouble-Free 


for Service Shop, One Unit Running on Same Oil Since 1926 


No lubrication trouble in 23 years 
while using Suniso Oils—that has 
been the experience of a large com- 
mercial refrigeration service shop. 

Starting in 1926, this big-city 
concern has grown so large that it 
now keeps 20 men busy. On the 
premises alone it services some 750 
units a year. No oils but Suniso 
have ever been used except for 
occasional periods during the war 
when Suniso sometimes was not 
immediately obtainable. The only 


SUNISO REFRIGERATION OILS ><< 


“JOB PROVED’ THROUGHOUT THE INDUSTRY 


lubrication trouble ever experi- 
enced was with these substitutes. 
One domestic unit has been run- 
ning on Suniso for 13 years without 
an oil change; and another for 23 
years. The service manager says 
that Suniso Refrigeration Oils have 
definitely contributed to building 
up this fine business and making it 
profitable. 

This is the kind of performance 
that servicemen everywhere have 
learned to expect from Suniso Oils. 


Another measure of their quality is 
the fact that Suniso Oils are the 
predominant choice of equipment 
manufacturers in the refrigeration 
and air-conditioning field. Suniso 
is available in different grades. Each 
has an exceptionally low pour-point 
and wax-separation point, excep- 
tionally high dielectric strength and 
resistance to chemical change when 
mixed with Freon or other modern 
refrigerants. Ask your jobber for 
free Suniso specification card. 

SUN OIL COMPANY: Philadelphia 3, Pa. 


In Canada: Sun Oil Company, Ltd. 
Toronto and Montreal 
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(Concluded from Page 1, Column 1) 


cil of French Employers in Paris, 
Gifford advocated a broader exchange: 
of information on production meth- 
ods between American and European 
manufacturers. He also proposed the 
actual exchange of executives and 
technicians between industries of the 
various countries as a means of im- 
proving manufacturing techniques. 


“It is my premise that the people 
of the United States should lend 
their sincere and generally unselfish 
support to the European Recovery 
Program.” 

But that program may not con- 
tinue to receive this support unless 
the American public and the Con- 
gress are convinced that the funds 
are being used effectively. Warns 
this Borg-Warner official: 


“It is my premise that such eco- 
nomic stability cannot be achieved 
on anything like a permanent basis 
unless there is a marked recovery 
of European industry, with increased 
production, a more general efficiency 
in manufacturing methods at lower 
costs, and a resumption of active 
multilateral trade throughout’ the 
world. 

“A firm prosperity in any country* 
depends mainly upon the ability of 
that country’s industry to produce 
a maximum quantity of merchandise, 
efficiently and at a competitive cost, 
so that it can supply its major do- 


mestic requirements plus the needs of 
the export market. ’ 
“Because of two world wars, with 
the resultant destruction and obso- 
lescence of machinery, industry in 
Britain (as well as in all Western 
Europe) finds itself lacking today in 
many of. the facilities required to 
bring about maximum production 
and _ efficiency if 
Therefore it. becomes inéreasingly 
important that ECA make adequate 
provisions for aid in this category. 


“I also believe that the industry 
of oné country can be of direct as- 
sistance to the industry of another 
country, even above. and beyond 
inter-governmental aid, because in- 
dustry best understands its own 
problems. 

“To this end, I have proposed 
specifically that the _ industrial 
leaders of Western Europe and of 
the United States collaborate in de- 
veloping a plan whereunder’ the 
maximum benefit will be derived from 
that share of the ECA funds which 
may be set aside for industrial re- 
habilitation. In so doing, I believe 
industry in both countries would be 
rendering a real service to ECA and 
to the cause of economic recovery. 


“We frequently could arrange to 
make the services ‘of industrial exe- 
cutives, engineers, production and 
marketing experts, and_ technical 
specialists from one country avail- 
able temporarily to the other coun- 
try. 

“It would be our purpose to seek 
to improve manufacturing methods 
and processes wherever the need for 
and possibility of improvement may 
be indicated, thereby increasing pro- 
ductivity, raising the general stand- 
ard of living, and helping to make 
the ‘Marshall Plan nations’ self-sus- 


in manufacturing. © 


taining and economically strong 
enough—under a system of indivi- 
dual business enterprise—to resist 
the lure of Communism. 
“America’s cash loans and grants 
of materials will not in themselves 
suffice to make Western Europe self- 
supporting. Sections of her industrial 
machine must be modernized if she 
is to regain full economic health. 


“The wealth of nations does not 
come of money in circulation, but of 
new goods produced and marketed.” 


Are We on the Right Track? 


There is thus a good foundation for 
the question raised by Mr. Gifford, 
after reviewing the condition of 
European industry: How far can 
Europe proceed toward a genuine 
recovery without looking beyond ERP 
to the need for an overhauling of 
Europe’s archaic methods of indus- 
trial production ? 

We all recognize that the major 
factor in Europe’s present economic 
stagnation is the war-time break- 
down of its industrial plant. 

But that problem is by no means 
the only factor in Europe’s disinte- 
gration. For years the British have 
been crying that their land is over- 
populated, and we have heard the 
same lament from Frenchmen and 
Germans. 

In the United States, we haven’t 
solved all of the problems of the 
machine era. But we do know that 
increased efficiency in industrial pro- 
duction is a vital part of the answer 
to the problem of over-population. 

There can be no higher living 
standard for Europe, nor can health 
and vigor be restored to world 
trade, if Europe’s industry continues 
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@ 'F ANY PART OF YOUR BUSINESS has to do with the sale, recommendation or installation of refrigeration condensin, 
units, then a meeting with a Brunner factory representative is called for. Write us...say when you'd like to see him. 
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REVOLUTIONS 


do affect 
your income 


-.. particularly as they apply to refrigeration 
condensing units. If the compressor design 
is such that operating speeds are slower by 
comparison, less wear results, Less wear 
means a longer period of high refrigeration 
efficiency...and that is just about everything 
you have to sell to your customers. 


All that makes high refrigeration efficiency 
is something Brunner factory representatives 
are best qualified to talk about...with facts 
and figures not to be denied. 


BRUNNER MANUFACTURING CO. 
Utica 1, New York, U.S.A. 


AIR AND WATER COOLED MODELS 
% HP. TO 30 HP. 


serve better 


REFRIGERATION 
CONDENSING UNITS 


---@ size and type 
for every purpose 


to be submerged by a more efficient 
competition. 

The life of trade among nations 
partakes of the same principle on 
which private business thrives. 

For that reason, we should be as 
ready to put our industrial know- 
ledge at Europe’s disposal as we are 
already doing with our dollars and 
goods. But it will take more than 
eagerness on our part. Europe must 
stand ready to challenge its old 
ideas and to look toward new hori- 
zons. 


Who’s a Good Dealer? 


A good appliance dealer is first 
of all a factor in his community. He 
has a reputation enhanced by the 
service he rendered during the war 
and in the immediately following 
years. 

He is adequately financed, possibly 
backed by an investment of $25,000 
or more. He has a long list of satis- 
fied customers whom he can culti- 
vate in the pushing of new products 
and replacements for those in use. 
The local bankers like, trust, and 
back him. 

He is a good manager. He is 
specialty-selling-minded. As a brush- 
up, he has probably ordered and read 
“One Foot in the Door’ and “The 
Marshal’s Baton.” 

He has a good, well recognized, 
and patronized location; and his fix- 
tures are modern and attractive. He 
understands window and floor dis- 
play technique, and sales-conducive 
store layout. 

He has personal selling ability, 
which he. exercises regularly and 
frequently—both for sales results and 
as an example to his staff. He has 


a knack for selecting and training 


salesmen. He analyzes his market 
scientifically, using all pertinent 
locally available data. 

He is a showman, with a flair for 
stunts, publicity, and taking advan- 
tage of news breaks and fads. He 
knows how to utilize newspaper ad- 
vertising, lodge, church, association, 
and other organization facilities for 
reaching cohesive groups. 

He reads AIR CONDITIONING & RE- 
FRIGERATION NEWS religiously, so that 
he can compare his own merchandis- 
ing methods with those of other 
successful dealers all over the coun- 
try; so that he can keep abreast of 
the latest government regulations af- 
fecting his business and know what 
they mean; and so that he’ll be 
aware of what his competitors are 
offering and doing. 

In brief, he keeps well informed, 
and quickly informed. 


On the Other Hand— 


He knows that the road to bank- 
ruptcy is paved with good intentions, 
and particularly with the good inten- 
tions of nice guys who thought they 
could become dealers. He realizes 
that bankruptcies of other dealers 
hurt him and his future. And he 
tries to impress his distributor and 
manufacturer with the adequacy of 
the job he is doing, so that they 
won’t go hog-wild in the appointing 
of gadfly competitive dealers who 
are likely to go busted—meanwhile 
making it tough for him currently. 

He understands the necessity of 
operating as a member of a happy 
family with other good dealers within 
the range of the _ distributorship 


which serves him. He kicks like a 
steer when the distributorship makes 
this “happy family” relationship diffi- 
cult by appointing too many dealers 
for mutual “living room.” 

He refrains from taking on more 
product lines than he can serve ade- 
quately and profitably. He demon- 
strates ironclad sales_ resistance 
when the hotshot salesmen from 
competitors try to undermine his 
loyalty to the products he has sold 
so long and which have formed the 
axis for his livelihood and community 
reputation. He realizes that a “claim 
jumper” has no better community 
reputation than a “fly-by-night” in- 
and-outer. . 

He does not ask for subsidies in 
the form of fake advertising allow- 
ances, consignments, or credit ex- 
tensions, knowing full well that such 
excesses raise the costs of distribu- 
tion and thus affect his mark-ups 
adversely. 


His Rightful Due 


He expects the manufacturer and 
his distributor to give him first op- 
tion on his fair share—based on a 
percentage of pre-war volume—of 
the current production of major ap- 
pliances. He expects to get ship- 
ments of new models and new pro- 
ducts before lately appointed dealers 
in his territory receive consideration. 
He believes he deserves this priority 
treatment because of the honest job 
he has done of keeping his manufac- 
turers’ products in service during 
both the pre-war and _ post-war 
period. 

He will demand good product per- 
formance, with simple service re- 
quirements. He will not tolerate 
guarantee situations which leave him 
holding the bag. He will insist that 
equivocating ‘fine print” be defined 
and made visible. 

He will want nationally known 
brand lines, backed up by the author- 
ity of sound, established, reliable in- 
stitutions. He will cling to manufac- 
turing reputations. 

He may decide to stick to one 
manufacturer who presents a “full 
line” of appliances, or he may deter- 
mine to preserve his trading position 
by “splitting the ballot.” In either 
event, he will know what he is doing, 
and make his decision contingent 
upon his local competitive conditions 
and his own situation. 


The Long Run 


He will consider current dealer 
franchise propositions on a _ long- 
term basis. That is, he will want to 
know where he will be five years 
from now. That means he will want 
assurances that the manufacturer 
will not try to line up more dealers 
than he needs, that he will be able 
to give proper aid to those he has, 
and that he will keep his line of 
products abreast of the procession. 

He will be able to concentrate on 
product selling while his johnny- 
come-lately competitors are en- 
grossed in sales training and product 
orientation programs. He is a finished 
merchandiser, and takes advantage 
of that head start. He has proved 
methods of doing business, and he 
sticks by them. 

THIS is the IDEAL appliance 
dealer, by definition. He’ll survive in 
this Atomic Age. 


Some Say 


“It’s a Great Life” 


How About You? 
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R. E. KENNEY 
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Kold-Hold Assigns 


Supermarket Chain Tries 
Centralizing Compressors 
In New Colorado Store 


AURORA, Colo.— Twelve refrig- 
eration compressors are installed in 
a single room, built at the rear of 
the beautiful new Miller Groceteria 
Co. Supermarket here. 

The installation was made by R. 
A. Haines Co., Frigidaire commer- 
cial refrigeration dealer here. The 
company convinced the supermarket 
management that the compressors 
should be installed in the central 
location, rather than distributed at 
various points around the basement, 
such as has been the practice in 15 
previous Miller super-stores. 

The compressors are in two banks 
on the right side of the room, built 
of ceramic tile. In order to make the 
installation practical, extremely long 
connecting lines were installed, with- 
out an oil trap, with a slope on 
every line. With the long connections, 
hard-weld joints were used through- 
out. 

The compressors, each equipped 


with heat exchanger and a separate 
control panel, operate a_ self-serve 
meat case, frozen food case, dairy 
box, cheese case, open self-service 
frozen fish cases, ice cream unit, and 
two walk-in coolers for meats and 
frozen foods. 

Equipment includes two 3-hp. units 
on the meat coolers, one 1-hp. unit 


‘on the cheese box, one 1-hp. on a 


smaller meat box for storing pre- 
packaged fresh meats, one 2-hp. unit 
on the dairy box, and another 2-hp. 
on a secondary box. The frozen fish 
display unit has a 2-hp. compressor 
of its own, as does the frozen food 
box. 


Commercial Equipment To Be 


Handled by Haines In Denver 


DENVER—R. A. Haines, formerly 
with Frigidaire district headquarters 
here, has opened a new retail com- 
mercial refrigeration dealership on 
Speer Blvd. 

R. A. Haines Refrigeration Co., 
as the firm is titled, will specialize in 
Frigidaire commercial equipment. 

Haines was with the Frigidaire 
organization for 12 years. His fran- 
chise covers the entire Denver area.’ 


‘Grade A’ Premium Alone Amortizing Cost 


Of Equipment In Year 


OMAHA, Neb.— Production of 
Grade A milk is increasing in the 
Omaha milkshed and interest in 
greater production also is increasing, 
it is reported by County Agent Sam 
Lingo. 

At present, Grade A commands a 
premium of 50 cents a _ hundred- 
weight, and on many farms the 
premium alone will amortize the 
additional. investment required in a 
mechanical cooler and other equip- 
ment in one year, he declared. 

The James Hansen farm near 
Blair was singled out as an excellent 
example of how Grade A milk can be 
produced with a minimum of ex- 
pense. Hansen has done his own car- 
penter work to fix up a milk room 
separated from his cow stalls, and 
has equipped it with an _ electric 
cooler, electric water heater, wash- 
ing equipment, etc., to meet Grade 
A requirements. He figures his addi- 
tional investment amounts to around 
$500. 


In Omaha Milkshed 


The Hansen cow barn has eight 
stanchions, and assuming that eight 
cows will produce 200 pounds of milk 
daily, this farmer’s Grade A premium 
will amount to $1 a day, which will 
pay for most of his investment in 
one year, Lingo pointed out. A num- 
ber. of farmers in the Omaha milk- 
shed already have amortized their 
Grade A requirement investments in 
one year. 


Lingo listed requirements for pro- 
duction of Grade A milk as a milk 
room separated from the milking 
quarters by at least a vestibule, con- 
crete floor with trapped drain, two- 
compartment wash vat, hot water, 
can and utensil rack, cabinet for 
storing strainer pads, painted walls, 
at least 15 sq. ft. of window space, 
adequate light and ventilation in the 
barn, and a mechanical cooler to 
assure the delivery of milk at 60° F. 
temperature and having a maximum 
bacteria count of 200,000 per cubic 
centimeter. 


Kenney To Midwest ; 


LANSING, Mich.—Appointment of 
R. E. Kenney of Minneapolis as Mid- 
west .sales representative for the 
| Kold-Hold Mfg. Co. has_ recently 

been announced by J. R. Tranter, 
president. 
Kenney’s background in the refrig- 
eration field includes four years as a 
service dealer, and four years as zone 
service manager for the Nash-Kel- 
vinator Sales Corp., Chicago. 
He then became associated with 
the Bush Mfg. Co. and the Clark 
Bridgman Co., Chicago, in sales. 


Ideal’s Full-Line Catalog 
Reveals New Evaporator 


ST. LOUIS—A new comprehensive 
\ catalog that displays the entire line 
of Ideal beverage, restaurant, and 

beer coolers, and which introduces 

the company’s newly developed Artic 
} Fin evaporator, is now in the process 
of distribution, the Ideal Cooler Corp. 
here has announced. 

The catalog illustrates the firm’s 
entire line and presents all sales and 
technical data for each cooler. 

Advantages of the Artic Fin 
evaporator are explained. A_ sec- 
ondary. waffle-design surface, com- 
prised of aluminum fin plates formed 
on copper tubing without joints, in- 
sures a very rapid heat transfer, the 
company said. The result is to in- 
crease the storage capacity of the 
new 1949 Ideal coolers with the same 
amount of refrigeration efficiency. 

A copy of the catalog can be 
obtained by writing Ideal Cooler 
Corp., 2953 Easton Ave. here. 


AIR CONDITIONING and 
REFRIGERATION 
CONTRACTORS 

select HAJOCA’S 


It’s common sense that governs the choice of 
Hajoca for air conditioning and refrigeration 
supplies for two reasons: 


1. Large stocks of famous-name parts and 
equipment (Rotary Seals, Cutler Hammer 
Controls, Chicago Gaskets) are on hand 
at Hajoca Branches on the Atlantic Sea- 
board to insure prompt deliveries. 


2. Because Hajoca also carries a complete 
line of pipe, valves and fittings you make 
only ONE STOP for all your requirements, 


Profitable installation and maintenance jobs 
depend on top-quality supplies when and 
where you need them. 


HAJOCA ff 
CORPORATION 


Pennsylvania: : 
Philadelphia Columbus Camden 
(Erie Ave. Branch) 
Lansdowne : Tennessee: 
Jacksonville Chattanooga 


Reading 


—~ 


This is the fourth of a series of advertisements outlining the advantages of ‘‘Freon’’ refrigerants. 


@ NONFLAMMABLE | 
@ NONEXPLOSIVE 


@ NONCORROSIVE 


~ WHY “FREON” REFRIGERANTS ARE 


HIGHLY ENDORSED 


e NONTOXIC 


| e ANHYDROUS 


i 


e@ ACID FREE 


e NARROW BOILING- 
POINT RANGE 


; @ AVAILABILITY 


@ PURITY 


@ QUALITY 


Pa OUTSTANDING CHARACTERISTICS ee 
OF “FREON” REFRIGERANTS 


Pap 
and haitle for 


“Freon” is Kinetic's registered trade mark for its fluorinated hydrocarbon refrigerants. 
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Dealer Harnesses Sorority 
Chatter As Sales Builder 


JACKSONVILLE, Fla.— Women 
love to talk so why not get them 
chattering about Heat & Cold Equip- 
. ment Co. and the appliances it sells? 

That idea occurred some time ago 
to Fred C. Smith, president of the 
G-E dealership. He immediately put 
it into effect by making a special 
deal with the Beta Sigma Phi social 
sorority here. 

Smith arranged with the sorority, 
which has 175 members in nine local 
chapters, to pay into the sorority’s 
building fund a set of commissions 
on all major appliance prospects. 

To help the women talk up his ap- 
pliances, he conducted a series of 
schools for the chapters at which 
the features of as many appliances 
as possible were described and 
demonstrated. Smith paid 25 cents 
into the fund for each woman who 
attended these sessions. 

Miss Jessie Harper, one of Smith’s 
trained home economists, and a mem- 
ber of the sorority, conducted the 
demonstrations. 

Once they have learned the fun- 
damentals of the appliances, the 
women are encouraged to talk about 
them to their neighbors and friends. 

Smith pays the sorority $5 on sales 
up to $300, $10 on sales from $300 
to $500, $20 on sales from $500 to 
$1,000, and $50 on sales over $1,000. 


O’Hara Sets Up Service Firm 


BUFFALO—A business name has 
been filed in the country clerk’s office 
for the O’Hara Refrigeration Service, 
134 E. Ferry St. here, by George F. 
O’Hara, Jr. 


A direct line to 
better r refrigeration tubing 


Refrigeration equipment manufacturers are con- 
stantly putting in more and more calls for Bundy- 
weld* Tubing. And with good reason. 
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Dron LusRicatoR COMPANY ene moe 
Division of American Rapiator & Standard CORPORATION 
Canadian 


Representatives — RAILWAY AND ENGINEERING SPECIALTIES LIMITED, MONTREAL, TORONTO, wenued 


“Detruit’* Salih aen tuttiginiden Caairits + 1 tneine Satety Controls ‘s. Float Valves end Oil Bente Accovcerea 
— “Datrost’ Expansion Valves ond Refrigeration Accessories © Saphemy 0d tetameive Lubricators - 
EXPORT DEPARTMENT—Box 218, Ridgefield, New Jersey 
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Used in compressor lines, connecting tubes and 
condenser and evaporator coils, Bundyweld means 
better performance at lower cost. 


Double-walled from a single strip, bonded 
through 360 degrees of wall contact, Bundyweld 
is extra-strong yet thinner walled ... and thinner 
walled means faster-cooling! 


= 
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Ductile Bundyweld machines and fabricates 
easily, and can be bent to short radius turns with- 
out fear of buckling. Lightweight and easily 
handled, it helps cut production costs by reducing 
~roduction time. 


Get a line on this low-cost tubing for use in your 
refrigeration equipment. Contact your near-by 
Bundy representative among those listed below, 
or write direct to: Bundy Tubing Company, 
Detroit 14, Michigan. 


BUNDY TUBING 


L] | 
ENGINEERED TO YOUR EXPECTATIONS 
yy * REG. U.S. PAT. OFF. ® 


1S BETTER TUBING 


WHY BUNDYWELD 


% 

1 Bundyweld Tub- ———>2> 2 This strip is con- Lp 3 Next, a heating 4 Bundyweld 

ing, made by a \)j tinuously rolled iy § process fuses comes in stand- 

patented process, is Wertrss twice laterally into ances bonding metal to ard sizes, up to 54” 
entirely different from any other tubular form. Walls of uniform basic metal. Cooled, the double in steel (copper or tin 
tubing. It starts as a single strip thickness and concentricity are walls have become a strong pon Bg Monel or nickel. For 
of basic metal, coated with assured by ¢lose-tolerance, ductile tube, free from scale, tubing of other sizes or metals, 
a bonding metal. cold-rolled strip. held to close dimensions. call or write Bundy. 


BUNDY TUBING DISTRIBUTORS AND REPRESENTATIVES 
Cambridge 42, Mass.: Avustin-Hastings Co., Inc., 226 Binney St. * Chattanooga 2, Tenn.: Peirson-Deokins Co., 823-824 Chattanooga Bank Bldg. 
Chicago 32, Ill: Lapham-Hickey Co., 3333 W. 47th Place * Elizabeth, New Jersey: A. B. Murray Co., Inc., Post Office Box 476 * Philadelphia 3, 
Penn.: Rutan & Co., 404 Architects Bldg. * San Francisco 10, Calif.: Pacific Metals Co., Ltd., 3100 19th St. * Seattle 4, Wash.: Eagle Metals Ce, 
' 3628 E. Marginal Way * Toronto 5, Ontario, Canada: Alloy Metal Sales, Ltd., 881 Bay St. 


BUNDYWELD NICKEL AND MONEL TUBING IS SOLD BY INTERNATIONAL NICKEL COMPANY DISTRIBUTORS iN PRINCIPAL CITIES. 


New mein Kitchen Assembly 


General Electric’s new 
kitchen has a 4-cu. ft. 
refrigerator, three-surface 
unit range, stainless steel 
sink, and two wall storage 
cabinets. Space is pro- 
vided for addition of a 

Disposall. ; 
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Complete G-E Kitchen 
Uses Only 60-In. Width 


BRIDGEPORT, Conn.—A General 
Electric kitchen that fits into a space 
only 60 in. wide, yet has complete 
cooking, refrigeration, storage, and 
clean-up facilities has been an- 
nounced by C. J. Enderle, manager 
of the company’s electric sink and 
cabinet division. 

The kitchen, which is being shipped 
to retailers across the country, was 
formerly available for installation 
only in large housing developments 
and apartment houses. 

Included in the kitchen, which re- 
quires a space 60 in. wide, 25 in. 
deep, and 84 in. high, are a range 
with three cooking units, a 4-cu. ft 
refrigerator, a 39-in. stainless sink 
with space in the cabinet beneath for 
a Disposall, and two wall storage 
cabinets. 

Because the sink-top is available 
with either right or left-hand drain- 
board and the refrigerator has either 
right or left-hand opening door, the 
appliances in the tiny kitchen can be 
arranged in several ways to fit space 
and plumbing requirements. 

According to Enderle, the kitchen 
is designed primarily for use in 
small homes, summer cottages, mo- 
tels, one-room apartments, and rec- 
reation rooms. But it is also useful 
as an extra cooking center in large 
homes. In some small kitchen areas, 
it permits the installation of other 
appliances, such as a washer and 
ironer. 

The range ichaiied in the kitchen 
is the company’s standard apart- 
ment-house model. It has three five- 
heat Calrod surface cooking units, a 
full-size oven and broiler. 

The ‘refrigerator, which is installed 
beneath the sink drainboard, has a 
freezing unit holding up to 4 lbs. of 
ice cubes in two trays and 8.7 sq. 
ft. of shelf space. A glass chiller 
tray is provided for meat storage. 

The stainless-steel sink is equipped 
with a chrome-plated faucet and 
duo-strainer. The sink bowl is 
welded into the counter top. 

The steel wall cabinets are both 
30 in. wide and have two shelves. If 
a Disposall is not installed, the space 
under the sink is usable for storage. 
A aiding cutlery Grawer is provided. 
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Proof of the Pudding 
Is In the Eating 


SALT LAKE CITY—How one suc- 
cessful dealer keeps his electric range 
volume up was reported here re- 
cently in a bulletin published by the 
Utah Power & Light Co. 

“Once each week,” the magazine 
related, “he invites three or four 
couples into his store for a dinner 
which he prepares on an electric 
range, and in the process, gives a 
complete demonstration. 

“Sales have resulted every time, 
he reports, with his best record being 
three sales in one evening. 

“One guest told him she decided to 
buy the range because ‘you cooked 
the whole meal without an apron on, 
and everything seemed so clean and 
cool. 

“*You never could have sold me 
with a sales story alone.’” 


Casper Dealers Turn Down 
‘Family Shopping Night’ 


CASPER, Wyo. — Local appliance 
dealers have turned thumbs down on 
a proposal to remain open until 9 
p.m. one evening a week to provide 
a family shopping night. 

Voting was done on ballots fur- 


nished by the Chamber of Commerce 


retail division after the proposal had 
roused considerable controversy 
among city merchants. 

Chief reasons cited for not want- 
ing night shopping included the ad- 
verse effect on employes’ morale, 
increased overhead with smaller 
profit, and the fact that Casper does 
not have neighboring large communi- 
ties to compete with as is the case 
in most other cities throughout the 
country. 


Andy Ferrar Moves to New 
Ft. Lauderdale Location 


FORT LAUDERDALE, Fla.—The 
Andy Ferrar Electrical Appliance 
Co., formerly located at 207 S.W. 
First Ave., is now in a completely 
remodeled showroom on the south- 
east corner of Wall and S.W. First 
Ave. 


of the Mew 
DEPENDABOOK 


No. 149 


Send for this to-the-trade-only catalog 
of refrigeration parts and supplies... 
Very complete... .Very handy to use... 
In use all over the world! 


The HARRY ALTER CO. 


WHOLESALE ONLY 


1728 South Michigan Avenue + 
134 LaFayette Street . 


Chicago 16, Ill. 
New York 13, N. Y. 
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Producer, Wholesaler, Dealer Have Service Responsibilities 


SPOKANE, Wash.—What are the 
service responsibilities of the appli- 
ance dealer, the retail salesman, the 
wholesaler, and the manufacturer? 

The answer to this question was 
reviewed in a recent news-letter of 
the Inland Empire Electrical Dealers 
Association, which noted that some 
dealers and distributors “‘are some- 
times permitted to overlook the serv- 


produces and sells long-lived, durable 


goods, the list of service responsibili-: 


ties must be long and exacting. If 
the products and their reputations 
are to remain durable, servicé and 
sales must go together.” ; 

It was pointed out that many elec- 
trical dealers have built sound, repu- 
table businesses by recognizing their 
obligation to provide service either 


turers:. have recognized their own 
service obligations as primary func- 
tions of distribution. 

“But,” it was observed, “other 
dealers and distributors are some- 
times permitted to overlook the serv- 
ice obligation. They are permitted 
to continue to profit by adding new 
owners while they blithely ignore 
present owners. They are allowed to 
injure brand reputations to the detri- 


Plant Adds 200 Lockers 


CASPER, Wyo.—Frozen Food 
Lockers, Inc:, 5th and Beech Sts., 
operated by Dick Leferink, is install- 
ing 200 additional lockers to be 
ready in time for spring business. 


‘Hospital’ To Sell Appliances 


ALBANY, N. Y.—The Albany 
Watch Hospital here has leased the 
double store at 115 N. Pearl St. and 


Fidelco To Handle USAirco 
Line InJNew York City Area 


MINNEAPOLIS—Fidelco, Inc., 207 
East 37th St., New York City, has 
become a major distributor for 
United States Air Conditioning 
Corp.’s package air conditioning sales 
division, it was annotinced here. 

Now entering its 10th year, Fidelco, 
distributes refrigeration and air con- 
ditioning equipment and accessories 
to more than 3,000 accounts in the 


through their own facilities or those 
of service specialists. Likewise, it 
said, many distributors and manufac- 


ice obligation.” 

The dealer’s responsibility, the bul- 
letin said, is “to provide skilled 
maintenance and repair service on 
| products he has sold with minimum 4 , a a\ 
delay and customer inconvenience.” ‘ jy f = 

“The retail salesman,” it continued, 
“has a service responsibility, too— 
the responsibility of assuring that the 
purchaser understands the proper 
operation and maintenance of the 
equipment, knows common signs that 
suggest trouble so early repairs can 
be made, fully comprehends the 
F terms and limitations of guarantees.” 


entire New York City-Long Island 
territory. 


will expand its business to include 


ment of other dealers in_ those 
7 the sale of electrical appliances. 


brands.” 


WHAT WHOLESALER SHOULD DO 


Service responsibilities of the 
wholesaler were listed as follows: 

1. Perpetual maintenance locally of 
a minimum stock of every part of 
every product he distributes which 
conceivably could be needed at any 
one time by his dealers’ servicemen. 
| 2. Immediate reordering of needed 
parts to replace those that have been 
taken from stock. 

3. Provision of a parts department 
staff and system capable of efficiently 
providing dealers and service agen- 
cies with parts, instructions, and as- 
sistance. 

4. Control of franchises and dealer 
policies to insure that all dealers are 
providing for adequate service on the 
equipment they sell and that dealers 
who provide guaranteed service on 
equipment they have not sold are 
suitably compensated. 


WHAT PRODUCER SHOULD DO 


The publication said the manufac- 
turer’s responsibilities include: 

1. Maintenance of adequate sup- 
| plies of all parts to fill distributors’ 
orders immediately. 

2. Constant surveillance of the 
service operation of their distributors 
to insure that wholesalers’ responsi- 
| bilities are not being shifted to re- 

tailers. 

3. Provision of good training and 
instructional material for servicemen. 

4. Assurance of suitable authorized 
service stations for small appliances 
and provision of sufficient allowance 
to permit those service stations to 
operate efficiently and profitably. 

5. Provision of clearly stated war- 
ranty policies which do not place an 
unfair burden on dealers. 

“That constitutes a lot of responsi- 
bilities for everyone,” the news-letter 
stated. “But for an industry that 


Cobe & Foster Sets Up 
In New Hampshire as 


Parts Wholesale Firm 


MANCHESTER, N. H.—Cobe & 
Foster, Inc. has been established here 
as a refrigeration parts and supply 
wholesaler, and 
lays claim to be- 
ing the only such 
organization oper- 
ating in the state 
of New Hamp- 
shire. 

Harry H. Cobe 
has been elected 
president of the 
company. He was 
formerly manager 

Harry H.Cobe Of the branch 

operated by Mars- 
den & Wasserman, Hartford whole- 
saler, which branch operation he 
bought out to establish Cobe & 
Foster. 

Cobe had many years of experience 
in the refrigeration field prior to the 
war, first with the Boston Kelvinator 
branch, and later with Melchior, 
Armstrong, Dessau Co., as a sales- 
man. During the war he worked in 
the Portsmouth Navy Yard. After 
the war he joined Marsden & Was- 
serman. 

He helped to organize the Granite 
State Chapter of the R.S.E.S. and 
served as its first president. 


ALL Temprite water coolers meet the requirements 
of Commercial Standard CS-127-45 and comply also 
with the most exacting local sanitary codes. Approved 
by Underwriters. 


... featuring 6-Gallon Pressure Type and 3-Gallon Bottle Type 


kee tors throughout the country are now swinging into the big Spring 
and Summer season with Temprite, the leader in user satisfaction, 


and the most attractive water cooler line marketed today! 


Temprite makes news again with 3 new streamlined beauties 
néw coolers to enhance the Temprite line of 7 smart models! 


Two new pressure type coolers, featuring 6-gallon capacity, (com- 
anion models to three 10-gallon capacity Temprites) carry a 
ower price tag and will deliver plenty of cool drinking water for 
the average light manufacturing plant and the majority of 
offices, institutions and commercial establishments. 


Salesmen have confidence in Temprite because they know that the 
Temprite Company is backed by over 20 years of successful experi- 
ence in the manufacturing of water and beverage cooling equipment 
and is committed to a consistent program of Dealer and Distributor 
cooperation. Yet beyond all other considerations, the Temprite Water 
Cooler stands alone . . . distinctive ... appealing . . . with smooth 
sales features that spark the imagination! 


Be a leader. Get into the Spring and Summer swing to Temprite. 
We cordially invite inquiries from Dealers and Distributors now! 


The new 3-gallon capacity bottle type cooler incorporates engineer- 
ing improvements that permit it to be produced at a lower cost 
and still deliver the required amount of properly cooled drinking 


7 


water for offices, stores, etc. 


Temprite is forging ahead and that is why top Dealers and Distribu- 


(Above) FOOT PEDAL flow control is optional 
equipment; Finger pressure button operates inde- 
pendently of foot pedal. 


(Right) CABINET is electro plated, heavy gauge 
sheet steel, mounted on a rigid, all welded steel 
frame. Front panel can be removed instantly for 
servicing and the simplicity of interior construction 
is such that virtually all servicing which may become 
necessary can be accomplished by removing the front 
panel only. Side panels, however, may be quickly 


EASY FINGER-TIP PRESSURE starts a smooth, 
steady flow. Automatic regulator controls stream 
height in spite of outside pressure variations of as 
much as 20 to 80 pounds. No gushing. No splashing 
innocent bystanders. Perfectly cooled Temprite drink- 
ing water breaks gently into a streamlined stainless 
steel basin ... as pleasantly inviting as a sparkling 
mountain brook. 


Pressure button is connected to a specially designed 
valve which shuts off instantly and securely, the 
moment pressure is released. 


removed by simply sliding from the frame after the 
top has been removed. 


é Lh hhlchhrdhabelhdehdd 


TEMPRITE PRODUCTS CORPORATION 
43 Piquette e@ Detroit 2, Michigan 


RUSH me more details on the Temprite line and get in touch with me immedi- 


ro ately concerning a possible cooler franchise. | want to be ready for the big 


here, the company has announced. 
Eck was formerly manager at the 
Richmond branch. 


coolers, industrial water coolers, carbonators, draught 
beer coolers, soda fountain coolers, temperature control 
valves, oil separators, equalizer tanks, heat exchangers, etc. 


—, selling season just ahead! r 

Westinghouse Supply Shifts Eck Loa by pri , Z, NAME 1, - a 
ROANOKE, Va.—E. C. Eck has _P. COMPANY. i 
been named manager of the Westing- Products Corp. 43 Piquette, Detroit 2 STREET a 

house Electric Supply Co. branch / : a 
Manufacturers of commercial and cabinet type water CITY & STATE y/ aa . 
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24-inch — 


‘With $ | QO? 
Motor OD 28 X 28 


This Coupon and $19.95 entitles 
you to a 24” belt drive exhaust 
fan complete with 110 volt 60 
cycle motor. Regular $59.00 list. 
Order must be received before 
May 2, 1949. Shipment made in 


reereeere es 99.29 00 CC Se ee = 


EXHAUST PAN 


L——— 


Riding Elevator Down to Their Lockers 
Pleases Suburban N. Y. Cliff Dwellers 


Ex-Gl Firm Installs, Supplies Basement Locker Plants 


MAMARONECK, N. Y.—A unique 
frozen food locker service for apart- 
ment dwellers is being offered in this 
area by two ex-GI’s operating at 
Home Frozen Foods Service, Inc. 

The pair supply self-contained re- 
frigerated units for installation in 
apartment house basements, lockers 
to go into the units, and the frozen 
foods to go into the lockers. 

According to Frank D. Rollins, 


to go down to her locker and take 
out the foods she wants to use im- 
mediately. 

The order blanks sent to cus- 
tomers, Rollins said, usually carry a 
“special of the week” and offer a 
5% discount on orders of $10 or 
larger. 

These larger orders account for 
a great share of the company’s 
business, he declared. 


Nrria Buys Guide Book, 
‘Locker Operator’ 


CHICAGO—The National Frozen 
Food Locker Association has pur- 
chased the Locker Operator, and the 
Locker Guide Book from C. Whitton 
Whitehead, Des Moines publisher. 

The privately owned monthly 
magazine had previously been the 
official organ of the association of 
locker operators. 

Whether the publication offices will 
be moved from Des Moines to asso- 
ciation headquarters here has not 
yet been announced. Likewise there 
has been no statement concerning 
personnel changes, if any. 


rotation only. Wholesale price ; ACRN president of the organization, the The foods are of top quality and 
usually $29.50 (also this price % NAME: ......csscssecseceeseceeereneeeeeeneesesees company arranges with the apart- are priced competitively with retail ( 
without coupon). PMR Siaciceskvnskenessssservedeeia pani’ ment house owner to pay a small _ stores. . in 
© even er onaaen: annual rental fee for the use of The lockers are completely serv- 25 Juicy Steaks Free 
eee. ce needed space. Then, one or more re-_ iced by Rollins’ firm and the con- 
RDE L C ship By Rant. cj TRUCK | | frigerated units measuring 7 ft. long tents are insured. Just Buy a Home Freezer 
ECTR, ~ ees ~ by 3 ft. wide by 6% ft. high are Rollins claims that he has long To Store Them In 
ne i a: ene C ( CHECK ENCLOSED pre-fabricated and installed in the waiting lists for his lockers and has ; 
ANUFACTUR () SEND OPEN ACCOUNT acquired space. not been able to keep up with the i : 0 
WEST BERLIN, NEW JERSEY Oo oo 4 = a id An electric meter is attached to demand for space. \ ee cal wo ses Pogo 
Bi SE EEE SOS NS ee AAO PO it __4 | the unit and the company pays the “It's the same old story again,” he oe eee oe . pad : 
cost of electricity. declared. “If the public has frozen a 2 bogged eo pp ai. ig lh ; 
Each refrigerated unit has space food storage space, they become ; ; F 
( FRC" FE COMM? : PERMAWEWE ) for twenty individual compartments frozen food customers—and it be- a as ct ps meta =. : 
which will hold 125 Ibs. of frozen comes a habit.” pet | pth ‘haar ro pia. 4 : 
Reisibirattin produce teorlng ‘the Lolita j : foods each. These individual compart- However, Rollins reported that he 32 G-E retailers. f 
pane ments are rented out to tenants on has one customer who has been pay- : 
insignia may be depended upon to function : The advertisement announced that 
flawlessly. Originator of the patented Cross a monthly charge basis. ing her rental regularly but has not 2 hs Sati ton d , 
Fin Coil, Larkin also instills the same exacting The locker renter is supplied with been buying any frozen foods. A Special arrangements ha , vag >t ° ; 
quality in Humi-Temp Forced Convection Units a list of frozen foods available from check up revealed that the cus- With a noted Detroit restaurant for : 
—Bare Tube and Zinc Fused Steel Plate the company. She then marks off the tomer liked to take a nip now and_ this introductory offer of 25 “prop- 
Coils — Instantaneous Water Coolers — Air THE foods she wants and mails the list then, but did not enjoy the unfavor- erly-aged, Grade AA steer tender- C 
Conditioning Units — Evaporative Condensers eng \\ ik , to the Home Frozen Foods Service, able comments she got from her /oins.” : 
—and eid aqme — = efficient sanens NY ) \ Tae. family. It was pointed out that the steaks, 2 
eT ee eee Foon supply Ray-2> Upon receipt of the order, the com- So she found the locker to Which are “delivered to you, indi- ‘ 
519 MEMORIAL DRIVE « SeE~ pany delivers the foods direct to the be an ideal place to keep her stock Vidually wrapped, ready to cook or R 
locker. away from prying eyes. store in your new G-E home freezer, 
ATLANTA ¢ GEORGIA are served a la carte for $3.25 at 


All the renter has to do is 


é 
Ww 
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Spinney Co. Named Gibson 
Distributor In Syracuse 


GREENVILLE, Mich.—Gibson Re- 
frigerator Co.’s general sales mana- 


the restaurant. 

“Here’s why we make this special 
offer,’’ the copy continued. “It’s G-E’s 
way of encouraging families to look 
into the money-saving, step-saving, 
food-saving advantages of this beau- 
tiful General Electric home freezer.” 
is G-E’s 


No need to take our word, or risk your 


Drawer rentals alone will pay for your 


ger, J. L. Johnson, has announced The unit referred to F 
the recent appointment of the B. H. model NA-8, a large drawing of . 
Spinney Co., Inc., Syracuse, Ny. as which was included in the advertise- k 
wholesale’ distributor of bs ment. Copy under the cut outlined ‘ 
ranges, refrigerators, and freezers advantages of the 8-cu. ft. unit. t 
for the Syracuse area. Price listed was $330. A “box” | 
Executive personnel of the B. H._ called attention to the fact that “only q 
Spinney Co. include B. H. Spinney, $66 delivers—65 weeks to pay.” t 
president; Floyd Piron, vice presi- Border of the advertisement con- 1 
dent and general manager; Edward sisted of 2-column-inch boxes con- p 
Taggert, sales manager; and E. K._ taining the names, addresses, and J 
Anderson, service manager, Johnson telephone numbers of the participat- F 
said. ; ing dealers. 
. - c 
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own unsupported judgment. Ask the 
people who come into your store to vote 
on whether they would rent an Iceberg 
Frozen Food Locker from you. We supply 
a quantity of attractively printed forms for 
this purpose at no charge, so you have 


nothing to do but pass them out. 

You'll be amazed how quickly you have 
enough “votes” to claim all eighty draw- 
ers in your Iceberg Unit. 


Iceberg Installation in a very short time. 


Iceberg “‘Warm Room” Frozen Food 


Lockér Plants are now revolutionizing the 
Food Store busi This d 
ment in portable Locker Plant Operation 
requires no 
storage drawers are zero temperatures main- 
tained. Owners report ¢ More Traffic « 
Quicker Turnover ¢ Larger Meat, Poultry 
and Fish Sales per Customere Greater Profits. 


n develop- 


“cold room” —only inside the 


Standard models of Jamison-Built Doors are avail- 
able in a wide range of sizes. Should you require 
special types or sizes, we can build them to any 
specification. Our new condensed catalog, No. 175, 
packed with helpful information on cold storage 
doors is now available. Send for your copy today. 


The doors illustrated are some examples of Jamison- 
Built Standard Cooler and Freezer Doors for 
moderately low temperatures, including exclusively 
Jamison features. All are infitting doors with Cooler- 
seal gaskets and Jamison hardware—the Wedge- 
tight Fastener and Adjustoflex Spring Hinge. 


FREE: ror complete plan and questionnaires 
to “CANVASS YOUR CUSTOMERS” contact your 
distributor or write us direct. 

We will also supply you with an actual “Success Story” 
that gives you an idea of what YOU may accomplish with 
Iceberg Lockers. You will also receive an illustrated folder 
with complete information on Iceberg. Write today! 


Model 680. 8 sections—each 
has 5 drawers on a 

side. Total—80 drawers, each 

with capacity of 6 cu. ft. 


@ Factory Built 

@ Self-Contained 

@ Bonderized — Rust Resistant 
@ Can Be Installed Anywhere 


st 


§ JAMISON COLD STORAGE DOOR CO. 
HAGERSTOWN, MD. 


SS Some territories 
still available for distributors. 


ICEBERG LOCKERS, INC., 175 W. JACKSON BLVD., CHICAGO 


iLL. 
his advertisement is appearing in national food trade ak 


The Oldest and Largest 
Butlder of Gold: Storage Doors in the World f 


~ HAGERSTOWN, MARYLAND, U. S. A.. 
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Curb ‘Sweating’ 


Baffles on this Bush Mfg. Co. ‘'Plasti- 
Cooler" are made of jet black laminated 
plastic. 
ore + 


Plastic Baffles on Unit 
Coolers Prove Colorful 


HARTFORD, Conn. — Successful 
experience with laminated plastic 
baffles on high humidity coolers is 
reported by Bush Mfg. Co. here, pro- 
ducer of heat transfer products. 

The Bush ‘Plasti-Cooler,” installed 
principally in places where relatively 
high humidity is to be maintained, 
such as in meat storage and florists’ 
refrigerators, or where the natural 
gravity coil is preferred over a 
blower-type coil, employs plastic baf- 
fles on the unit. 

These, the company states, virtu- 
ally eliminate the problem of “sweat- 


4 Air Cooling Units Provide Year-Round 
Comfort In Large Dept. Store Workroom 


LINCOLN, Neb.—The installation 
of four self-contained Carrier units 
has provided Miller & Paine depart- 
ment store with one of the finest 
drapery and slipcover workrooms in 
the state, as well as solving a grow- 
ing-pains’ dilemma. 

The drapery workrooms formerly 
were located on the seventh floor of 
the downtown store, but the growth 
of business and need for expansion 
of departments made the acquisition 
of new space imperative. A four- 
story building in the wholesale dis- 
trict of the city was purchased for 
warehousing purposes, and the deci- 
sion made to move the drapery work- 
rooms to the third floor of the new 
building. 

Problem of how to make the third 
floor comfortable the year-round for 
the 22 women employes of the work- 
rooms was turned over to Max G. 
Lehman, local Carrier representative. 
Incidentally, Miller & Paine was the 


first department store in Nebraska 
and one of the first in the country to 
install air conditioning, and ‘the 
the Carrier system was the one 
selected for the job. 

The new warehouse has _ 50-ft. 
frontage, so that the air conditioning 
job involved a space 50 x 150 feet. 
Air conditioning was not needed for 
the other floors since the space is 
used for storage of merchandise. 
Third floor is broken up into a num- 
ber of rooms including the large 
drapery workroom which takes up 
about half of the space, connecting 
workrooms at the back for slipcovers 
and windowshade manufacturing, and 
offices in the front. 

Two 6-ton Carrier refrigeration 
and humidity control units were in- 
stalled in the drapery workroom to 
supply conditioned air direct. A simi- 
lar unit was placed in the slipcover 
workroom with ductwork to serve 
the adjacent shade room. 


A fourth unit was installed near 
the front of the floor with ductwork 
serving the offices, a large employe 
lunch and recreation room, and a 
large restroom. 

The lunchroom was equipped with 
tile flooring, upholstered chairs and 
tables, sink, coffeemaker, electric 
plates, and a large refrigerator 
where employes could store their 
lunches, and other perishable food 
items to be prepared on the store 
premises. 

A compartment was provided for 
cooling ‘of soft drinks. 

As a final contribution to the com- 
fort of the workers, a refrigerated 
drinking fountain was installed near 
the main workroom entrance. It is 
an Oasis manufactured by the Ebco 
Mfg. Co. 

Otto Hlavacek, building manager, 
said that the air conditioning instal- 
lation has solved the third-floor 
problem perfectly. Heating is sup- 
plied by gas-fired units in the base- 
ment with thermostatic control so 
that third-floor workers can have 
just the heat they desire. Fluorescent 
lighting throughout the third floor 
completes the third-floor remodeling. 


Davidson Named Asst. to 
President at W. B. Connor 


NEW YORK CITY—Walter V. 
Davidson, Jr., has been appointed 
assistant to the president of W. B. 
Connor Engineer- 
ing Corp. here, 
manufacturer of 
activated carbon 
air purification 
equipment and ad- 


diffusers. 


the Connor corpo- 
ration he was as- 
sociated with the 
management engi- 
W. V. Davidson, Jr. neering firm of 
Stevenson, Jordan & Harrison, Inc. 


Frigid Transportation Chartered 


AMARILLO, Tex.—A_  50-year- 
charter of incorporation was granted 
Frigid Transportation recently, in- 
corporators being Claude B. Olney, 
Alvin Hill, and R. W. Lee. 


SITIVE sealing 


justable ceiling air 


Prior to joining 


refrigerant provided 
by bellows-type shaft 
seal. Readily sarees 


assured by dynamic 
balancing of flywheel 
‘and one-piece design 


ing,” a condition often found with 
baffles made of other materials, espe- 


cially if sufficient air space is not Eutive unit, tackling he 54K 


allowed between the sheets. Appear- 
ance is also enhanced by the use of 
the plastic baffles. 

Plastic for baffles is produced by 
the Paneltye Div. of St. Regis Paper 
Co. 


Hill Holds Commercial 
Classes In 4 Areas 


TRENTON, N. J.—A_ four-day 
school of instruction in commercial 
refrigeration was conducted by C. V. 
Hill & Co., Inc., at its plant here 
and in a number of key cities 
throughout the United States. 

In addition to the class at the 
Trenton plant, courses were held at 
these distributors quarters: J. B. Mal- 
lard & Sons, Jacksonville, Fla.; Bag- 
gese Refrigeration Co., Dallas, Tex.; 
John Mowatt Refrigerators, San 
Francisco; Lee-Shell Co., Chicago. 

Instruction was divided into three 
classifications: assembling line-up of 
all type Hill fixtures; how to service 
fixtures and replace parts; refrigera- 
tion systems and problems. 

Members of dealer organizations in 
each vicinity were in attendance, as 
well as maintenance men for the 
large grocery chain stores. 

The school was conducted by a fac- 
tory crew of five, including Paul B. 
Harrison, service manager; Vic 
Smith, chief engineer; and Malcolm 
MacMaster, refrigeration engineer. 

Another class at Trenton April 
11-14 will close the series. 


Expanding Distributor Plans To 
Emphasize Los Angeles Market 


LOS ANGELES —As a primary 
step in the expansion of its southern 
California operation, Sues, Young & 
Brown, Inc., distributor of household 
appliances and commercial refrigera- 
tion equipment, will soon move into 
new and larger quarters. 

As a result of the expansion and 
concentration on the Los Angeles 
market, it has been decided by Presi- 
dent M. C. Sues to discontinue the 
company’s operation in northern 
California. 


for draft and bottle 
beverage coolers. .. 


IDEAL coo er corporation 
2953 EASTON AVE., ST. LOUIS 6, MO. 


EXTRA LARGE receiver 

of seamless steel has | 

ample storage capa- 
refrigerant. 


RONG, one-piece, forged 
alloy steel crankshaft. No 
inserts, set-screws or 


of suction fan. 


J&H Condensing Units 


with any other design and you'll find that they 


are unsurpassed in features that help you sell! 


Every part packs a sales punch to win business 
for manufacturers and dealers of refrigeration 
equipment. Manufactured to the finest pre- 
cision standards and thoroughly tested by 
rigid Jack & Heintz methods, the parts, sub- 


through 


JACK & HEINTZ 


Mass Precision 


Better condensing units 


motor, is warranted by re 


 & Heintz. _ 


results from steel ihe 


plates with shallow valve 


minum pistons, with 

specially-designed 
rings, minimize recip- 

rocating forces f 


_ smoother ecm = 


assemblies and completed units prove that they 
are tops in smooth, efficient operation. That’s 
why J & H Units have won such a dominant 
place in the refrigeration industry. Write for full 
information on @, 4% and 4 h. p. J & H Units, 


JACK & HEINTZ JH PRECISION INDUSTRIES, INC., Cleveland 1, Ohio 
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They'll Do It Every Time . . . . By Jimmy Hatlo 


BIGDOME'S BEEN CRACKING THE WHIP=: DOES DEARIE 
E COMPANY HAS CUT OFF THE 
WHEN THE SEAT OF YOUR PANTS MAKES GREET YOU / SERVICE! LITTLE IODINE 


ATHIRD TRACK IN THE SNOW — COMES 


BROKE HER ARM! MOTHER. 
HAS COME TO STAY TWO 
MONTHS. AND DID you 
BRING THE STEAK 


i 


I 


Tl 


*THE COLBAR DRY BEVERAGE 
COOLER IS ADAPTABLE TO 
ANY STANDARD COMPRESSOR 


ba RS 
eae 


‘WANTED: _ 


DISTRIBUTOR-RETAILERS 
TO SELL COLBAR 
DRY BEVERAGE COOLERS 


Several good territories open. 
Write for full details and prices. 


MODEL SC255 ILLUSTRATED. 
SELF-CONTAINED AND REMOTE 
MODELS—17, 251/2, 34, 42/2 CASES. 


Heres a sales stoy thats hard to beat 


COOLING BY HOLDOVER PLATES 


* No moving parts * All steel construction 

* Provides stored refrigeration 
— cuts operating cost * Stainless steel trim, lids 
— increases life of unit 
— absorbs shock warm load * Sheet cork insulation 


— reloading one compartment 
does not affect temperature 
in other compartments * Infra-red baked-on enamel 
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Repetition Pays: 
‘Say It, Oh Say It Again’ 
When You Advertise 


VERY phase of living these days (including sex—witness 
the Kinsey Report) must eventually undergo that peeping- 
Tom surveillance of public opinion known as The Survey. 


Samplings of public opinion are accorded canon-like status 
by businessmen as well as by politicians. And, obviously, these 
Surveys are useful to executives of all kinds when they try to 
peer into the Future. 


The latest peeping-Tom question to be put under the micro- 
scope of the relentless surveyors and pollers who serve business 
firms is that of the real worth of repetition in the field of 
advertising. 

Fe a ag P ; 

Dr. Walter Dill Scott, President of Northwestern University 
(and his staff) have interviewed a large number of persons in 
regard to the length of time they retain printed and oral 
impressions. His poll disclosed that 25% of all people forget an 
initial impression in one day, and that 97% can’t recall it after 
one week has passed. 


Judging by Dr. Scott’s findings, advertisers who insist on 
presenting new advertising copy in every advertisement they 
publish may be wasting money—because less than 3% of their 
reading public will remember the message in each of their original 
advertisements, if they see it only once. 


Inasmuch as advertising production costs have soared at 
least 42% higher than the 1940 level, the economy factor most 
assuredly favors the re-running of advertisements. 


More important, the memory factor demands this practice 
also. Repetition pays. 


If only 3% of the readers remember a single advertisement— 
while 18% remember it on the second reading, and 39% on the 
third—repetition is justifiable. 

Many big advertisers (like Coca-Cola) have found that the 
repetition of one good advertisement is far more effective for 
boosting current sales and elevating long-term stature than a 
new-theme-every-month campaign. 


Take, for example, radio’s singing commercials. The repeti- 
tion of their advertising message catches the listener in an 
inescapable net. Against his will, the corny jingle swims around 
in his brain, refusing to be expelled. And even though the public 
complains bitterly against this sort of ‘“drum-it-into-their-nerves” 
advertising, there is no disputing its effectiveness. 

“The pause that refreshes.” 

“Ask the man who owns one.” 

“Time for a change.” 

“Eventually—why not now?” 

Over and over again the consumer hears and sees these 
slogans, until they penetrate and become a part of his sub- 
conscious mind. 


Advice to advertisers: 


“When you have a good slogan, ram it home again and again 
and again. When you have prepared an excelient advertisement, 
repeat it and repeat it and repeat it.” 


It pays. 
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Showing ’Em In Missouri 


Though only three spot commercials do direct selling, the International 
Harvester home freezer holds the spotlight for the entire 15 minutes 
in this video program over KSD-TV, St. Louis. 


* 


Harvester Demonstrates Home Freezer 
In 15-Minute, Dramatic TV Programs 


ST. LOUIS—First extensive and 
sustained use of television as a me- 
dium for actual demonstration of 
major appliances was a recent series 
of five 15-minute programs on Sta- 
tion KSD-TV, St. Louis, featuring 
International Harvester freezers, the 
company asserted recently. 

While direct selling was carefully 
held within the three “commercial” 
spots on each program, the product 
held the spotlight throughout. Scripts 
were written to emphasize the ad- 
vantages of home freezing and to 
show by example the procedure to 
be followed. " 

Sponsors of the 15-minute weekly 
show, 7-7:15 p.m. Wednesdays, were 
Butler Bros., St. Louis distributor, 
its dealers, and the International 
Harvester St. Louis district office. 

The programs, “Modern Food 
Magic,” dramatized the advantages, 
conveniences, and economy enjoyed 
with a freezer, employing; chatty 
banter to lead into actual frozen 
food demonstrations. One of the two 
persons on each show was, in reality, 
a competent home economist. 


The shows, timely and pertinent to . 


the locale, included programs high- 
lighting hunting and fishing, favorite 
Missouri sports, and the Thanksgiv- 
ing and Christmas holidays. Inter- 
national Harvester freezer models 


were featured singly in the drama- 
tized programs, and all three were 
consistently plugged in the commer- 
cials. 

A full-scale advertising campaign 
beginning with a full-page advertise- 
ment preceded the TV series. This 
was followed by personal letters 
from Butler Bros. to owners of TV 
sets in the St. Louis area calling 
attention to the program, asking for 
viewers’ reactions, and offering the 
free IH booklet, “Prelude to Home 
Freezing.” 

Each Wednesday preceding the 
show, a two-inch display advertise- 
ment was run in the radio page and 
a follow-up half-page advertisement, 


_prior to the fourth show. Spot radio 


announcements were also used to 
plug the shows. 

Outside St. Louis, where television 
sets were less numerous, dealers in- 
vited homemakers to __ television 
parties held in the dealer’s store or 
home and served refreshments from 
the freezer. 

Telephone calls, letters, and per- 
sonal expressions of approval of the 
TV. series from dealers, as well as 
considerable favorable consumer 
comment and actual sales realized, 
indicate that the “sell” in the “tele” 
was highly successful, the manufac- 
turer said. 
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USE JOHN LEES MOULDING FOR 


BIGGER SALES 
HIGHER PROFITS! 


@ Your units gleam with Sales Power when you use stainless 
steel moulding by JOHN LEES, Expertly designed, these mould- 


ings give that cool, smart appearance which draws instant atten- 


tion and rolls sales figures upward. JOHN LEES mouldings 


are fabricated for decorative trim, frame assemblies, functional 


assemblies and channels plus countless other applications. Either 


mechanical or electrolytic polishing. Standard or special sec- 


tions. Write for catalog and free estimates. 


~ JOHN LEES Division of THE SERRICK CORP. - 


Kilgore Avenue ==~—_ Muncie, Indiana — 


Nashville Refrigerator, 
Range Seles In February 
Off 36% from Last Year 


NASHVILLE, Tenn. — February 
sales of four major appliances by 
local dealers varied only slightly 
from January, but ranges and re- 
frigerators were well below February 
of last year, statistics issued by the 
Nashville Electric Service have indi- 
cated. 

Refrigerator sales were up 4% 
from January while water heater 
sales rose 28%. Range sales dropped 
5% and home freezer sales 20%. 

As compared with February of last 
year, both range and refrigerator 
sales are off 36%. Home freezer sales 
are about the same, while water 
heater sales registered a 5% rise. 

Seventy-five dealers. reported in 
February, 1948 and only 65 this year. 

It was noted that the rise in water 
heater sales was attributed almost 
completely to a miscellaneous group 
including contractors, housing pro- 
jects, and plumbers, rather than to 
individual dealers. 


Lee Distributes Deepfreeze 


In Western N. Y., No. Pa. 


BUFFALO—Edwin A. Ott, sales 
manager of Lee Distributing Co. an- 
nounced his company has been named 
exclusive western New York and 
northern Pennsylvania distributor of 
Deepfreeze home freezers and the 
new line of Deepfreeze domestic re- 
frigerators. 


GET BIG PERFORMANCE 


AT SMALL COST WITH 


PROVEN, 
TESTED 


JD EAW 
EVAPORATOR PLATES 


There's a DEAN cold plate for every low temperature test rooms, frosted food 
application . . . designed and built by refrigerators, window displays, food count- 
men who have years of experience and ers, refrigerated transportation and sub- 
practical “know how” in solving difficult zero applications for industrial chilling. 
fri Ps bl Custom built plates available on speciai 
re igeranen problems ... your guaran- order, such as cylinders, U’s, angles, 
tee of quality. tanks, stainless steel, etc. 
DEAN makes cold plates for ice cream ook for the “efficiency” dots at the ends 
cabinets, locker plants, soda fountains, of the plates . . . they mean better 
farm milk coolers, farm freeze cabinets, refrigeration performance. 
CHOICE TERRITORIES AVAILABLE FOR 
DIRECT FACTORY REPRESENTATION 
Details on request 
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PRODUCTS, INC. 
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NEW “Foop 
COMPARTMENT 
FINISH”...ACID, 
GREASE, CHIP 
RESISTANT. 


on 
, a 


WITH THE 


VEE, ivr FREEZER 


15 cu. ft. Model UFI5 


a? so 


BALANCED FREEZING. Scientific 
placement of cooling coils, more than 
adequate extra heavy insulation, 
two separate food compartments, 
dual doors (to minimize cold loss) — 
combine to insure balanced freezing 
at minimum cost. 


5-YEAR WARRANTY PLAN. All 
freezers are equipped with depend- 
able hermetically sealed condensing 
units which are covered by United’s 
“5-Year Warranty Plan’’. 


GENUINE BEAUTY. The new all steel 
welded United Freezer finished in 
gleaming white du Pont Dulux baked 
enamel, chrome ‘trim and rounded 
corners is truly a beautiful fixture 
in any establishment. 


QUALITY THROUGHOUT. The United 
15 cubic foot freezer has the ‘new 
white du Pont “food compartmient 
finish” to assure a lasting abrasion, 
acid, grease and chip resistant life. 


DESIGNED, ENGINEERED AND MANUFACTURED—HUDSON, WISCONSIN 


Lee 
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Model Store Layout 
Helps Commercial 
Firm Sell Clients 


Distributor's Clinic Gets 
Prospects from 6 States 


MINNEAPOLIS — Annual mer- 
chandising clinics are helping to tell 
the story of a large commercial re- 
frigeration distributor here—Allied 
Store & Equipment Co. 

Each year the firm turns its show- 
rooms into a gigantic model grocery 
store and, in conjunction with a 
number of manufacturers, puts on a 
“show.” The “open house’ includes 
demonstrations, training and educa- 
tional films, the latest in food and 
equipment displays, and a smorgas- 
bord. 

The 1949 clinic, staged in mid- 
January for the second time, at- 
tracted 1,500 customers and pros- 
pects. The event tied in with the 


launching of many sales plans for , 


the coming year by the food industry 
and allied fields. 

The entire. promotional venture is 
designed by Allied’s Herman family 
to bring food retailers up to date on 
the latest ideas and trends in food 
merchandising. A means of “low- 
pressure” selling, it exposes custom- 
ers and prospects to a large array of 
refrigeration equipment and other 
supplies, in addition to the firm’s suc- 
cessful store planning service, headed 
by Neil Herman. 

Prior to the clinic, engraved in- 
vitations go out to about 7,000 Allied 
customers and friends, who also regu- 
larly receive the firm’s widely-read 
Store and Locker Plant News, a 
monthly newspaper edited by Adver- 
tising Manager Dana Jebe. 

In addition, the promotion is plug- 
ged through state grocery association 
bulletins and a regional grocery trade 


paper. 
Grocers, locker men, and other 
users of refrigeration equipment 


come to the shows from North and 
South Dakota, Iowa, Wisconsin, Mon- 
tana, Minnesota, and Canada. Many 
come hundreds of miles and even 
brave inclement weather to attend. 

This year a grocer from South 
Dakota drove to within 200 miles of 
Minneapolis and was then forced to 
abandon his car because of the heavy 
snow. He went the remaining dis- 
tance by train. 

Firms who cooperate with Allied 
in conducting the show include du 
Pont, Gamble-Robinson, Hussmann 
Refrigeration, Geo. A. Hormel, Kemps 
and Crescent Ice Cream firms, Kraft 
Foods, National Cash Register, Lake- 
land Fruit & Produce, Schlitz Beer 
(Morris Distributing Co.), Olson 
Fish, and Superior Dairy. 

The two-day affair was held this 
year on Sunday and Monday, with 
many guests attending both days. 
The Sunday clinic was held from 
2:30 until 9:30 p.m. and the Monday 
show from 4:30 until 9:30. 

The program included displays of 
equipment for self-service refriger- 
ated merchandising, cheese and dairy 
products, check-out registers, store 
layouts, accounting problems, ice 
cream for supermarkets, and pre- 
packaging and frozen food demon- 
strations. 

A highlight of the promotion was 
the showing of a number of educa- 
tional food and merchandising films 
such as “Dan the Check Out Man” 
(Alpha Beta Stores), “Pathways to 
Profit’ and “Losses Are Like the 
Winds” (National Cash Register), 
and “Self-Service Meats” (Hussmann 
Refrigeration). 

As another feature, $1,000 in door 
prizes, drawn every hour, was 
awarded. They included such gifts, 
ranging in value up to $25, as auto- 
matic toasters, crates of fruit, hams, 
sets of cutlery, and other merchan- 
dise. 

The company is reaping praise and 
benefits from customers and is add- 
ing many new names to its prospect 
list as a result of the clinics. Mer- 


Available from 
1/2 to 10 H.P. 


CLEANABLE 
DOUBLE-TUBE 

COUNTER-FLOW 
WATER-COOLED 


Write for literature 


Hiliteod eHatchll 


PITTSBURGH 22, PA. 


ABOVE: Some of the 1,500 prospects who attended Aliied’s Clinic. 
Entire display area was converted into model grocery. 


LEFT: Mike Bockman (on right), salesman for Allied Store & Equip- 
ment, discusses meat merchandising with two food specialists. 


chants carry home with them not 
only a favorable impression of the 
refrigeration wholesaler and retailer, 
but many new ideas on how to im- 
prove their stores and on methods of 


food merchandising. 

Phil Herman of Allied said several 
direct sales have resulted from the 
clinics, and that thousands of dollars 
worth of equipment have been sold 


in the months following, although no 
attempts at selling are made during 
the shows. 

George Herman, president of Al- 
lied, said the clinics give the firm and 


allied trades ‘a chance to discuss 
plans for the new year and how we 
can all put to good use the latest in 
merchandising methods that will be 
money-making undertakings for all.” 
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REPLACEMENT /AKTS, 


GENERAL ELECTRIC CO. AIR CONDITIONING DEPARTMENT 
Department AC-3, 5 Lawrence Street, Bloomfield, New Jersey 
I am a service engineer [] 


Please have full information on the sales of G-E condensing units and parts 


sent to me. 


SERVICE ENG/NEERS AND DEALERS - 


AND 


dealer [J 


YOU CAN SELL 


CONDENSING UMTS 


FOR FUll 
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PET FOOD 


Producer: Plans Using 10-Ton 
Walk-In To Process It 


CASPER, Wyo.—A 20 x 75-ft. 
10-ton walk-in 
freezer has been erected here by 
Rug Barhaug, Casper World War II 
veteran, who is opening a pet food 
plant. 

Equipment includes the walk-in 
box for storing meat, 35-hp. boiler 
and retorts which process 1,900 cans 
of pet food at one operation, double 
mixer handling 2,000 pounds of the 
pet food at one time, automatic fill- 
ing machine, automatic sealing ma- 
chine, and labeling machinery. 

Barhaug served as a pilot with 
army air force from 1942 to 1945, 
was shot down over Germany and 
taken prisoner-of-war. Returning to 
Casper, he resumed his mink farm- 
ing business where he gained con- 
siderable experience feeding animals. 
About a year ago, with the price for 
mink pelts going down, he began 
making plans for his own pet food 
business. 


Stanley Willis Named Chicago 
District Mgr. for Kerotest 


PITTSBURGH—Stanley S. Willis 
has been appointed Chicago district 
manager of the brass division of 
Kerotest Mfg. Co., according.to G. 
R. Allen, general sales manager. 

Willis has been connected with 
Kerotest since 1931, and for the past 
10 years has been production plan- 
ning manager over all operations. 

In his new capacity, he will service 
Indiana, Illinois, Wisconsin, Minne- 
sota, North and South Dakota, and 
Montana, and will have his head- 
quarters at 568 W. Randolph St., 
Chicago. 

Kenneth F. Vilsack of Kerotest 
was recently named steel valve rep- 
resentative for the same territory. 


Hospital Gets Mortuary Unit 


UTICA, N. Y.—Oneida County has 
awarded a contract to the Jewett 
Refrigeration Co., Inc., Buffalo, for 
installation of a two-unit mortuary 
refrigerator for use at the Oneida 
County hospital, Rome. 


Compressor Cranksh 
‘Metallizing’ Desctihed 


As Economical Process mi ~. 


LONG ISLAND CITY, N. Y.—How 
“metallizing’”’ saves money by re- 
claiming crankshafts is told in the 
March issue of the “Metco News” 
bulletin published by Metallizing En- 
gineering Co., Inc., 38-14 30th St., 
Long Island City. 

To the owners of automotive and 
industrial engines, gas or diesel, air 
and ammonia compressors, metalliz- 
ing is claimed to offer a number of 
advantages over the old method of 
grinding worn mains and throws and 
refitting with undersize bearings. 


One metallizing user who has 
metallized bus engine crankshafts 
for over 10 years reports that many 
shafts have had all eight throws 
metallized and have operated well 
over 100,000 miles. Rebuilding one of 
these crankshaft throws to original 
size, 1.987 in., requires 2% hours 
labor and a total cost of $3.14. An- 
other shop reports metallizing over 
7,000 crankshafts in three years. 
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This sub-zero cabinet, 
now being produced by 
the J. R. Miller Corp., is 
designed for laboratory 
and factory applications. 
Oil separators and com- 
pressors operate in close 
conjunction. 


© * * 


Johnson Supply ‘Streamlined’ 


COOS BAY, Ore.—Johnson Elec- 
tric Supply here has announced the 
opening of a new streamlined com- 
mercial refrigeration sales and serv- 
ice plant on the Waterfront highway 
between Coos Bay and North Bend. 
A. A. Johnson is the firm’s —, 


Miller Cabinet Uses Oil 
Separator In Each Stage 


DETROIT—A new application of 
Temprite oil separators has an inte- 
gral part in the operation of new 
sub-zero cabinets now in production 
by the J. R. Miller Corp. of Detroit. 


Described as a “new industrial 
tool” for factory and laboratory ap- 
plications, the Miller cabinet is 
powered by a self-contained two-stage 
“Freon-12” refrigeration system, de- 
signed to provide -60° F. refrigera- 
tion at full load conditions. 

The novelty in the application of 
the oil separators comes from the 
fact that each stage of compression 
has its own oil separator. There is 
no interconnection, and thus a posi- 
tive method of keeping oil from 
reaching the evaporator, and there 
is no possibility of unbalancing the 
oil levels. 

The entire high side in the Miller 
cabinet is removable as a unit for 
servicing. 

The illustration shows the ex- 
tremely close hook-up between the 
oil separators and compressors, and 
how they are shielded from any 
direct air blast to minimize heat 
losses. 


Booklet Shows How Complex 
Stampings Aid Production 


Use the General Electric way to greater refrigeration profits! 


HERE’S BIG NEWS for ll commercial 


‘ a ; ‘ You’ll be happy about the competitive prices of 
refrigeration service engineers and dealers. this top-quality condensing unit. A fair initial 
Right now—throughout the country—General price plus famous G-E long life and dependability 

ew ; give you a bang-up sales story. 

Electric is setting up wholesaler- 
replacement parts depots to supply 
famous G-E condensing units 
and replacement parts to you. 
You can make money out 
of the great customer ac- 
ceptance that's part of 

every G-E condensing 


SIMPLE IN-WARRANTY REPLACEMENT POLICY 


Every G-E condensing unit is backed by a G-E 
standard warranty that will help you sell. Most 
important to you, you'll be able to get parts 
quickly and easily wherever you are, thanks to 
G.E.’s new nation-wide replacement parts depot 
plan. You’ll waste little time or motion...and your 
customers will be satisfied and keep that come- 
again mood. 


- TOP CUSTOMER ACCEPTANCE 


G-E products enjoy wide customer acceptance. 
Let it help make sales and profits for you. 


CLEVELAND—A new 8-page bul- 
letin, entitled “Simplify Your Produc- 
tion with Advance Tooling” has re- 
cently been published by Advance 
Die & Tool Co., 6800 Madison Ave., 
here. 


. 4 
This company specializes in com- 
TOUR CULM NATIONAL ADVERTISING AND DIRECT MAIL plicated dies and tools for difficult 
sheet metal drawing and forming 
be able to get your You'll be backed up in your sales efforts by operations. The bulletin illustrates a 
variety of large and complex stamp- 


ings produced from Advance dies and 
tools. 

Also described and shown are the 
complete facilities and equipment of 
this company, including its engi- 
neering ‘department, machine tool 
room, assembly room, stock room, 
heat treating and “try-out’” press 
departments. 

Copies of this bulletin are avail- 
able, without obligation, to produc- 
tion executives. 


national advertising campaigns during the year. 
And ask your General Electric supplier about the 
planned direct mail program, too—available to 
dealers and servicers who handle General Electric 
products. 


- share of the 
G-E service and 
parts business. 


G-E HIGH-QUALITY CONDENSING UNITS FROM '/, TO 5 HP 


General Electric condensing units, Types CW and CM, are available 
in both air-cooled and water-cooled models. Ideal for all kinds of 
commercial refrigeration and air conditioning applications—both 
self-contained and remote—these units feature long-time depend- 
ability and low-cost operation. They’re compact, easy to handle and 
install. And they deliver a big cooling job...in small space...at ex- 
tremely low cost. 


. FROZ-N-FOOD 


Designed to pro- 
vide these profit- 
making advan- 
tages to the locker 
plant operator — 


' © Variety of types 
an — and sizes. 


RET CE re. eres at ity se Fe Se eee eae r ee Ren Re GGG Es Ste Spee SESE See ce 


(eg CONDENSING UNITS 


@ Easy to rent. 

e Easy and inexpen- 
sive to install. 

e Easy and inexpen- 
sive to maintain. 


¢ Sturdy and durable 
construction. 


Drop usa post- 
card for addi- 
tional details, 


_ for better commercial refrigeration 
GENERAL @@ ELECTRIC 


Obtainable in Black and White 
or Green and Ivory... 


ALL-STEEL EQUIPMENT INC. 
250 Griffith Avenue + Aurora, Illinois 
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* Are metatters Th Tune with the Times? 


Jeep 


ir Sales 


Methods, But Too Many Still Aren’ t Hep 


MINNEAPOLIS — The appliance 
industry is jaan: ‘confronted with 
the greatest selling job in its his- 
tory with a vigorous task facing it 
to better the degree of saturation 
sales, Albert McNamee, home appli- 
ances merchandising consultant and 
special representative of McCall’s 
magazine, told more than 1,000° elec- 
tric appliance dealers, contractors, 
manufacturers, and electricians at- 
tending the annual All-Electrical In- 
dustry convention here. 

Citing the fact that the “new 
look” of competitive alertness is 
really the old look which got out of 
fashion following the war and has 
now reappeared, McNamee said there 
are more dealers than was the case 
a year ago who have good selling. or- 
ganizations operating in the field and 
many others who are laying their 
plans for doing a bigger, better job. 
“More are advertising to attract 
prospects and fortunately for the in- 
dustry, there is at least one hustling 
dealer in every city and town chal- 
lenging the others to follow his lead,” 
he added. 

He gave some examples of dealer 
resourcefulness in developing  busi- 
ness including one dealer, who, ob- 
serving customers were seeking him 
out in smaller numbers and less fre- 
quently, went to work and developed 
his business into $30,000 per month 
in appliance sales for 1948. The 


and three . women, hatidled the 
service work for several other dealers 
which keeps 11 men and three trucks 
busy, and developed a kitchen plan- 
ning .service which added $1,000 in 
business per week. 

Two other promotions that built 


* gales, he cited, were a freezer cam- 


paign organized by a utility com- 
pany and a promotional drive put 
back of the freezer by a retailer in 
which both were productive of “gra- 
tifying” results. ‘Advertising, promo- 
tions, demonstrations, and_ sales 
followups were keys to the situa- 
tion,” he explained. 


Must Sell Complete Package 


“But there is another condition es- 
sential to outstanding results and 
that is that the merchandising plan 
contain an already established ar- 
rangement whereby the freezer pur- 
chaser is able to acquire foods for 
processing and commercially frozen 
products at reduced prices. This 
complete package for freezer sales 
was planned and made a reality by 
the appliance sales director of one 
Massachusetts utility company.” 

Continuing, he said that a meeting 
of all the dealers in the area was 
called following completion of ar- 
rangements and details were given 
to them. All decided to participate. 
The essentials of the plan included: 


First, a school for dealers and 


their sales personnel with the home 
service director of the utility and 
her staff instructing dealers in the 
techniques of food preparation for 
freezing. The dealer sales personnel 
were given the opportunity to do all 
the food preparation work, learning 
through actual experience, he said. 

Sales training was supplied. Then, 
through newspaper announcements © 
sponsored by all the dealers, instruc- 
tional classes were made available 
to housewives who came in droves 
and, too, learned by demonstration, 
and doing. The utility sales official 
realizing the need of known and 
dependable sources of foods at favor- 
able prices if the freezer was going 
to deliver to the best advantage ar- 
ranged with a locker plant to cut up. 
and process meats for freezer owners, 
sell meats and other foods at re- 
duced prices with a monthly special 
and quick-freeze these purchases if 
desired by the freezer owner at a 
fair price. 

“In addition arrangements were 
made to bring into the plan a firm 
making regular household deliveries 
of commercially frozen foods twice 
a week. They too, agreed to monthly 
specials for quantity purchases. Mak- 
ing the plan a complete package 
promotion was the feature whereby 
every freezer owner received a 
monthly publication filled with in- 
structional, helpful information to- 
gether with recipes. Six pages in 


dealer added a field staff of five men 


Operation testing of each individual assembled motor 


meres ee 3 


Exacting tests maintain the high performance standards 
futn fineeted 
Here’s how TWIN-GINEERING “follows through” 


to give you a money-saving motor drive: 


@ DESIGN SERVICE: Our “draft board,” in consultation 
with your engineers, plans the best 
your product. 


@ PRODUCTION: An Emerson-Electric Application Engi- 
neer, assigned es each > sa, directs the writing of 
specifications and 

which production is planned. 


@ QUALITY CONTROL: Rigid testing is carried out by 
inspectors in accordance with instructions established 
by the Application Engineer. 


@ DELIVERY AND ORDER CONTROL: Adequate facilities 
allow production of your order on a_ predetermined 
delivery schedule, geared to your requirements. 


@ FIELD LIAISON: Our Tosrleqeiel Representative pro- 
vides direct liaison on all phases from inception ta 
final delivery and marketing of the uct. 


you expect in a motor that’s 


Literally hundreds of tests and inspections are per- 
formed on aii motor components...to prove their 
quality anew with each process they undergo. Trained 
eyes, anda huge investment in specialized testing equip- 
ment of uncanny accuracy, enforce Emerson-Electric’s 
philosophy of precision manufacturing, from start to 
finish. The results show up in the rigid final assembly 
tests of the completed motor...and in the enviable 
performance records which Emerson-Electric motors 
haveachieved ina wide range of equipmentapplications. 


Rigid Quality Control is only one of many advantages 
assured in Emerson-Electric’s uniquely successful Twin- 
gineering system. Your inquiry is invited. 


EMERSON 2 


a 
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THE EMERSON ELECTRIC MFG. CO., St. Louis 21, Mo. 
Branches: New York, Chicago, Detroit, Davenport, Los Angeles 
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Testing samples of 
magnet wire 
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ne 
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Checking shaft bore in assembled 
rotor with precision air gauge 


motor drive for 


rmance requirements, m 


—@ carried on any direct mail. 


length, issues also contain full-page 
advertisements of the locker plant 
and frozen foods company featuring 
foods that may be purchased at 
quantity prices. 

“In the case of the retailer’s pro- 
motion on freezers, he approached 
his franchise manufacturer and re- 
quested a home economist who 
could make a demonstration for a 
guaranteed feminine audience. 

The dealer bought newspaper 
space and his three outside salesmen 
pushed doorbells. The result was that 
his audience was so large the demon- 
stration had to be repeated to three 
groups. And outside and store sales 
directly traceable to the promotion 
resulted in 47 freezers sold.” 

According to dealers, under pre- 
sent conditions, demonstrtions are 
almost a necessity, McNamee said. 
“Where they are employed, sales 
immediately take a noticeable jump. 
When Mrs. Housewife becomes fa- 
miliar with the methods of prepara- 
tion and really feels acquainted with 
the product, her sales resistance 
melts.” 


Lack Aggressive Planning 


The speaker warned appliance 
dealers that the general lack of ag- 
gressive soundly conceived plans for 
selling is alarming. Too many re- 
tailers don’t seem to know what 
action to take and alert merchan- 
disers who are organizing themselves 
to meet the selling problem are too 
few and far between. 

In one city of 35,000 population, the 
speaker observed, there were 25 ap- 
pliance dealers. 

A record of their advertising dur- 
ing the past three years showed that 
seven (7) had done some scattered 
newspaper advertising. One had an 
outside selling staff, while none had 
“Beyond 
window displays, 18 dealers in that 
community have not turned a hand 
or spent a nickle to create store 
traffic,” he said. 

“Among a group of 100 dealers in 
an eastern city, only 4% had any 
sort of functioning outside sales or- 
ganization. In a large sale territory 
in the midwest slightly less than 
5% had such outside selling staffs, 
he pointed out. Reasons given by 
dealers for not employing outside 
selling techniques were (1) they 
don’t believe in that kind of selling, 
(2) they can’t afford such staffs, and 
(3) they are phlegmatic to the point 
of not wanting to bother! 

“Another surprising fact is that 
so few retailers appreciate the im- 
portance of service, particularly its 
value as a sales tool. Not more than 
10% were found to have functioning 
service departments, staffed by men 
capable of making more than minor 
repairs,” he added. 

Another condition cited needing 
correction is the evident feeling on 


part of too many dealers that their _ 
obligations end the minute the mer- % 


chandise leaves the store. Few make 
follow-up calls and relatively few 
display any appreciation of the con- 
nection between the follow-up and 
the uncovering of prospects for 
other appliance sales. 


Price Cutting No Solution 


McNamee charged that many 
dealers mistakenly think that price 
cutting is the solution to their sales 
problem. This weak subsitute for 
selling is to be found in every city, 
in every section of the country. 
Phoney trade-in allowances and out- 
and-out price cutting undermine the 
public’s confidence in advertised 
prices and serve only to compound 
the sales problem, he noted. 

He showed the convention a few 
examples of “price gymnastics” such 
as “$40 for your old range, regard- 
less of age, kind, or condition, toward 
purchase of a new electric or gas 
range.” 

“Too many dealers are reduced to 
the strategy of selling prices rather 
than quality and service,” McNamee 
stated. Their “justifications” based 
on a conviction that the dealer is an 


innocent victim of circumstances in- 


clude such reasons given as: 
(1) Too many franchises have been 


granted. Prices are high, and there 
isn’t enough business to go around. 

(2) some distributors are charged 
with backdoor selling, thus depriving 
dealers of business which normally 
would come to them. 

(3) dealers admit that as a result 
of their own over-estimating of the 
market they are over-stocked and 
forced to recoup on their cash posi- 
tion in a hurry. 

(4) Some manufacturers, dealers 
claim, make available over-produced 
merchandise at big discounts to large 
outlets, especially department stores, 


-which then proceed to undersell the 


independent retailer. 

The speaker said that certainly 
price manipulations are anything 
but a healthy sign. Not only are 
they evidence of a lack of resource- 
fulness in selling but they furnish 
incontrovertible evidence that the 
public’s once excited desire for ap- 
pliances has now reached the luke- 
warm stage. 

“*Price cutting,’ as I have used the 
words means to me action taken at 
the local level by retailers who cut 
prices because of fear brought by a 
falling off of business or because of 
competition,” McNamee _ declared. 
“However, I am not opposed to price 
adjustments at the manufacturers’ 
level, in accordance with suggestions 
advanced by leading economists.” 


18 Dealers In One Block 


In 71 cities recently visited, he 
told the meeting, the number of 
franchised dealers had increased from 
100 up to 300%. In one city of 30,000, 
there were in one block, 18 appliance- 
radio dealers. In another city of 
60,000, there were 12 dealers in one 
block, two of which failed and went 
out of business in a single week, and 
they were experienced dealers but 
just couldn’t stay in the specialty 
appliance business with unlimited 
number of competitors. In still an- 
other city, where 30 retailers went 
out of the appliance business in 1947, 
38 NEW dealers were franchised to 
take their place. 

The McCall’s magazine speaker 
said that although dealers reported 
a noticeable improvement in the 
quality of workmanship of appliances 
now being received, many felt that 
there is still room for improvement. 
Particularly on the bright side, how- 
ever, is the reduction in the number 
of units.damaged in transit. Packing 
is more carefully done, he noted. 

Decided improvement was reported 
by dealers across the country in 
manufacturers’ service’. and parts. 
However, a considerable number of 
dealers request greater» care and 
more speed in filling parts orders. 
Errors and delayed filling of parts 
orders is forcing the large service 
and parts dealers to carry larger 
stocks than should be necessary, it 
was observed, thus tying up too 
much of the dealer’s money. 


WILSON. 


REFRIGERATION, INC. 


@FARM AND HOME FREEZERS 

@REACH-IN REFRIGERATORS 

@WALK-IN REFRIGERATORS 
@FARM MILK COOLERS 


DIVISION OF 


CABINET CO., INC. 
SMYRNA . 


DELAWARE 


‘Electrimatic 


10 Indiana Ave. + Chicago ic 
do — 2025 Addington Ave., 


write for one today. 


450 W. Fort St. 


A Proven Sales Builder - 
For Free!// 


The 1949-50 edition of the Refrigeration & Air Conditioning Directory 
of manufacturers—a proven sales builder since 1932—is now in preparation. 
Your free listing will work for you to build sales for the entire year. 


If you have not already done so, mail us your completed questionnaire 
immediately to assure an accurate and complete listing. 


If, by some chance, you have not received your questionnaire, please 


REFRIGERATION & Arr ConpiTioniING Directory 


Detroit 26, Michigan 
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AIR CONDITIONING & REFRIGER AR 


Pictures of Unusual Air Conditioning Jobs — 
With Explanations Help Convince Doubters 
Dealer’s Album Proves His Ability To Solve Problems 


OKLAHOMA CITY—A _photo- 
graphic “sales book” which contains 
complete camera records of unusual 
installations plus detailed descriptions 
of the problems overcome in making 
the installation will often help to sell 
a dubious prospect where hours of 
conversation fall flat—according to 
Oklahoma Electrical Supply Co., 
Carrier air conditioning dealers here. 

The handsome leather-bound sales- 
book which is utilized by the com- 
pany for this purpose, was developed 
two years ago by E. “Doc” Griffy, 
Jr., vice president, and has proven 
a valuable sales tool ever since. 

Bound in Morocco leather, it con- 
tains some 60 photographs, all of 
which display a particularly hand- 
some installation, or give details on 
a tough problem which had to be 
met by the organization in electrical 
or refrigeration installations. 

In addition to Carrier installations, 
the book shows power wiring for 
Oklahoma City factories, unusual 
lighting systems, etc. 

“We use the book to romance un- 
usual installations,’ Griffy said. 
“Naturally, we do not fill it up with 
photographs of standard, run-of-the- 
mill installations which cause little 


Avery Products Co. Set Up 
To Sell Specialty Items 


CLEVELAND — Formation of 
Avery Products Co. to take over the 
sale of the air conditioning units and 
other special items formerly sold by 
the merchandise department of Avery 
Engineering Co. has been announced 
by Lester T. Avery, president of both 
firms. 

Major lines to be handled by the 
new company in the northern Ohio 
trading area are Philco individual air 
conditioning units, General Electric 
packaged air conditioning units, Com- 
fort Products evaporative coolers, 
Airgard window ventilators, Westing- 
house “Mobilaire’”’ fans and drinking 
water coolers, and Ingersoll ‘‘Kool- 
shade” sun screens. 

“The separation of this business 
from Avery Engineering Co. was 
made to better cover the specialty 
selling fields represented by these 
products and to concentrate Avery 
Engineering Co. on commercial and 
industrial work in air conditioning 
and refrigeration,” Avery explained. 
“This latter company will install and 
service the equipment sold by Avery 
Products Co.” 

In addition to Avery, officers of the 
new concern are Dwight E. McLean, 
vice president; Joseph E. Wilhelm, 
treasurer; and Ethel Barnes, secre- 
tary. 


Refrigerator, Conditioner 


or no interest in the prospect. We do, 
however, religiously photograph all 
jobs which require ingenuity in equip- 
ment installation.” 

Such photographs, it has been the 
air conditioning dealer’s experience, 
often help to clinch a sale with a 
man “on the fence” as to whether 
the equipment can be fitted into his 
own business. 

Opposite each of the 60-odd photo- 
graphs kept in the salesbook are 
neatly typewritten sheets on which 
the particular problem illustrated by 
the photograph is explained in detail, 
together with the method used to 
overcome it. 

In this way, the salesbook is un- 
derstandable enough that almost any 
prospect can be “fired up” with in- 
terest if merely left to read it over 
himself. 
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Taylor Re-electe@ hie yf 


Of Hudson Vall. 


NEWBURGH, N. Y.— William A. 
Taylor of Poughkeepsie was _ re- 
elected president of the Hudson Val- 
ley Refrigeration Association at a 
recent meeting of the air conditioning 
and refrigeration dealer group here. 

Edwin A. Stoll, also of Pough- 
keepsie, was re-elected vice president. 
Other officers are Melville F. Knirsch 
of Newburgh, secretary; Daniel 
Supon of Monticello, treasurer; and 
Harold Cross of Kingston, director. 


Dukes & Dukes, Inc. Obtains 
South Carolina Charter 


COLUMBIA, S. C.—The Secretary 
of State has issued a charter to 
Dukes & Dukes, Inc., of Orangeburg, 
S. C., which proposes to engage in 
an air conditioning, heating, and en- 
gineering business. Authorized capi- 
tal stock is $10,000. W. W. Dukes is 
president. ~ 


PITTSBURGH—Pittsburgh Lectro- 
dryer Corp., manufacturer of de- 
humidification equipment, has launch- 
ed quantity production on a new type 
of dehumidification machine known 
as the J-150. 

The new dehumidifier was origi- 
nally developed for the U. S. Navy 
for use in the dehumidified ware- 
house program. 

The J-150 has an announced re- 
moval capacity of 700 lbs. of water 
per day from air registering 90° F. 
drybulb or 75° F. wetbulb. Its over- 
all measurements are approximately 
as follows: Width, 5 ft.; length, 8% 
ft.; height, 74% ft. Its weight is ap- 
proximately 4,500 Ibs. 

The model is a _ dual-absorbent 
type machine employing activated 
alumina as the drying agent and is 
entirely automatic in operation. An 
adjustable cycle contained on the 
operating panel is said to insure 


maximum operating efficiency under 
any weather or climatic condition 
both in the drying and reactivation 
process. 

The unit is particularly recom- 
mended: for warehouses and _ busi- 
nesses employing special process 
rooms in which it is necessary to 
maintain extremely low dewpoints. 
Like other Lectrodryer equipment, 
the J-150 can be adopted to steam, 
gas, or electricity. 

Further information regarding the 
new model can be obtained by writ- 
ing Dept. EG., Pittsburgh Lectro- 
dryer Corp., P. O. Box 1766, Pitts- 
burgh 30, Pa. 


Wright, Inc. Takes on New Line 


ATLANTA — National Air Condi- 
tioning Corp. has announced the ap- 
pointment of Max Wright, Inc. here, 
as direct factory distributor. 
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YOUR BUSINESS IS NOW 
READY FOR 


~ ROOM AIR 
CONDITIONERS 


1/2 HP Window Model. 

Cooling capacity under 

normal operating con- 

ditions up to 6100 
btu/hr. 


IT’S A FACT... you can sell room air conditioners the 
same way and to the same customers as you sell other 
popular electrical appliances. It’s a package deal... 
completely self-contained ...no ducts... no piping 
...no building alterations . . . just install and plug in. 


YOUR MARKET is enormous... all homes, professional 
and business offices, hotels, restaurants, institutions. . . 
yes, wherever people work or relax, they desire the 


Excise Tax Revenue Falls 


WASHINGTON, D. C.—Collection 
of manufacturers’ excise taxes on 
mechanical refrigerators, air condi- 
tioners, etc. for February were more 
than $1,000,000 below that of the 
same month last year, the U. S. Bu- 
reau of Internal Revenue announced. 

Tax collections on electric, gas, and 


rf 
7 


oil appliances also dropped more than : f. eos ° 

$1,000,000, the bureau reported. The St comfort of cool conditioned air. 

comparative figures for this category eee . : 

were $5,568,627 this February and SS - FULL PROFIT with every sale ... no trade-in allowance 

—— php on ce < SS s to plague you. Believe us, Fedders Room Air Condi- 
mec igera- oo : . : : 

tlh te aetna eh. Were Se tioners will fit your present operation like a glove. 


$5,551,687 this year and $6,663,738 
last year. 


Bondurant Bros. Occupies ' FEDDERS-QUIGAN CORPORATION ' 
Unit Air Conditioner Division 
New Knoxville Quarters 1282 Niagara St., Buffalo 7, N.Y. z 
— i Set, on iiibeens re hee Plesleh Kindly send to my personal attention all the facts on i 
PP cna es : po distvibubes, hee af ap siniaiinia Fedders Room Air Conditioners. - 
occupied its spacious new home at Cooling capacity ner Nome j i 
os inter kee Pevlmeens sonal Seam etal intel 5 Skee.) erate ainsi en heat a Satine 1 
Electric Corp. 218 Tenth St. in- ditions up to 8850 FOOD 0020s 000 see seG neh COONS 604sccsecncevns babe bettebes dspehebabeessdaee stonnnie é 
stalled air conditioning equipment in btu/hr. Company we 60050058006 00bbR604 65000055000 s ens eee es es bkwelvonescoabeenet cetetns 
the new building, one of the most i 
modern of its kind in the South | (ti(ité‘(tCMAMSRER NE EHO ee cereersceseennenecnenneneennenteneticnesnsenenneenectenneeneesuacentense ' 
I Cigar pen Redteas® CO ee eeeececececceccecees ‘ 


KNOXVILLE, Tenn.—Helm’s Cigar 
Store and Luncheonette, 601 S. Gay | 
St., has been completely modernized, 
redecorated, and air conditioned with 
Chrysler Airtemp equipment. 


QUIGAN CORPO 


RA 


: MP TALS. 7, BREW VOR FT 


eee 


ee? a4 Sires oo! eile aie 


C : Sind Ae Stat : Rat os j a Ns un . yt ; re . ” } s fa Any ; . ; : “NS - pi 
= ek ah (Olea $435 5 tas , A a Seis : : ; Vines , ‘ © / eS 
= tes 
* * p hele ag ; 
‘ BS : yaar oe 
i ” tm “aes 
= a ae ees . 21 - 3 
f nO » 0g ie are eeepc = Ser ILIAD PEELED SD ROTTER LE | ae as - 
t zea pene: DRE Cd ORS Spee eet Se 
all eI Nee ee crn ms nan anamenrenrn a Cy cea oO 
! + . -— > hy % ’ i Ss. ee ee 5 TA ageaie. Gee , ee ele 
1 i ’ oe 5 £4, uae ak Ran es el ; Pg fy Pe 
} ove ¢é rel { ‘.; : Tos fetal 4 Nea 
; ity 4 4 Pt X oy : ‘ it wh) “% : +2 : 
x ’ * SS. ; a - es ‘aa "3a" ‘va a) sae = 
Trac, @ “+ <9 R. : . wee | We Pe ‘ ke > . * 4 eS 
] | ' : a ‘ 2 ~ q i a? sos Eye 
; - i eo 3 SO, pjbe 7 <— ‘ ; ui si he es ve 
orsiaty 
ive hie’ 
_ 
| 
° 
7 rf 
/ ° ’ i 
] — fl 
nd EATS ee Ee ee ae sa Wor - = 

b % ig, e Bee i wee ae i PO OE ea * g £ s ¢ é y ' ‘ ‘ ‘ 

‘ti, K hs Pe ? , ee Pe i ty es Se ee J wees a 2 sea) Ces “3 ae ones se roo yi pe et ae ae am z a pi 
mt ; ¢ j i 3 f ey ¢ i 2 ; ; ae 4 oo Fi Re * ee : a Hs i: PS A a : “ie ae , ot, 
nF " * ages, be i ah eee ; ane oe ae. =o i z , ee aaies 

ys tage’ i Bees, ae: a ere RRO ea Se Whe Pacey * ge eter : je 
s. a 4 eige S Rp ain ee ieee 5 ss Ee a Wet : 
2 he & btn an Bi: a ae Ay pce eas gaat 
vf 3 2 a : Me ieoataie hc eee 
4 af = tm % a BA ae eh, ee a a aa eee 
“ ‘g ae gS iii im a Bie i a TEE i d y (a ao i ie 
~ A “ . ato pea gs eusilee. Timm I SE ate Rags - Ie deh cape ye 632) _— ag 
‘fi Si (4 fe = ae ee ok 
4 4 4 pager se LC Ss a : ae eS Gaal. ea very 
j ta Be Bee te ee: Ga “; Ue, a0 Ae ee rE 
} a — ; ‘ Bi 4 oe a eee oe ; meh fo ae aie a raed 
Rise fo i ie me : Pe ee, ‘ : ‘ 
\ i yj a ae ae i a ¥ ba a - & —s 
j % ‘ RR i ae. " j a ne. = Shere s . 
be) c.. ee ee Be % “f tie eae rs se ee iN 
™ “4 De = ie SIN a Be = ios mae Rc: Renae toe 8 se pa! 
eee Bats if Fr Bias cis Sa ings a ae, ek a ie aa # = Tipe 
Ee : Bee 7 . ree ea te. Sa aan a es 7 
; BA Re i ES. _—_—_—_—— i id z aes : Co —_ Be 
7 re g "li, r Wi Yan ik e : » i a 
ae. Sy, m ee eon eds ck eae 
wr wri lee tig: ®! ee j wale . ae k = . 
5 Re a 3 as : ae 
i & ae SB Ie ie ne iat Pe = “ . ag x a ; ot i r i Uns ial . he “ 
pe te: Na ee i ese rts—SN : yi es oe 
ee ; ae a sce 4 ae 
? as Bei to ann SE aes oe a A i — cs as 
» ‘ " ji j ng it Bay. Sag ee HR HS: ; Pgh me - ss 42 Sane? . 
ae an % ? ae ©. . 
es - - ene ae hoon We 4 ‘ 
ge ve e Bites pias <1 wai ‘iain fe 
rf. - 
Be a 
a 4 
ae ; fe 
; ve * De: ia 
P LO eat >. 4 3 5 . es ‘ rs i 
sg s ae 5 i gi se ¥ a 
ie ee ee ee er a H 
} SS ~~ US er ee ee ee gee . ie . Bue 
‘ é “O Bi i ai sm oe a CS Se SS a See shit «Saat 
el Be: Lo "ee eg iia ee : ‘ i Saas fees me 
: @ lee Be Bee nae eee RE Pe eae st ae 
} Be pee. 4 es = Bie, ee es % $ se pee ee See Nae ya 
‘ @ _— ge = § aes Ce od Bees 
S&S SS " ——— ae Be : oe Co a ee ee ne ee een ee eer sees 
f; psi 3 Rose Saito aa tac a et a i 
SS H SS c= “ee i er) = 
: Sie . @ ee if ae ee ie 
a ‘oe ee ; Be . ae 
} SS gE i 4 a ; ' a % 8 , i 
: a Ee  @ 2 er te oe 
g a tee i “e Ia ee 5 a: 
: 7. SS ® eke = 
Ps = = ; ; eo : 
. a oe { > gs 
a, : = oe 2. menereee Se eet eer 
Ivory ae ee le 
cnt eg ee : 
rn ‘ 
, sat: Se SRR oe Seca tas 
as ie Ras Racin aa ieee Re 
Risk spe eee sgn ave oe : 
Ss i are eae ee ee pee iad sal Lowe Peak 
RS << a es , —, : . ° 
i j 
i 
| ‘a ~ %. e ‘hy : 
SSS Py ~. ~ ee : GY AA A J + Yi Pn saat 
| > SS SS 4 * YY A nas 
Lm : a oe 3 Se 8 : 
RRS +! Shhh es 3 : 
Py Bt 
re 
—— ay ss a * p eae < Te tS aS ‘ ,. Z , 
& gt ie ae A ae a . sili Tel e., ‘ “re 
Fs F E D D E 4 S = | '@) N 
: e Pe rae 4 soo : eae. eee cc : é 
ag, 9 oe = ‘ae — ag” et) se. Eee. = 2a oat = ya hk oi ler at rs 
f 4 Tere Naren ® ; ¥ : = pea 53 a ay Be 
r f . a ee ee Pere ne ‘~. fag hy ne. Tose % fo YOS * a. 
~s . ‘ x ) 5 
i] ; 
= 
ee oe 
Pees? e. 
Be S 
nyo! : ee ia 
b P . . 4 . 3 + 3 P > . . ae é aes J f ~ eee ees 
ee es ae eh - _— : ; F 245 : ne 4 ps ; z - . ‘ 
: ‘ ab — o wee Se "Ae a ee j~o= = eel, a ae 2. ee a. : s,s Cs Gat 


22 


FRIGERATION NEWS, APRIL 4, 1949 


Dutside Cold Air Should Be Mixed with Inside 
Moist Air To Produce 45°-50° F.and 70% r.h.- 


Retsof, N. Y. 
Dear Mr. LaSalvia: 

I work for the “Grange League 
Federation.” I install and repair farm 
equipment. Dairy barn and poultry 
house ventilation is a new addition 
to my work. At first, information on 
this was scarce but of late I have 
been getting more information on 
the subject. 

Here in. New York state, dairy 
farmers have been increasing their 
herds. They now have a greater 
problem of removing moisture from 
their barns. Many barns are showing 
signs of timber and boards rotting 


and molding from moisture given 
off by the herds of cattle. It is 
apparent that there must be some 
means of véntilation to save their 
barns and farm buildings from de- 
terioration. 

The systems I have seen call for 
intake ducts which bring cold air in 
from the outside and mix with the 
hot and moist air inside. There is 
an exhaust fan which is regulated 
by a thermostat which keeps the 
temperature about 40° F. 

I would greatly appreciate any 
information you can pass on to me. 

JOSEPH M. MULVEY 
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EFRIGERATOR SHELVES 
FORMED AND WELDED PRODUCTS 


For a highly satisfactory finish for Basic Wire, we 
know of nothing to equal ProSeal. It is an especially 
desirable finish for Basic Wire Refrigerator Shelves. 


STAMPINGS 


This is strictly a ventilation prob- 
lem which is a part of air condition- 
ing. The problem of ventilating cow 
barn buildings differs from the venti- 
lation of buildings for human occu- 
pancy in that the cow barn buildings 
must have higher relative humidities 
with comparatively low air tempera- 
tures. 

Modern dairy practice shows that 
with outside temperatures below 50° 
F. milk production is affected. While 
50° F. is not the minimum allowable 
barn temperature, it is generally cus- 
tomary to start to stable cows when 
the temperature during the night is 
likely to drop below that tempera- 
ture. With outside temperature above 
32° F. barn doors may be kept partly 
open, but at temperatures below 32° 
F. they must be closed and the 
ventilating system operated at full 
capacity. During extremely cold 
weather, the amount of ventilation 
may be somewhat curtailed to con- 
serve heat in the barn. 


THE NEED FOR VENTILATION? 


To remove the moist and foul air 
and disagreeable odors necessitates a 
properly designed, controlled, and 
continuously operated ventilating 
system. The purpose of a barn venti- 
lation system is not only the removal 
of moisture and odors, but also the 
supplying of the necessity of fresh 
air required for the needs of the 
cows. Cows need this fresh air to 
digest and assimilate their food and 
produce animal heat, to repair and 
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Kelvinator Open Type Condensing Units 


(14 H.P. to 1H. P.) 


Kelvinator Water Coolers 
(Pressure and 
Bubbler types) 


More and more sales-minded dealers and servicemen are choosing 
Kelvinator-made products—products that are priced competitively 
. .. perform dependably . .. and bear a name that wins immediate 
user acceptance. For quick service or helpful information on your 
refrigeration problems—write, phone or stop in at your nearest 
‘ Kelvinator supply depot. Kelvinator, Division of Nash-Kelvinator 
Corporation, Detroit, Michigan. 


Kelvinator Silica Gel Driers 


Kelvinator Stainless Steel Evaporators 
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Kelvinator Sealed Type Condensing 


Units (1/4 H.P. to 1 H.P.) 


Kelvinator Compressors 
(1-6 H.P.to 5 H.P.) 


DEPEND ON KELVINATOR FoR ALL YOUR REFRIGERATION NEEDS 


build up body tissues, and to make 
plentiful supply of milk. Inadequate 
ventilation will reduce the vitality of 
cows and make them more liable to 
disease. Insufficient ventilation is 
also one of the principle causes of 
smelly barns with damp and dripping 
walls and ceilings. 


AMOUNT OF VENTILATION 


Large cubical air content of a 
barn does not determine the purity 
of the air. Continual air changes 
and movement are necessary. The 
air must be properly distributed with- 
out drafts, removing the excessive 
heat and moisture, and maintaining 
the proper temperature and humidity. 

Assuming cows average 1,000 Ibs. 
in weight, each cow will require 
41% air changes per hour, in a stall 
of 600 cu. ft. per cow. The amount 
of heat produced by a dairy cow 
varies with her size and condition 
of lactation. The heat produced by 
a cow with an average weight of 
1,000 Ibs. and giving 20 lbs. of milk 
per day is 3,000 B.t.u. per hour. 


The average rate of moisture pro- 
duced by a cow is about 18 lbs. in 
24 hours. 

The temperature of the barn should 
be kept between 45° to 50° F. with 
a 70% relative humidity. If the 
temperature is kept higher the rela- 
tive humidity should be lowered and 
vice versa. 


CONDENSATION 


Insufficient and improper ventila- 
tion, leaky barn construction, insuffi- 
cient production of animal heat, too 
great a loss of heat through barn 
structure will cause damp and 
dripping walls and ceilings. 

Because of the rather low tem- 
peratures and high relative humidi- 
ties carried in cow barns it is not 
always possible entirely to eliminate 
the forming of frost in ventilating 
ducts and flues. But this can be 
reduced to a minimum by insulating 
and making air tight all ducts and 
flues in outside walls or passing 
through cold spaces to prevent con- 
densation and drips. The lower parts 
of the horizontal and vertical ducts 
should be soldered in order to make 
them water tight. 


TYPES OF VENTILATION 
SYSTEMS 


There are generally two types of 
ventilating systems for cow barns, 
gravity and forced air. The gravity 
or natural draft system may be 
classified into two separate types of 
systems as follows: 


1. Natural draft ventilating system 
which supplies the air through the 
ceiling, generally along the center 
line of the barn and exhausts the air 
from near the floor along both out- 
side walls of the barn. When this 
system is used, it is customary to 
provide occasional ceiling openings, 
or ventilators which are opened in 
the summer time to permit the 
escape of excessive heat from the 
barn. 


2. The second system, also a na- 
tural draft type, supplies the air 
along the outside walls near the 
floor and exhausts the air through 
the ceiling with one or two rows, 
depending upon the width of the 
barn, through ventilators. These ceil- 
ing ventilators are placed in one row, 
in center line of barn and if two 
rows, each row is located about one 
quarter of the width of the barn 
from the outside walls. 


It has been found that with the 
first method of exhausting air near 
the floor, the mean barn temperature 
will be higher than when exhausted 
at ceiling as in method No. 2, 
therefore higher and more uniform 
barn temperature is obtained with 
increase in ventilation and reduced 
relative humidity. 

Also with exhaust openings near 
the floor, larger volumes of warm 
air are held in the barn, resulting in 
better temperature control and less 
likelihood of sudden change in barn 
temperature. 

Under the above gravity systems 
the amount of air moved is affected 
by the outside and inside tempera- 
ture differential and by wind action. 
These systems work satisfactorily 
under the design conditions only and 
if the differential varies then it will 
not handle the desired amount of 
air. 

It is recommended that on the 


ae = Ue 


exhaust system a fan either of the 
disc or propeller type be used, driven 
by an electric motor in order to get 
proper results at all times. The 
motor should be totally enclosed as 
a protection from dust and moisture. 
Exhaust fans may be placed in the 
barn, exhausting either from the 
floor or ceiling and discharging 
through the barn wall. Hoods and 
louver protection should be provided 
on such air discharges. The air in- 
takes for supplying the air in the 
barns, can either be through windows 
or through wall and ceiling openings. 
All openings should be controlled by 
hand or automatically. 


AMOUNT OF AIR TO BE USED 


Assuming the following assump- 
tions as an example. These can be 
changed to meet any climatic condi- 
tions. 

1. 3,000 B.t.u./hr. is the heat given 
off by one cow averaging 1,000 lbs. 

2. 600 cu. ft. of volume allowed 
for space for one cow. 

3. 130 sq. ft. of building exposure 
for one cow. 


4. 45° F. inside temperature of 
barn. 
5. 70% relative humidity to be 


maintained in barn. 
6. 0° F. temperature of the outside. 


7. 4% air changes required for 
ventilation per hour. 


If 600 cu. ft. is allowed for each 
cow and the air motion is 4% air 
changes, then the ventilation for one 
cow is 600 x 4.5 = 2,700 cu. ft. of 
air per hour. The heat required for 
this ventilation is 2,700 x .018 x 
(45° — 0°) = 2,187 B.t.u. (where 
018 = .24 specific heat of air x .075 
wt. of 1 cu. ft. of air). 


To maintain the desired barn tem- 
perature, the amount of heat that 
can be lost through the barn struc- 
ture is 3,000 B.t.u. — 2,187 B.t.u. or 
813 B.t.u. per hour for a 45° differ- 

813 


ence in temperature, or —— ae 


, 45 
B.t.u. for 1° difference. 


A typical barn having 600 cu. ft. 
of volume per cow would have about 
130 sq. ft. of building exposure per- 
mitting heat losses, such as walls, 
windows, doors, ceiling, and part of 
floor. 

On this basis, the permissible heat 
loss per hour per cow through the 
structure for 1° difference would be 


18.0 18.0 
— = .03 B.t.u. per cu. ft., or—— 
600 130 
= .138 B.t.u. per sq. ft. of exposure. 

This means that the “U” factor 
of transmission for the structure 
should be .138. The structure can be 
built up to meet this condition usually 
by applying insulation to the inside 
of the barn. 


Now assuming a barn houses 50 
cows. Then 50 x 600 cu. ft. — 30,000 
cu. ft. as the volume of the barn. 
In this case 2,700 cf.h. x 50 = 
135,000 cu. ft. of air is required, 


135,000 
every hour, or = 2,250 cu. ft. 


: 60 
of air each minute. 


It will require 2,250 cu. ft. of air 
for ventilation per minute when it is 
0° outside and all doors shall be 
closed. This is the worst condition 
to be met. As the outside tempera- 
ture rises the ventilation require- 
ments will also rise in order to take 
away the excess heat. 


Air at 45° F. and 70% relative 
humidity has 2.4 grains per cu. ft. 
Outside air at 0° has .5 grains per 
cu. ft., so.that each cubic foot of 
ventilation leaving the barn will 
carry away from the barn 2.4 — .5 
or 1.9 grains per cu. ft. A cow gives 
off 18 lbs. of moisture per 24 hours, 
so that 50 x 18 or 900 lbs. of moisture 
is given by 50 cows, which is 37.5 
lbs. per hour. 

As there are 7,000 grains in 1 Ib. 
of water, the moisture removal per 
hour is 7,000 x 37.5 or 262,500 grains. 
As the requirement is to use 135,000 
cu. ft. of air per hour the moisture 
removal per cubic foot of air is 
262,500 
———- = 1.9 grains: | 
135,000 ; 

When it is 45° outside there is no 
heat loss to the outside, so that the 
heat from the cows will raise the 
inside temperature of the _ barn. 
Therefore, on outside temperatures 
above 45° F. the barn doors should 
be kept open and the barn should 
have additional ventilators in ceiling 
or ceiling openings so that they may 
be opened in the summertime to 
remove excess heat. 


JAMES J. LASALVIA 
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AIR CONDITIONING & REFRIGERATION NEWS, APRIL * 


Turns Out 7 Rebuilts Per Week 


Maximum economy in every step of the reconditioning process in this well 
equipped shop helps-Sisson & Sons of Denver make money off trade-ins. 


Low Overhead Spot for Reconditioning Shop 
Helps Firm Make 30% Profit on Trade-Ins 


AURORA, Colo.—A_ separately- 
located reconditioning shop for trade- 
in refrigerators, washing machines, 
and other major appliances is paying 
excellent dividends for Sisson & Sons, 
appliance dealer here. 

Making a success of the trade-in 
market is largely a matter of holding 
reconditioning and reselling costs 
down to a minimum, according to 
Robert Sisson, veteran refrigeration 
service contractor and head of the 
new appliance dealership in Denver’s 
fastest growing suburb. 

“We average around 30% profit on 
the sale of every trade-in refriger- 
ator we accept,” he said, “chiefly 
because all of the work is done in a 
low-overhead location away from the 
store where we can also sell most 
of the used boxes without expensive 
haulage or advertising costs.” 

Sisson’s appliance repair shop is 
located on the other side of the city, 
in the center of a large municipal 
parking lot in Englewood. 

Here, the appliance dealer operates 
a concrete block building of only 
35 by 15 ft., large enough, however, 
to house a complete machine shop, 


refrigerator and washing machine 
parts, and dispatch desk for refrig- 
eration service offered by the firm. 

On two sides of the building are 
truck docks for loading and unload- 
ing refrigerators directly into the 
workroom. 

The separate shop is operated as 
Sisson Refrigeration Service, with 
two mechanics available for home _ 
appliance repairs. Standard rates are 
$2.50 per hour for outside calls, with 
sufficient volume obtained to pay 
most of the operating overhead of 
the shop. 

“The same two mechanics handle 
all of the shop work and recondition- 
ing operations,” Sisson pointed out. 
“We have never had to advertise 
refrigeration service, inasmuch as 
more than 2,000 automobiles per day 
park on the lot surrounding the ap- 
pliance shop. 

“Homeowners shopping in Engle- 
wood see a billboard sign on both 
sides of the shop with the telephone 
number heavily emphasized, and we 
get plenty of service calls from that 
source.” 

Two pickup trucks are operated 


of engineering, 
factory and field testing to 


develop these outstanding popular 


priced, compact Models. PAR RA-2 
(4% H.P.) and RA-3 (3s H.P.) are 
designed for either self-contained 
or remote applications. They give 
trouble- free performance, operate 
“quiet as a whisper.’ Immediate 
delivery so see your PAR Dealer now. 
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ee refrigeration service, * 

“rolling shop” with panei lage rahe 
parts, gas drums, and doilies for 
handling heavy appliances. Sisson’s 
son is in charge of the shop, schedul- 
ing service calls and repair work 
according to daily reports from the 
Aurora store. 

With maximum economy prevailing 
in all steps, the Sisson shop is able 
to turn out an average of seven 
trade-in refrigerators a week, all of 
which are torn down, all worn parts 
replaced, cabinet hardware polished 
or replaced, and the condensing unit 
given a 48-hour test. 

Because the machine shop contains 
drill press, punch, lathe, and other 
metalworking equipment, Sisson’s is 
able to make many parts needed to 
put “orphan” or very old trade-ins 
into operating shape. This, in turn, 
permits the store to offer a small 
trade-in allowance on many old re- 
frigerators which other dealers would 
refuse. 

“We have excellent contacts with 
parts distributors, and thus haven’t 
found it necessary to maintain a 
large parts inventory which ties up a 
lot of capital,” Sisson explained. 

“Where ‘the needed parts aren’t 
available, we can often cannibalize 
two old boxes to make one service- 
able, or machine out the part which 
makes it saleable. We sell a lot of 
boxes which are 10 to 15 years old, 
traded in at from $10 to $25 on new 
refrigerators, and which show a 
ready market when tested and 
cleaned up.” 

Until mid-1948, Sisson’s gave a 
year’s warranty with every recondi- 
tioned refrigerator. However, this has 
now been cut to 90 days, mostly be- 
cause other dealers in the Denver 
area have standardized on the three- 
month period. 

“Callbacks are expensive,’ Sisson 


*48-hour_ or fonger § ale 


rie. 
is but of dfder on 
sell.” . 
All of the reconditioning work i 
done between service calls. Both 
mechanics work an §8-hour day 
whether in refrigeration service work 
or at the shop. 

Many of the trade-ins accepted are 
in good mechanical order, but have 
badly rusted or discolored cabinets. 
While Sisson’s has repainting facili- 
ties in-the shop, it has been found 
considérably more economical to send 
the cabinets to an auto body shop in 
Englewood which will give a two- 
coat, perfect paint job at $15. 

“By sending this work out, we 
don’t tie up the shop or waste valu- 
able working space,” Sisson indi- 
cated. “We send the body shop 
enough paint work to keep the price 
down, and thus remove one of the 
worst problems.” 

Only about half of the boxes ac- 
cepted by Sisson’s are repainted. All, 
however, are scoured down and 
touched up where required. 

“We've found it pays to have a 
reputation for good, clean used re- 
frigerators at all times,” the dealer 
said, “which means sending every 
one out looking its best.” 

The majority of the used boxes 
after being tested are priced at a 
figure which includes allowance, haul- 
age cost, reconditioning labor time, 
and parts cost, plus an average of 
30% profit. 

The parking lot, used by suburban 
dwellers, farmers, as well as Denver 
people shopping away from _ the 
downtown district, supplies plenty of 
prospects for used refrigerators. 

During November, there’ were 
boxes on sale at $70, $75, $100, and 
up to $130. All were sold to cus- 
tomers using the parking lot. 
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Speedy Shop Repairs . . r\\ 


delivery and quick service—all 
bellcingers for you to help make 
your business easier, more profitable. 
Send us an order today and see for 
yourself, Use your letterhead, please 
REFRIGERATION SERVICE, INC. 


West Coast Wholesaler since 1928 
3109 Beverly Bivd., Los Angeles 4, EX. 3111 


“NO- FROST” METHOD 
WITH SPRAY COOLERS 


-.. gives always full capacity because 
there is no interruption for defrosting 
at sub-zero temperatures; protects 
quality in foods. 
NIAGARA BLOWER COMPANY 
30 Years of Service in Air Engineering 
405 Lexington Ave., New York 17, WN. Y. 


Handle All Refrigeration Jobs Better with 
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TWO SWITCHES IN ONE! 
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270 


There’s nothing like it in the industry! Get 
the facts now. Ask your wholesaler — or 
send for Bulletin 2652A which explains 
why Penn 270 Series Controls insure greater 
dependability . . 
... freedom from contact trouble . 


- more efficient operation 
. better electrical 


performance .. . unfailing accuracy regardless of 
mounting or vibration conditions . .. easier installa- 
tion and adjustment. Write now to Penn Electric 
Switch Co., Goshen, Indiana. Export Division: 13 
East 40th Street, New York 16, U.S.A. In Canada: 
Penn Controls Ltd., Toronto, Ontario. 
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“AUTOMATIC CONTROLS 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS 
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Coolerator Adds ‘Budget’, 
-2-Oven Ranges to Line 


DULUTH, Minn.— Continuing 4 


program of expansion, the Coolerator 
Co. has added two new models to 
the recently introduced electric range 
line, William C. Conley, Jr., Coolera- 
tor sales manager, announced re- 
cently. 

Available for immediate delivery 
is the new 9HB43, a budget model 
with a suggested national list price 
of $199.95. It features a banquet 
size 16-in. by 16-in. by 20-in. oven, 
automatic pre-heat, and waist high 
broiler. 

Three 7-heat surface units are 
grouped to the left, plus 6%-in. deep 
well cooker. One 8-in. unit provides a 
range of 131 watts to 2,100; two 
6%-in. units, from 75 to 1,250. 

The range has a one-piece acid 
resisting top, solid base panel, and 
electric outlet for small appliances 
mounted on backsplasher. Over-all 
dimensions are 40 in. long, 36 in. 
high, plus 6-in. backsplasher, and 
25 in. in depth. 

The new two-oven Imperial Model, 
9HD81, will be available late in April. 
National suggested list is $369.95. 

Two ovens, both with self-sealin 
door construction, have 3-position 
shelves and smokeless broiler pans. 
King-size oven is 16 in. by 16 in. by 
20 in.; auxiliary oven 9 in. by 16 in. 
by 20 in. 

Both ovens have top mounted broil- 


ing units and concealed oven vents. 
Telechron automatic control with 4- 
way switch controls timing for King- 
size oven, auxiliary oven, Well-E- 
Vator, and handy appliance outlet. 

Up and down Well-E-Vator is con- 
vertible in one motion from surface 
unit to thrifty well cooker. The 2,100 
watt Well-E-Vator unit permits deep 
frying or browning of meats in deep 
well unit. 

The 7-heat surface units, two regu- 
lar and two giant, provide flexibility 
for all types of cooking. A _ 6-qt. 
Mirro-Matic pressure cooker is also 
available as an accessory for the 
Well-E-Vator. 

Other features include minute 
sentry for timing cooking operations, 
full-length fluorescent light with 
double glass window, 2 drawers 
mounted on roller bearings, one-piece 
inner structure, one-piece top of acid 
resisting porcelain, smartly styled 
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*® eutlet mounted 


coms, jhardware, small appliance 
on backsplasher. 
OVer-all# dimensions are 48%-in. 
height, 40-in. width, and 27-in. depth. 

The Coolerator electric range line 
now comprises five models. 


Redmond Co. Offers 4 New 
Blowers, 6 Small Motors 


OWOSSO, Mich.—Six new types 
of electric motors, sold under the 
trade name ‘“Micromotors” and four 
new high-output small motor blowers 
were announced by Redmond Co., 
Inc., as additions to its line of motor 
products which now includes 140 
standard models in 23 types. 

The new products are: Types CU, 
CL, BW, BT, BL, and J motors; 
Model 3901 double outlet blower; and 
models 3866, 3802, and BL-13 single 
outlet blowers. 

Type CU motor is rated at 149 hp. 
at 1,550 r.p.m. This heavy-duty, 4- 
pole shaded pole a.c. motor incorpo- 
rates humidity and oil resistant 
coils, die cast rotor, “super capacity” 
oil reservoirs, and a finned die cast 
case. The motor is available with 
rubber mounted base or 4 mounting 
studs. 

Type CL motor is enclosed in an 
open ventilated, drawn steel case. 
This a.c., 4-pole shaded pole motor is 
rated at 42 hp. at 1,550 r.p.m. Var- 
nished coils, precision cast rotor, 
large oil reservoirs, and individually 
fitted, self-aligning bearings were 
given as some of its features. Re- 
siliently mounted base or 4 mounting 
studs are available. 

Features of type BW motor in- 
clude machine wound, heavily var- 
nished coils, precision flush-surface 
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@ Few dealers are sorry to see the passing 
of the “effortless sale’’—especially those 
who handle McCray Koldflo refrigeration 
equipment. 


You’ll welcome competition with these 
new McCray Koldflo Reach-Ins because 
they really meet the needs of your cus- 
tomers. Every feature is a service feature. 
And when you add up the many McCray 
Koldflo advantages, you come up with a 
sales-making answer every time in effi- 
cient, low-cost refrigeration! 


Remember, your customers’ trade pub- 
lications are continuing to drive home the 
hard-selling McCray Koldflo story with a 
year-’round schedule of advertisements. 
Follow up these “door openers’’ for an 
easy-to-make sale. Clip and mail the 
coupon below for extra sales ammunition 
on McCray Koldflos, your best source of 
refrigeration profits. 


THE BEST IN 
LOW-COST REFRIGERATION 


tees is 4 


cCray Refrigerator Company, 
995 McCray Court, Kendallville, Indiana | 
Please send me complete information on the line of | 
McCray Koldfio Reach-In Refrigerators, Walk-In 
Coolers, and Display Cases. | 
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rotor, match-fitted bearings, and 
large oil reservoirs, according to 
Redmond. Enclosed in a drawn steel 
open ventilated case, this a.c., 6-pole 
shaded pole motor is rated at 19 hp. 
at 1,000 r.p.m., and is provided with 
three mounting studs or a resiliently- 
mounted base. ; 

Type BT motor is totally enclosed 
in a die cast case. The 149 hp., a.c., 
2-pole shaded pole motor has air- 
stream enclosed fan cooling. Rated 
at 3,000 r.p.m., the unit is said to 
have varnish dipped coils, pressure 
cast precision rotor, match-fitted 
bearings, and high capacity lubrica- 
tion. It is supplied with resiliently- 
mounted base or two mounting studs. 

Enclosed in an open ventilated, 
heavy-gauge drawn steel case, type 
BL motor incorporates pressure cast 
precision skewed rotor, humidity and 
oil resistant windings, extra capacity, 
felt packed oil reservoirs, and indi- 
vidually fitted self-aligning bearings. 
The type BL is a 2-pole shaded pole 
a.c. motor rated at 149 hp. at 3,000 
r.p.m. 

Type J motor is for direct current 
at 6 to 24 volts. It is rated at 149 hp. 
with higher ratings for intermittent 
duty. It is available with series or 
shunt windings, has a steel case, 
bearings individually fitted to the 
shaft, and pre-seated brushes. Large 
internal oil reservoirs are felt packed. 
This unit is described as especially 
suitable for heavy duty automotive 
applications. 

Output of the model 3901 double 
outlet blower is 220 c.f.m. It has 4%- 
in. wheels. This blower of heavy 
gauge steel construction is powered 
by a resiliently mounted 4-pole Red- 
mond motor. Inlet screens and outlet 
flanges can be supplied. 

Model 3866 single outlet blower has 
an output of 150 cf.m. and is 
powered by a resiliently mounted 4- 
pole Redmond motor. This blower 
has a 5%4-in. wheel. Outlet mounting 
flange and inlet screen are available. 

Model 3802 single outlet blower is 
built for applications where space is 
at a premium. The blower, with an 
output of 100 c.f.m., has a 4-pole 


Redmond motor resiliently mounted- 


inside 514-in. blower wheel. Mounting 
flange for outlet available. Inlet 
screen can also be furnished. 

Model BL-13 single outlet blower 
is constructed of steel and has a 
35g-in. wheel. It has an output of 80 
c.f.m., and is powered by a 2-pole 
rubber-mounted Redmond motor. 
Mounting flange for outlet, and 
screen for inlet are available. 


10-Ton Packaged Unit 
Requires No Ductwork 


BROOKLYN — Introduction of a 
new 10-ton air conditioning unit by 
the Typhoon Air Conditioning Co., 
Inc., here, has been announced by 
James F. Dailey, president. The unit 
supplements the firm’s present range 
of 1%, 2, 3, 5, and 7%-ton units. 

The new 10-ton conditioner is com- 
pletely self-contained, requiring no 
ductwork. Installation is simple with 
all moving parts readily accessible. 

Over-all dimensions are 27 in. 
deep by 52 in. wide by 93 in. high. 
A two-part cabinet makes it possi- 
ble for the upper half to be placed 
in the conditioned area with the high 
side at a remote point, he noted. 

Low speed operation and a fully 
insulated cabinet reduces noise and 
vibration to a minimum. The unit 
delivers 125,000 B.t.u. at 36° F. suc- 
tion temperature and 105° F. con- 
densing temperature. 

Other features pointed out by Don 
V. Petrone, Typhoon sales manager, 
are the all-copper condenser, silver 
soldered throughout and adaptable for 
city water or water tower applica- 
tion, the all-copper tube and fin of 
the cooling coil, with its high ratio 
of prime surface and the presence 
of a heat exchanger. 

Used in series, the 10-ton unit is 
suited to air condition large areas. 


FOR YEAR ‘ROUND PROFITS 


No matter what the season—or the nature of 
fountain operation—NEW profits are being 
built with Soft Ice Cream and Frozen Custard 
dispensed from Sweden Speed Fountain Freezers. 


HERE’S HOW: 


a. Sweden dispenses popular products of 
delightfully smooth texture and delicate 
taste. Builds volume! 

b. Sweden products eliminate shrinkage, 
require less weight per serving than 
hard ice cream. Cuts food costs on 
average of 50%. 

e. Sweden climinates dipping, scraping, 
handling. Cuts labor costs 50% or more! 


MODEL 
“131 
= SPECIALLY DESIGNED for fountain _ profits begin with sales as low as one 
use, SWEDEN is the most practical to five gallons per day! Floor space 
freezer ever manufactured. Both floor requirements are small. Approximately 
and table models available, producing 2? feet x 2 feet for Model 1-131; even 


5 to 30 gallons per hour. Yet— — 


SWEDEN — Gold Medal Winner at the Brussels Food Exposition — 


less for many other models! 


sharply reduces food and labor costs. For more information, write to: 


SWEDEN FREEZER MANUFACTURING CO. 


DEPT. F-1om Os @ 


SEATTLE 99, WASHINGTON 
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Pegs Adjust Level of 
Appliances Automatically 


DETROIT — Introduction of a 
heavy-duty, automatic leveling device 
that can be applied to refrigerators, 
washers, etc. has been announced 
by Blake Industries, 3501 Guardian 
bldg., Detroit 26. 

Marketed under the name “Level- 
matic,” the device incorporates sili- 
cone plastic putty in a chamber 
containing a spring-actuated piston. 
With one unit attached to the bottom 
of each corner or leg of the appli- 
ance or piece of furniture, the com- 
bined action of the spring, piston, and 
silicone putty automatically levels 
the appliance so that there is firm 
contact with the floor at all four 
points, the company claims. 

The first model was_ introduced 
some months ago in a small size. The 
new commercial model has a diam- 
eter of 11% in. and can carry a maxi- 
mum load of 1 ton per individual 
unit. 

With a 50-lb. load per unit, 10 
minutes are required for full com- 
pression of the device, which has an 
adjustment stroke of %, in. Time 
for full expansion is likewise 10 
size unit is 15 lbs. for each one. 


6-Gal. Temprite Model 
Designed for Small Jobs 


DETROIT—Recent additions to a 
line of self-contained drinking water 
coolers manufactured by Temprite 

Products Corp. 
_ here are two new 
» models _ featuring 

» 6-gal. capacity. 
Z The new units 
' will be companion 
E models to the com- 
Fe pany’s heavier 
_ duty, 10-gal. water 

coolers. 
» “The lower ca- 
_ pacity Temprite 
will carry a lower 
' price tag and will 
deliver ample cool 
_. drinking water to 
~ meet the require- 
ments of the average light manufac- 
turing plants, as well as the majority 
of offices, institutions, and commer- 
cial establishments,’ the company 
said. 

Temprite also has a new stainless 
steel foot pedal type flow control 
which it will offer as optional equip- 
ment. The finger-tip pressure button 
operates independently of the foot 
pedal and either push button or foot 
pedal may be used as desired. 

Features of the Temprite water 
cooler include a stainless steel top, 
a drain and bubbler assembly which 
offers an anti-splash guard, a bubbler 
which prevents the users’ lips from 
coming into direct contact with the 
nozzle, and a water flow button built 
upon a specially-designed valve. 

Water flow is automatically regu- 
lated to provide a steady stream of 


Portable Radiant Heater 
Runs on Reduced Current 


TARRYTOWN, N. Y.—A portable 
electric radiant heater said to “keep 
the average 15-ft. by 15-ft. room 
warm in almost freezing weather” 
is now available from Carnagey’s. 

Measuring 141% in. by 19% in., the 
heater reportedly operates at a low 
temperature. 

“Laboratory tests show,” says a 
brochure, “that the radiant heater 
reaches its: full heat within a few 
minutes. The current then drops from 
1,250 watts to 880 watts. It uses no 
more current than a good electric 
iron.” 

The heater element is described as 
“a ribbon of aluminum alloy which 
is fused to a highly-tempered glass.” 
Effective radiant heating area is 
given as a circle 20 ft. in diameter. 

The heater operates on either al- 
ternating or direct current. It is 
made for 110-120-volts but can be 
changed to 220-230-volts on request 
without charge. 

According to the brochure, the 
heater is “completely safe.” Among 
other things, it is claimed that the 
unit will not ignite or burn paper or 
fabric and will not burn rugs or 
flooring if tipped over. 

Price of the unit is $29.95. 

Also available from Carnagey’s are 


minutes. Minimum load for the large’ drinking water, regardless of outside radiant wall panel heaters with 
The inner piston is fastened to an water pressure variations of as much polished aluminum fixtures. These 
can be fastened to the ordinary wall 


attaching stud % in. in diameter, 
16 threads to the inch. 

Among the advantages claimed for 
Levelmatic are that it eliminates an- 
noying wobble, will speed up instal- 
lation, reduces frame tension, pre- 
vents creeping, and avoids the need 
for bolting down certain appliances. 


as 20 to 80 Ibs., 
company. 

The new coolers may be obtained 
with hermetic condensing units using 
either an air cooled or water-cooled 
condenser and can be equipped with 
transformers for special electrical 
connections. 


according to the 


Jets on Gas Torch Jaws Lock Around Pipe 


MINNEAPOLIS —A_ gas _ torch, 
whose jaws open and close around a 
pipe or other object so that six jets 
will heat the entire circumference at 
once has been introduced by the 
Cedarberg Mfg. Co., Inc. here. 

Known as the No. 70 
Circa-Torch, the unit is de- 
signed primarily for sweat- 
ing tees, elbows, or swedged 
joint extensions on tail 
pieces. It can be used effectively for 
thawing pipes, soldering jig set-ups, 
and heating soldering irons. 

The Circa-Torch, the manufacturer 
claims, will heat a pipe up to 2 in. 
in diameter much faster than a single 
tip torch, and will operate efficiently 
in those places that are inaccessible 
to the single tip torch. 

It can be laid down while in 


operation without relighting, and 
can be attached to any size tank, 
with the proper increaser or reducer. 
The entire unit measures 4 by 14% 
in. It weighs approximately 2 Ibs. 
and comes individually boxed. 

The Circa-Torch is sold by plumb- 
ing, air conditioning, and refrigera- 
tion wholesalers, the manufacturer 
said. The Cedarberg firm is located 
at Dept. D, 529 S. Fourth St., here. 


and wired into the house current. 

The wall panel is 16 in. by 24 in. 
by 2 in. and has one element-glass 
(in the portable heater, there are 
two). The single panel is said to 
use 1,000 watts to get warm “and 
then should drop down to about 900 
watts.” 

These panels are priced at $45 
each. 

It is recommended that a “sensa- 
therm” be used with wall panel 
heaters to regulate the heat, since 
mercurial thermostats are scarcely 
affected by radiant heat. 
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The THESCO complete line includes 
expandit cases and walkins that 
grow with the merchant's business. 


CINCINNATI 14, OHIO 


-¢. SCHMIDT CO, 


26,000 SQUARE FEET 
OF STORE AND 
WAREHOUSE SPACE 


The Supply House That 
Service Built 


Everything you need in REFRIGERATION, 
AIR CONDITIONING, HEATING PARTS and SUPPLIES 


Save time and energy . . . order from our new catalog. Efficient 
same-day service, from men who know your business. Keep your 
stocks complete from our stocks. Wholesale only. 


2511-2611 LAKE ST. MELROSE PARK, ILL. 


ial) Air Cooled CONDENSERS 


KRAMER TRENTON CO. Trenton 5, H. y) 


© 


Here's a Sales 
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BOTTLE COOLERS—CLUB BARS 


Tip that means PROFIT... 


Ce 


THE ORIGINAL DRY-COLD 


Sell THEMSELVES / 


Yes, BEVERAGE - AIR BOTTLE COOLERS and CLUB BARS enjoy 
complete consumer acceptance making any selling job so 
much easier. They are known for high-quality—EFFICIENCY, 
BEAUTY AND DURABILITY. 
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ages TEMPERATURE INDICATION iii 
Dependable temperature a 


indication by Auto-Lite 
points the way to many 


savings in manufacturing 
and storage operations. It 
is sensible economy ..to 


have one of these low..- i 
RES 
SR 


Heavily Insulated 
stainless steel and 
aluminum construc- 
tion throughout. 


priced accurate thermom- 
eters wherever temper- 
ature is an important 
factor. Write for folder 
describing the many types 
and styles of Auto-Lite 
Thermometers, dial sizes, 
temperature ranges and pepe 


peices. Pe 


FP Model B78-S 


BEVERAGE-AIR Bottle Coolers are _ 


available in four sizes with capacities ranging from 
16 to 35 cases. May be ordered with either remote 


Model E94-7 


BEVERAGE-AIR Club Bars are equipped with inter- 
changeable compartment arrangements that enable — 
it to be used advantageously in meeting the varying i 


Model F-1 — 


mometer pric é& Dictate if ; : ’ oe 
from $22. Choice THE ELECTRIC AUTO-LITE COMPANY == or self-contained compressor unit. Water cooling demands of draft or bottle business. Two models with a 
Temberatur TR attachment (shown) is optional. 


multiple capacities available. si 


For Additional Information: Write Dept. A, 


¥ THE PUNXSUTAWNEY COMPANY a 


PUNXSUTAWNEY, PENNSYLVANIA 


INSTRUMENT AND GAUGE DIVISION, DEPT. A-3 
TOLEDO 1, OHIO 
WeW YORK + CHICAGO + SARNIA, ONTARIO 
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SILICA GEL 
SONTEWTs 


time. 


*T.M REG.APP. FOR 


service engineers 


Business-wise jobbers everywhere know 
that PA 100 helps keep their customers 
satisfied. Service engineers look to PA 
100 for better drier performance because 
they know from experience that PA 100 
does the job thoroughly and quickly every 
Technical assistance to the service 
man... technical support for you... 
assures continued good will from your 
trade when you stock and sell PA 100. 


Stock and sell PA 100 in dehydrators 
charged by the cartridge manufacturer 
—also PA 100 in the bulk can with 
the blue label. 


Lia 
THE DAVISON CHEMICAL CORPORATION 


Frogs Thargh (homily ics Guners. Mo. 


PIONEERS AND DEVELOPERS OF SILICA GEL 
Canedian exclusive agents for DAVISON SILICA GEL: 
CANADIAN INDUSTRIES LIMITED, Sales Division—Chemicals Department 


<< 
FROM 
COMPRESSOR 


Fig. 9 indicates the connections recommended for three evaporative condensers. 


To DIRECT EXP COILS 


mon hot gas line header. Each 
branch shall be made in the. same 
manner and length in order to have 
equal pressure. Maximum length of 
each branch from compressor to 
header shall not exceed 6 ft. 

b. The hot gas line shall be 
brought to the evaporative condenser 
in a single line. If evaporative con- 
densers are also interconnected, the 
same type of header shall be pro- 
vided as called for in the preceding 
paragraph. 

c. When interconnecting the hot 
gas line for condensing units, the 
hot gas header in this instance 
should be the same size as the dis- 
charge from the largest compressor. 

d. Install hand shut-off valves in 
the hot gas lines at each compressor 
as shown. 


4. To equalize crankcase pressure: 
a. Normal height of oil level in 


each crankcase shall be placed at 
the same level. 

b. All equalizing lines shall be level 
and with no sagging. 

c. The sizes of these lines will 
vary according to size and number 
of compressors to be interconnected. 
Usually they are between % in. to 
1% in. o.d. Check with manufacturer 
whose equipment you intend to use. 

d. The upper line joins the upper 
part of the crankcases and equalizes 
the gas pressure. 

e. The lower line joins the oil part 


of the crankcases and equalizes the - 


height of the oil at the same height 
for all compressors. 

f. Install hand shut-off valves in 
the equalizing lines as shown. 


WATER LINES FOR 
CONDENSERS 


In Fig. 7 you will note a common 


water line having a strainer, hand 
shut-off valve, and automatic water 
valve. This main line should be large 
enough to handle the number of con- 
densers to be supplied. Water lines 
should have a minimum water pres- 
sure of 25 p.s.i. This will meet prac- 
tically any condenser resistance. 

The branch supply lines to each 
condenser should be equipped with a 
globe valve so that by throttling, 
an equal amount of water can be 
delivered to each condenser, and 
once set should not be disturbed. 

The outlet water lines from con- 
densers should have a hand shut-off 
valve. All water lines in and out of 
condensers should be provided with 
water hose connections, so as to 
eliminate all vibrations. 

The discharge line from the con- 
densers should flow into an open 
drain and to sewer. 


(To Be Continued) 
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Pre-Packaged Produce Found To Require High 
Quality Standards, Good Retail Direction 


COLUMBUS, Ohio — Consumers 
overwhelmingly like pre-packaged 
produce but their confidence in the 
quality of the pre-packaged product 
is inclined to weaken after they have 
been purchasing for some time. 

That fact was discovered in com- 
paring two surveys conducted by the 
Ohio Agriculture Experiment Station 
among patrons of several retail food 
stores here in 1945 and 1946. 

Results of the surveys and later 
investigations were reported recently 
in a bulletin published by the depart- 
ment of rural economics and rural 
sociology at Ohio State university 
and the experiment station. 

The report was written by Charles 
W. Hauck, professor of rural eco- 
nomics at the university and entitled: 
“Prepackaged Produce Requires High 
Quaility Standards and Good Retail 
Management.” 


Pre-Packaging on Trial 


Hauck stated in the report: “ ‘Pre- 
packaged’ fresh (unprocessed) fruits 
and vegetables are undergoing trial 
at retail under a variety of condi- 
tions. Pre-packaged items usually are 
defined as standard goods that have 
been trimmed and washed ready for 
kitchen or table use, and then have 
been packed in sealed, transparent, 
branded consumer units, labeled with 
quantity and retail price. 

“To illustrate, carrots are said to 
be pre-packaged when the tops have 
been removed, and one or two 
bunches of the roots are placed in a 
bag of cellophane, lumarith, pliofilm, 
or other transparent film. 

“Tomatoes are pre-packaged by 
placing three to five fruits in a 
paperboard tray, overwrapped with 
a transparent film and sealed... . 

“Usually, pre-packaged fresh fruits 

and vegetables are offered at retail 
in open top, mechanically refrig- 
erated, self-service type display 
cases. . . 
“Substantial quantities of fresh 
produce now are being offered and 
sold in this manner, and the practice 
is growing. One of the largest cor- 
porate chain food companies in the 
country is shifting gradually from 
bulk offerings to pre-packaged self- 
service fruits and vegetables. 

“Other chains and many indepen- 
dent packers, shippers, jobbers, and 
retailers are packaging and selling 
fresh produce in amounts varying 
from one specialty item to a full 
line of merchandise. 

“A leading association of growers 
on the west coast and another im- 
portant group of shippers in Florida 
have been experimenting on a com- 
mercial scale with pre-packaged ship- 
ments from these distant points of 
origin to markets in the east and 
midwest. 

“In Ohio commercial pre-packers 
operating in Cincinnati, Columbus, 
Cleveland, Toledo, and elsewhere, and 
in addition several fruit and vege- 
table growers are engaged in con- 
sumer packaging on their farms... . 

“In many respects the situation in 
Columbus now may be thought of as 
typical. For example, several jobbing 


houses are engaged in pre-packaging 
of one or more produce items. 
“One special vegetable packing 
company offers a fairly extensive line 
of pre-packaged items to retailers and 
restaurants. A corporate chain groc- 
ery company has been developing 
gradually since 1944 a program of 
self-service in the produce depart- 
ments in the supermarkets served 
from its warehouse in Coumbus. 
“Most of its pre-packaged items are 
prepared in the local wholesale ware- 
house of the company, but some are 
purchased from other packers and 
shippers. This company charges no 
premium for pre-packaged products, 
but offers them at retail at the same 
prices as identical bulk goods.” 
Turning to the survey, Hauck 
noted that in the 1945 survey in- 
volving 482 consumers, 86.3% pre- 


. ferred pre-packaged refrigerated self- 


service produce. Six months later in 
the 1946 survey, 84.7% of 261 con- 
sumers preferred pre-packaged pro- 
duce. ; 

However, Hauck discovered that in 
the second group there was “less ac- 
ceptance of pre-packaging among 
those with more than six months 
familiarity than among those with 
briefer experience, a less encourag- 
ing result than in the eariler in- 
quiry.” 

Hauck continued: 

“In view of this threatened decline 
in consumer acceptance, an investi- 
gation was made to determine the 
validity of consumers’ criticisms 
of the quality of these offerings, and 
to suggest remedies. 

“During test periods aggregating 
six weeks in 1946 and eight weeks in 
1947, visits were made periodically to 
10 retail stores offering pre-packaged 
perishable produce in Columbus. 

“On each visit the quality of every 
pre-packaged unit on display was re- 
corded. Handling, display, and pricing 
practices were noted, and the source 
and packaged age of each unit was 
recorded where known. Observations 
covered 119,740 packages in 1946 and 
157,517 in 1947. ... 


Push Old Stock Forward 


“In many displays, old and new 
stock was mingled, or older stock 
was found in less accessible positions. 
Thus chances were increased that 
purchases of older units would be 
even further delayed, and deteriora- 
tion accentuated. 

“In the interest of moving pre- 
packaged produce into the hands of 
consumers while it remains fresh, it 
would appear desirable for the re- 
tailer to replenish his displays by 
stocking salable units remaining un- 
sold from the previous day at the 
front or on top of new receipts. - 

“If the older packages remain in 
a less conspicuous position their sale 
may be even further delayed, until 
eventually their contents deteriorate 
and finally become completely un- 
salable... . 

“Not all produce grades Fancy or 
No. 1. Important food values exist 
in fruits and vegetables that fail to 
meet these high standards of appear- 
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ance or that may have declined in 
freshness. 

“Consumer demand exists for these 
lower grades, at correspondingly 
lower prices. So long as produce re- 
mains salable and usable in any 
degree it can scarcely be considered 
ill-advised to offer it to consumers, 
provided it is identified clearly as to 
quality, priced ratably, and displayed 
separately. 

“In this connection, plain (not 
coded) and conspicuous dating of 
each unit when packed’ should 
be helpful to both buyers and 
sellers in determining its age and 
thus stimulating prompt movement 
before its freshness is lost. 


Quality Bound To Vary 


“Dating of consumer units already 
is an accepted commercial practice 
with bread and coffee. 

“The quality and condition of offer- 
ings of any commodity in any im- 
portant market reflect from time to 
time seasonal, climatic, and geogra- 
phic changes in supply, and thus the 
quality of retail offerings is bound 
to vary, both in bulk and packaged 
form. 

“No pre-packaged produce item can 
be of better quality or fresher than 
the bulk, conventional, wholesale 
shipments from which it is packed. 
But good merchandise would suggest 
that it not be permitted to be worse. 

“Consumers, on the other hand, 


cannot except pre-packaged produce 
to be better than the bulk goods then 
available for packing. 

“Pre-packaging cannot be expected 
to improve the original quality of 
the produce, but only to help in main- 
taining its quality and prolonging 
its freshness. Packaging and refrig- 
eration of retail display cases does 
not convert fresh fruits and vege- 
tables into non-perishable merchan- 
dise. 

“Fresh fruits and vegetables are 
delicate, living oranisms, even after 
they have been separated from the 
parent plant. They are quick to de- 
teriorate and decay even after they 
have been protected from bruising 
and other physical damage and from 
unfavorable atmospheric conditions 
by packaging and retail refrigera- 
tion. 

“Wise buying, rapid turnover, con- 
stant, painstaking and_ intelligent 
care, frequent replenishment, and oc- 
casional reconditioning are required 
by every retail display of produce, 
pre-packaged or not, if freshness is 
to be maintained and consumers sat- 


were packed in a local packing house 
from conventional wholesale ship- 
ments. Bunches were transferred to 
transparent bags, the tops not 
trimmed or trimmed only slightly. 

“In 1947 most of the radishes ob- 
served were purchased from a 
northern Ohio grower who packed 
them in transparent bags at the 
farm. Each bag held the equivalent 
of about two standard bunches, but 
the tops and feeder roots were re- 
moved before packing. 

“Yellowing of the tops and shrivel- 
ing of the roots were much more ap- 
parent before this packing method 
was changed. The proportion of first 
quality radishes on display rose 
from 76% in 1946 to 97% in 1947.” 

Hauck stated that pre-packaging of 
perishable foods “calls for exacting 
standards not only in merchandising, 
but at other points in the distribu- 
tion process as well—grading, pack- 
ing, transporting, storing, etc. 

“Facilities and commercial prac- 
tices employed in supplying retailers 
must be such as to insure a good 
product and rapid turnover.” 


isfied.” 

In this connection, Hauck declared 
that the studies indicated that retail 
produce men have already become 
aware of these facts. Much less off- 
grade produce was found in the 1947 
observations than in 1946. 

‘Only four packages in 100, on the 
average, were below standard, and 
less than six in 100 were found in 
any store. The amount of Grade C 
was negligible he said. 

“Another element in the improve- 
ment,” he asserted, ‘“‘was the changes | 
that took place in the preparation | 
and packing methods employed on a 
few commodities. 

“For example, radishes in 1946 | 
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TOP SELLING LINE FOR 49 
DAIRY WALL CASES * FRE 
SELF seri CASES 


EZERS 
° FULL 
TABLE CASES 


YOUR KEY TO 
BETTER REFRIGERATION 


COLDIN CABINET CO., ING. 


2800 Webster Avenue, Bronx 58, 


STREAMLINED COOLER LOCK No. 800 


FULLY AUTOMATIC 
UNIVERSAL IN APPLICATION 
EITHER RIGHT OR LEFT HAND 

CAST BRONZE 
NICKEL OR CHROME FINISH 
WEIGHT—2.3 POUNDS 


Good hardware 


STREAMLINED HINGE No. 1005 
FORGED BRASS - 


A full range of sizes for all needs 


5-INCH BLADE 
NICKEL OR CHROME FINISH 


smart looking, built to function 


smoothly and to last a long time. 


ARCADE 


White for Catalog 


ROCKWELL 


FREEPORT, 


MANUFACTURING DIVISION 


MANUFACTURING 


ILLINOIS 


COMPANY 
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"48 Export Data Reflects. India’s Progress; 


Market Potential of Madras Area Analyzed 


By Eugene Hesz, International Market Analyst 


The accompanying figures on our 
industry’s exports to India in 1948 
have been inserted in full because 
they are quite eloquent. They seem 
to confirm the three leading argu- 
ments pointing towards a potential 
good market for our industry. In 
the first place, they show that only 
the lack of dollars has been able to 
reduce our exports, in many cases 
appreciably. 

Secondly, these figures indicate 
that, despite this being only a partial 
economic study, the Indian indus- 
trialization must be making progress. 
It will be noted that our exports of 
parts have suffered far less than our 
exports of entire units. 

Thirdly, the figures seem to form 
an interesting confirmation of our 
estimate of the capacity of the Indian 
market. ‘ 

* * * 

We shall now consider the third 
Indian market area, Madras. The 
main states which form this area 
were enumerated in our introductory 


article on India, splitting up the 
country into four regions. 

As far as any Indian market can 
be called integrated, South India, 
grouped around Madras, deserves this 
designation. Madras is the principal 
port of South India and, as a port, 
ranks third in the entire sub-con- 
tinent, being behind only Bombay and 
Calcutta. 

Other important trading centers 
are Hyderabad in Hyderabad State, 
Bangalore and Mysore City in My- 
sore State, Trivandrum in Travan- 
core State, Cochin in Cochin State, 
and Madura, Coimbatore, and Viza- 
gapatan in Madras Province. 

The climate is tropical in the en- 
tire district. Temperatures are high 
throughout the year. On the east 
coast, the wet season is from October 
to December; on the west coast, from 
June to September. 


The district of Madras embraces. 


the large southern tip of India situ- 
ated between the Arabian Sea and 
the Bay of Bengal. The rainfall for 


the city of Madras, which has about 
750,000 inhabitants, is about 50 in. 


en the average per year. 


The months of November, Decem- 
ber, and January are somewhat 
cooler in the Madras area. The 
drastic difference between the peaks 
of climate in the east and west of 
the area is mainly caused by the 
huge highlands in the center of the 
peninsula, which are from 1,000 to 
3,000 ft. above sea level. 


Manufacturing is little developed in 
this area. The standard of living is 
very low, the _ population living 
mainly from agriculture. The urban 
centers, as market places, have the 
relatively highest purchasing power. 


SUB-AGENTS RARE 


American firms usually station 
their representatives in Madras—in 
some cases, even in Bombay, outside 
this region. Only in rare cases is 
any merchandise readily available 
from sub-agents which Madras might 
have set up. The exceptions are 
formed by the larger cities mentioned 
before. 

Transportation is dependent on 
railroads, which suffered grieviously 
during the last war, the material 
having been overstrained. Since 
motor trucks and gasoline are short, 
much of the “short” transportation 
is still being done by oxcart and 
similar contraptions. On the West 
coast, some of the coastal rivers are 
carrying the load of the more local 
transportation. 

In order to show the progress of 
cultivation and irrigation in the 
Madras marketing area, we give here 
the latest figures available (which 
date from just before the last World 
War). 

Agricultural production consists of 


— 


U. S. Exports of Air Conditioning and Refrigeration Equipment to 


India, January to November, 1948 


Self- Self- Mechan- 
House- House- Contained Contained ical Miscellaneous 
hold hold Electric Electric Com’! Air Cond. & 
Period Refrig- Refrig. Refrig. AirCond. Refrig- Refrigeration 
1948 eration Parts Equipment Equipment eration Equipment 
January $20,600 $11,700 $ 32,000 $ 80,200 re $ 75,000 
February 16,000 10,000 13,400 10,500 $10,900 72,200 
March 2,300 1,000- 20,300 24,100 1,400 25,600 
April 3,600 9,000 20,900 14,000 39,700 74,000 
May 1,300 5,900 19,200 29,100 57,100 
June 2,200 9,900 7,200 66,800 98,100 
July 3,800 7,000 7,600 36,500 Are 71,700 
August 2,500 4,200 24,200 10,400 7,500 24,200 
September 5,400 8,500 2,300 31,300 © 19,900 
October 4,500 10,800 11,900 6,900 73,700 
November 9,300 1,600 1,400 1,100 ee 18,800 
Total $71,500 $79,600 $160,400 $310,900 $59,500 $610,300 
Per cent of total 
exports 3.9% 4.3% 8.7% 16.9% 3.2% 33.0% 
* * * 
Miscellaneous Miscellaneous 
Air Conditioning Air Conditioning 
and Refrigeration and Refrigeration. Room Air 
Period 1948 Equipment Parts Assembly Parts Conditioners 
Ce OTe. $ 14,000 $ 93,900 $182,100 
ORPMOET 5. ies ecg ee 18,000 
EE. coi ches seoeueles 5,900 bei 
RES Oct has Rene ae eee 23,900 1,600 54 
MN” xen WADA Mee ls 21,000 1,000 
SEE, a ic co Seen seen NS 6,800 42,900 
(USSR erence 8,000 8,700 
POUND © 5 c.dssceuie vee es 5,000 avs 16,300 
ar 4,800 68,900 
GRORINERs © iva4 ses seaees 29,100 2,200 
PG rr 500 fas he 
| eee eer $137,000 $166,600 $251,000 
Per cent of total 
0 Se eee 7.4% 9.0% 13.6% 
* ok * * * * 
spices, cashew nuts (75% of the Indians in the south have suddenly 
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NORTHERN INDIANA BRASS CO. 
401 Plum Street, Elkhart, indiana 


Without obligation please send me a copy of 


your new catalog F. 


Name 


Sead for Catalog F! A new 


manual of technical and selling 
information to aid in specifying 
and ordering Nibco fittings and 


Better Profit! 


NIBCO 


Fittings Wrot 
» from Tubes 


The Nibco line includes Tees, El- 
bows, Couplings, Return Bends, 
Adapters, Unions — everything 
you need to go with the tube. 


Formed without seam or weld, from the same 
tubes with which they are used, Nibco Wrot Fit- 
tings have a smooth interior finish which insures 


a perfect joint. Light in weight because no excess 
metal is needed for cutting threads. Precision-made 
to fit, they speed the job and make a quality in- 


Address 


City 


State_ 


stallation with economical light weight copper 
tubes. It will pay you to standardize on the com- 
plete line of Nibco Wrot fittings. 


NORTHERN INDIANA BRASS CO. 


401 PLUM STREET, ELKHART, INDIANA 


QUALITY VALVES AND 
FITTINGS SINCE 1904 


* Indian crop comes from this region), 


oilseeds, and vegetable oil. The coco- 
nut production in India is concen- 
trated almost entirely in the southern 
peninsula, mainly along the south- 
western coast. India is second only 
to the Philippines in acreage and 
third to the Philippines and Indonesia 
in actual production. 

There are a number of other miscel- 
laneous agricultural products, but the 
outstanding fact is that this entire 
area will have to import food prod- 
ucts for human consumption for 
some time to come. 


ONE POTENTIAL MARKET 


The importance of improved re- 
frigeration methods can be gathered 
from the fact that in the fiscal year 
1940-41, over 90% of all hides and 
skins (tanned or dressed) of the en- 
tire Indian export came from the 
Madras area. At the time, this item 
amounted-to 15.4 million dollars. 

In the fiscal year 1946-47, the 
quantitative picture was_ similar: 
92.6%, amounting to 22,600 tons, 
came from Madras. 

The fishery industries are of deci- 
sive importance for this food import 
area. The methods are obsolete, but 
the government is intent on improv- 
ing this state of affairs. This will 
mean better transportation, better 
refrigeration; altogether, better utili- 
| zation of a rich stock of fish. 

Development of the mineral picture 
should be watched with great care by 
| American manufacturers of mining 


| and air conditioning equipment. The 


* * * 


become quite mineral minded and 
exploration is making splendid prog- 
ress at the moment. 

Actual exports at present consist 
of mica, steatite, magnesite, mona- 
zite, sillimanite, semiprecious and 
precious stones, and manganese. Iron 
and iron products, the deposits of 
which are now being surveyed, are 
early on the list for development; 
the same applies to quartz, quartz 
crystals, bauxite, corundum, and 
gypsum, 

It is here that American know-how 
in conjunction with the intelligent 
use of the products of the air condi- 
tioning and refrigeration industry 
may play an important role in the 
future. 


MANUFACTURES LISTED 


Industrially, this entire region is 
also far behind modern countries, and 
even behind the areas of Bombay and 
Calcutta. Manufactures at present 
consist mainly of textiles, leathers, 
tea, cement, electrical goods, iron and 


steel, glassware, chemicals, soap, 
matches, ceramics, and aluminum 
products. 

Thus, here is another potential 


market crying for industrialization. 
Of course, food must come first, but 
American capital goods rank high on 
the list of necessities. 

For the present and near future, 
this area should probably be allotted— 
at the most—20% of prospective ex- 
ports of air conditioning and refrig- 
eration equipment to the India sub- 
continent. 


* * * 


| Acreage Cultivated and Irrigated In Madras Marketing District 


Cultivated Irrigated 

Per Cent . Per Cent 

| District Net Acreage Acreage of Total Acreage of Total 
Madras Province .. 79,760,682 41,240,666 51.7 8,443,725 10.6 
Hyderabad ........ 52,926,720 30,440,904 57.5 1,530,939 2.9 
Madras States* 6,841,858 3,425,286 50.0 1,250,402 18.3 
Mysore State ...... 18,875,097 7,818,935 41.4 1,042,943 5.5 
A ee ree 1,012,284 309,363 30.6 4,078 0.4 
AS ores 159,416,641 83,235,154 52.2 12,272,087 7.7 


a ae OY 


*Banganapalle, Cochin, Pudukkotai, Sandur, and Travancore. 


Fou. 
DISPLAY CABINETS 
QUICKFREEZERS 
BEVERAGE COOLERS 
MILK COOLERS 
ICE MAKERS 
WALK-INS 
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VICTOR PRODUCTS CORP 
HAGERSTOWN, MO. 4 
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DEN VER— Automatic electric 
timers which shut off “active dis- 
plays” left in place in the store 
windows, are an outstanding feature 
of the new $23,000 Herb Names, Inc., 
appliance showroom in downtown 
Denver. 

Herb Names, long-established ap- 
pliance retailer, spent $23,000 for the 
building, which incorporates such 
innovations as dove grey, chartreuse, 
maroon, and buff walls for separate 
glass-enclosed showrooms behind an 
all-glass front. 

The 30-ft. front of the building 
slopes inward sharply to “lead the 
customer inside” and there is a 10 by—- 


10-ft. mirror which gives the store 
front the illusion of being twice its 
size. 

Incorporated in the ultra-modern 
new building, designed by Names to 
“keep floor traffic coming” during 
more competitive selling days ahead, 
are radio repair shop, general office, 
Names’ own executive office, and the 
appliance reconditioning department 
at the rear, which can maintain war- 
ranties and completely rebuild any 
appliance which has been sold by the 
store. 

Most novel feature developed by 
the Denver dealer is a row of elec- 
trical outlets along the front of the 


building, which are cut off auto- 
matically at 10 o’clock each night 
by an automatic timer. Therefore, 
when the Names store closes up for 
the evening, active displays of auto- 
matic washers, refrigerators, mixers, 
and other appliances can be kept in 
place, catching attention of passers- 
by with perfect safety. 

“We think that the ability to keep 
active displays in place through the 
evening will have a lot to do with 
attracting new prospects,” the Den- 
ver dealer said. 

In addition to the cut-off switch 
for active demonstration in the win- 
dow, the store likewise has three 


_ After-Hours Timer Shuts Off Active Window Display for Dealer 


banks of automatic timers which 
turn off colorful neon signs across 
the front of the building, plus all 
interior lighting. 

Three rows of fluorescent “egg 
crate” fixtures provide 35 foot- 
candles of illumination over the en- 
tire interior, which is 30% more than 
the average downtown store. As a 
consequence, the new store is some- 
thing of. a “standout” during the 
night hours. 

Names was recently elected to the 
board of directors of the National 
Appliance & Radio Dealers Associa- 
tion, and operates three stores in the 
Denver area. 


Distributor’s Video Show 
Features Offer of Free 
Appliance Demonstration 


NEWARK, N. J.—A free home 
demonstration by a factory trained 
instructor was offered to all pur- 
chasers of Norge appliances in the 
northern New Jersey territory of 
Krich-Radisco, Inc. in a recent tele- 
cast over local television station 
WATV, Andrew K. Leach, Krich- 
Radisco vice president in charge of 
the Norge division, has announced. 

Leach claimed that the plan is 
one that has never been tried before 
in the appliance industry and the first 
to be announced to the public and 
dealers alike over television. The 
plan, offered at no cost to dealers, 
is scheduled to continue through 
Dec. 31 and cover all Norge appli- 
ances purchased between Feb. 4, the 
date of the telecast, and Dec. 29, of 
this year. 

Prior to the telecast, the dealers 
received letters, post cards, and tele- 
grams reminding them to tune in 
for the announcement which was a 
strictly held top secret up to the 
time of broadcast. 

The telecast featured the an- 
nouncement made by Leach, high- 
lighting of the 1949 Norge product 
line by Leach, and a sample demon- 
stration, simulating the home atmos- 
phere by the Misses Jane Masters, 
national home service director of the 
Norge factory who was flown to 
Newark especially for the broadcast, 
and Dorothy Covert, home service 
director of the Krich-Radisco distri- 
butorship. 


Westinghouse Supply Co. Merges 
Operations In Newark, N. J. Area 


NEWARK, N. J.—Warehouse and 
distribution operations in this area 
of Westinghouse Electric Supply Co., 
which have been in two units at 593 
S. 21st St., Irvington, and at Liberty 
and Green Sts., Newark, were to be 
merged April 1 in a four-story con- 
crete structure, containing 108,000 
sq. ft., at 528-534 Ferry St., in the 
Ironbound section of Newark. 


2000 A. D. 


Man of the Future May Control 
Appliances from Golf Course 


GREENVILLE, Mich.— Your re- 
frigerator and range of the year 


2,000 will be a wondrous institution. © 


Take it from Richard Bolton Janes, 
a seer of the appliance industry and 
designer for Gibson Refrigerator Co. 

In 2,000 you may turn the switch 
on the dash of your car or plane and 
by electronic control the frozen roast 
beef or steak, or whatever you select, 
will) unfreeze and move into the 
infrared section of the attached oven. 
Your food will probably start cooking 
as you turn the “minute” switch on 
the dash and it will stop cooking at 
the moment you arrive home, or at 
whatever moment you specify. 

And in the year 2,000 you can do it 
from the golf course, from church, 
from public conveyances, just so long 
as you haven’t forgotten to bring 
with you your pocket switchboard, 
which also can be connected to the 
telephone-television system. 


Welded wire re- 
frigerator shelf, 
typical of hun- 
dreds of thou- 
sands produced 
every year by 
United for do- 
mestic refriger- 
ators. 


One of the things about United Welded Wire Products you will 
be quick to notice, is the smoothness of the welds. We are well 
aware of the importance of such details in producing quality 
goods which will please your customers and protect them from 
torn fingers. United has become conscious of the requirements 
of refrigeration manufacturers through long years of service to 
the industry. When you need quality welded wire goods, bring 
your requirements to United, where quality is understood down 


to the last detail. 


‘Sunes 


STEEL ann WIRE CO. 


150 FONDA ST., BATTLE CREEK, MICH. 


6-Mos. Earnings Rise 
Reported by Seeger 


ST. PAUL—Net earnings of Seeger 
Refrigerator Co. in the six months 
ended Feb. 28, 1949, were $1,837,050 
after provision for state and federal 
income taxes, equal to $1.67 a share 
on 1,100,000 shares of capital stock 
outstanding, Walter A. Seeger, presi- 
dent reported. 

The figures were subject to inde- 
pendent audit and year-end adjust- 
ments, he said. : 

In the corresponding period a year 
before, the company showed net 
earnings of $1,454,478, equal to 
$1.32 a share on 1,100,000 shares of 
capital stock. 

Gross sales in the six-month period 
were $29,610,451, compared with 
$28,479,855 in the same period a 
year before. 


Proctor $3 Trade-In Offer 
On Toaster Extended 


PHILADELPHIA — Proctor Elec- 
tric Co. has announced that it will 
extend its $3 trade-in offer on its 
automatic toaster through April 30. 

The extension, the company said, 
is due to the fact that it cannot fill 
all dealer orders guaranteed for 
delivery before March 31. 


Sallenger Manages 29 Counties 
In Illinois for Maytag Co. 


NEWTON, Iowa—The Maytag Co. 
has named Robert E. (Bob) Sal- 
lenger as a regional manager in 
charge of 29 counties in southwest- 
ern Illinois. He has been assigned to 
the Chicago branch office under 
Manager J. A. Andersen. 


NOT EVEN 


Room Air Conditioners 
will sell themselves! 


Therefore, sell the most salable line. 
Remington ranks first on vital selling 
points: Window units and consoles for AC 
and DC; air and water-cooled, 2-134 hp. 
Beautiful cabinets. Thousands in use in 44 
countries. Sold direct to installing dis- 
tributors, giving top mark-up. Ask for 
details. REMINGTON AIR COND. DIV., 
CORTLAND, NEW YORK. 


IN A HANDY FORM 
- NOW READY 


Audels Refrigeration 
and Air Conditioning 
Guide. Highly en- 
dorsed for Engineers, 
Servicemen, Shopmen. 
Covering modern Prin- 
ciples, Servicing, Op- 
eration & Repairs of 
Household, Special, 
Commercial & Indus- 
trial units. Including 
Freon, Quick Freezing 
Lockers, Water Cool- 
ers and Air Condition- 
in Systems. 
A 8S WERS 
YOUR QUESTIONS 
1280pages,46chapters 
All Fully Illustrated 
and Indexed 
for Ready Reference 
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AUDEL, Publishers, 49 W. 23 St., N. Y. 10 
MAIL AUDELS NEW REFRIGERATION GUIDE for free 
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Address 
Occupation - 
ployed by woo R12 


> ee oe” ee ae 


Ta 


Y | 


Insulation... 


Put this extra punch 
into your selling 


Demonstrations of dramatic product fea- 
tures make people want to buy. By setting 
up demonstrations, and by talking in terms 
of demonstrations, you convince and sell. 
Fiberglas Thermal Insulation, long a sell- 
ing feature in many of the appliances you 
handle, now gives you new, dramatic things 
to talk about. The “pie a la mode” demon- 
stration, illustrated above, is one of several 
being featured in national magazine ads. 
Take advantage of this unique advertising 
—tie in your sales talk by describing this 
demonstration to your appliance customers. 
More than ever, Fiberglas Insulation is 
“a swell feature to have... a swell feature 


A quart of ice cream is wrapped 
snugly in a blanket of Fiberglas* 


“baked” 


Placed in an oven and 
right along 
with a pie... 


one “. 
sa 


Removed with the pie and 
served, a la mode! Convinc- 
ing proof of insulating effi- 
ciency. 


to sell’. Owens-Corning Fiberglas Corpora- 


tion, Dept. 848, Toledo 1, Ohio. 


In Canada: Fiberglas Canada Ltd., Toronto, Ont. 


Nationally Advertised 


Fiberglas is the brand of insulation your customers 
know best. Watch for ads in leading magazines. 
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OWENS-CORNING 


FIBERGLAS 


Ue 096 G6 Pat OFF 


*Fiberglas is the trade-mark (Reg. 
U.S. Pat Off.) of Owens-Corning 


Fiberglas Corporation for a variety of 
products made of or with glass fibers. 


‘THERMAL 
INSULATION 
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Kansas City Firm Named 
Distributor of usAIRco Line 


MINNEAPOLIS — The packaged 
air conditioning sales division of 
United States Air Conditioning Corp. 
has announced that Refrigeration 
Equipment Co. of Kansas City, Mo. 
has become a distributor of usAIRco 
store conditioners, window air condi- 
tioners, and console room _ condi- 
tioners. : 

Refrigeration Equipment Co., under 
the direction of E. L. Tramposh, now 
has branch offices in Wichita, Topeka, 
and St. Joseph, Mo. with the main 
office in Kansas City. 

It serves 2,000 accounts and covers 
the states of Kansas, northern Ar- 
kansas, and western Missouri, ac- 
cording to Tramposh. 


Automatic Heating & Cooling 
Supply Enlarges South Branch 


CHICAGO—Automatic Heating & 
Cooling Supply has announced the 
enlargement of its south branch, lo- 
cated at 809-811 W. 74th St. here. 
Quarters and inventory.are double 
their former size, management said. 
It added that parking facilities are 
excellent. 


Six ‘New Theaters In Foland 


To Be Air Conditioned This Year 


WASHINGTON, D. C.—Air con- 
ditioning equipment will be installed 
in each of the six new theaters to 
be opened in Warsaw and Praga, 
Poland, this year by “Film Polskie.” 


my 


REFRIGERATION AND AIR CONDITIONING 


UNITS +* PARTS °* 


from our large, complete stocks. 
in 48 States and overseas. 


Wholesale Only 


Please Write on Your Letterhead / th 


AIRO SUPPLY CO. 


ASHLAND AVENUE « CHICAGO 14, ILL. 


2732 N. 


TOOLS = 


Latest Prices 
Wanted Lines 


Write Today for Your Copy 


Why spend valuable business hours and car expense 
on trips to buy parts? Get fast low-cost delivery 
Airo serves buyers 


SUPPLIES 


Super Radiator Corp. 


“Marks 20th Anniversary 


With New Building 


MINNEAPOLIS — Super Radiator 
Corp., manufacturer of lightweight 
extended surface coils for heating 
and cooling, celebrated its twentieth 
anniversary with the opening of a 
new office and factory building in 
St. Louis Park here recently. 

The firm also announced an ex- 
panded sales program to distribute 
its products nationally through fac- 
tory representatives located in prin- 
cipal cities. 

Announcement of 
appointments will be made in 
the near future and _ catalogs 
covering steam coils, water coils, 
steam distributing coils, and direct 
expansion cooling coils are being 
compiled and will be made available 
to the trade. 


anink Handles Fedders 
Line for Dallas Distributor 


DALLAS, Tex.—Meletio Electrical 
Supply Co., distributor of Fedders 
room air conditioners, has announced 
appointment of Pat Kinney as man- 
ager of the Fedders air conditioning 
department. 


Under Kinney’s supervision, the 
company plans to inaugurate a drive 
to sign up new dealers and to con- 
duct an intensified program of dealer 
sales and service education, accord- 
ing to Jack Meletio, vice president 
of the firm. 


representative 


© 


aire. 


That’s the all-in-one-unit “central 
plant” that uses so little water that it 
will never get anyone legislated out of 
business. It actually cuts water con- 
sumption 95%.. 
inates the problem of water disposal. 


Water sources are diminishing . . . in 
hundreds of communities all over Amer- 
ica. And’in hundreds of others, water 
disposal has become an awful headache. 
So grave have these problems grown 
that already many cities have ordi- 
nances which prohibit or curb the use 
of large quantities of water for air con- 
ditioning. That could be a tough situa- 
tion for a lot of dealers... 
for usAIRco’s Refrigerated Kooler- 


if it weren’t 


Ml When will the well run dry? 


But water is only one of the big econ- 
omies you get with Refrigerated Kooler- 
aire. It costs less to install... because 
it’s compact, complete, needs less 
plumbing, less electrical work, fewer 
building alterations. It costs less to run 
... because it’s completely pre-engi- 
neered and tested, accurately controlled 
by automatic thermal devices. It costs 
less to keep in tip-top running order... 
because it’s sturdily, simply built, and 


completely protected by automatic 


.and all but elim- 


safety devices. 

When your customers are looking for 
top air conditioning performance and 
rock bottom air conditioning cost... 
tell °em about usAIRco Refrigerated 
Kooler-aire .. . and get the order! 


USES 95% LESS WATER 


The water-saving secret is in the evaporative con- 
denser. Once the unit is started, this condenser uses 
only enough water to replace the amount lost by 
evaporation. This loss is taken care of by an auto- 
matic float valve, which maintains tank level at a 
fixed point. 

Result: total consumption of 5 gallons for every 95 
gallons used by old-fashioned “water hog” systems! 


UNITED STATES AIR CONDITIONING CORPORATION 
Como Ave. S.E. at 33rd © Minneapolis 14, Minnesota 


Washington Air Conditioning Dealer Thrives 


On Cold Canvassing, Simplified “Salesbook’ 
Book Aids In Figuring Job Without Technical Knowledge 


WASHINGTON, D. C.—Extensive 
use of direct mail, “cold canvassing” 
by a staff of 15 salesmen, and a 
handy “salesbook’” which permits 
salesmen to figure air conditioning 
installations without technical knowl- 
edge, have combined to sell 450 
8 to 10-ton installations for William 
Bornstein & Son, Inc., Chrysler Air- 
temp dealer here. 

The Bornstein organization started 
out 11 years ago as a plumbing and 
heating firm, which rapidly grew to 
one of the largest in the nation’s 
capitol. Air conditioning came along 
as a logical adjunct to heating and 
plumbing in early 1946, according to 
Al Bornstein, son of the founder, and 
has proven a profitable specialty 
operation ever since. 

The company spent $300,000 in 
early 1946 for one of Washington’s 
most handsome showrooms, display- 
ing package air conditioning units 
from 1 to 15 tons, and with air 
conditioning installation facilities 
running all the way to 150 tons. 

“We contract any type of air 
conditioning work,’’ Bornstein said, 
“but for the most part, we have 
found that the small package unit, 
of sufficient size for cooling indi- 
vidual retail stores has been the best 
field.” 

The 450 sales mentioned previously 
have been primarily in the 3 to 10- 
ton brackets, and have stemmed 
from many sources. First, Bornstein 
is a heavy user of advertising, bud- 
geting 4% of net profits for news- 
paper, direct mail, and radio adver- 
tising. In selling package-type air 
conditioning, direct mail has proven 
most productive. 

“The plan is simple,” Bornstein 
said. “We run a direct-mail cam- 
paign from month to month, each 
month selecting a different classifica- 
tion of business, from the yellow 
pages of the telephone directory. 

“For example, for one month, we 
circularized all of the beauty shops 
in the city, using business-reply 
folders, which invite the shop owner 
to let a representative come around 
and talk over the air conditioning 
problem with him. Each card, when 
returned, is followed up immedi- 
ately.” 

On making their calls, the 15 “out- 
side salesmen” of the Bornstein firm 
carry with them a “salesbook’”’ which 
was developed over a period of two 
years by Al Bornstein. 

Each page is designed to simplify 
selling operations for the salesmen, 
so that all that is usually necessary 
for him to do is to multiply the 
cubic feet in the store by a set num- 
ber and compare the resulting figure 
with a table figure in the book for 
which a model number air condi- 
tioner is given. 

The direct-mail folders which 
Bornstein has developed are all eye- 
appealing, and crammed with helpful 
information. Typical folders show 
the picture of a bathing beauty on 
the front, standing on an ice skating 


rink, with the caption “It sounds 
crazy! to talk about air conditioning 
now.” 

Inside the folder points out that 
the smart businessman knows that 
out-of-season is the best time to plan 
for the next season. Reduced prices 
for-winter installations are featured, 
plus plenty of promotion on the sales 
advantages of comfort air condition- 
ing, preventing soilage of merchan- 
dise, etc. 

The folders go out by thousands, 
and over the space of the year, the 
Bornstein company will cover most 
businesses of a specific type. 

In addition to the prospects fur- 
nished by the heavy bombardment 
of direct mail, all of Bornstein’s out- 


side salesmen continuously “cold 
canvass.” 

“There is no panacea for hard 
work in air conditioning sales,” 


Bornstein indicated. “Our men go 
up one side of the street and down 
the other, contacting shop owners, 
and even homeowners with small 
tonnage package equipment. 

“Many of our sales have been de- 
rived directly from cold calls of this 
type, and each salesman is encour- 
aged to make as many as possible.” 

An important sales-builder has 
been placing a large sign on the 
site of each air conditioning instal- 
lation, which gives the public the 
name of the contractor. 

Signs, in bright blue and yellow, 
are lettered “Another Chrysler Air- 
temp air conditioning installation by 
William Bornstein & Son, Inc.” 

These appear in shop windows, on 
top of counters, ductwork, etc., as 
each installation is made, and help 
to promote more interest in comfort 
conditioning. 

Selling the small-scale commercial 
air conditioning user has succeeded 
so well that similar plans are being 
set up for home prospecting this year. 


M-H Executive Sees '49 
As Better Year Than 1948 


NEW YORK CITY—Alfred M. 
Wilson, vice president of Minneapolis- 
Honeywell Regulator Co., told the 
New York Society of Security 
Analysts that first-quarter sales 
and earnings of the company are 
well ahead of the comparable quarter 
last year and that “1949 looks like 
a better year than 1948.” 

Earnings of $900,183, equivalent 
to 65 cents a share after preferred 
dividends, were reported by Minnea- 
polis-Honeywell for the first quarter 
of 1948. Net income in the fourth 
1948 quarter set an all-time high. 

The company reported a net income 
of $5,942,008, or $4.49 a common 
share, for 1948, compared to $6,693,- 
509, or $5.10 a share, for 1947. Wil- 
son said earnings declined through- 
out the first half of 1948, due mainly 
to the oil shortage which affected 
sales of heating controls. 
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‘Home Service Guild Organizes To Solicit 
Work Orders for Smaller Service Firms 


DETROIT — An organization in- 


_ tended to act as a central clearing 


house for all home service needs, in- 
cluding major appliance repair, was 
formed here recently. 

Called the Home Service Guild, the 
bureau solicits work orders from 
householders in the Greater Detroit 
area. When secured, orders are 
placed with ‘“qua’ified, responsible 
service companies or individuals” af- 
filiated with the Guild, according to 
Fred Miller, president. 

Miller, who was formerly in the 
advertising and sales promotion field, 
claims the Guild has already signed 
up approximately 200 local service 
firms. As a group, these affiliates 
handle everything from repairing re- 
frigerators to exterminating vermin. 

Explaining operation of the bureau, 
Miller said he had divided the 
Detroit area into 30 districts corres- 
ponding with the postal zones. Guild 
field men, he stated, are now attempt- 
ing to sign up at least one firm in 
each district for each type of service. 

Affiliates pay a monthly registra- 
tion fee of $10 and a 10% commis- 
sion on all work orders assigned 
them by the Guild, Miller pointed out. 
Commissions also apply to all other 
work or the sale of other materials 
and products resulting from the ini- 
tial service call within 90 days. 

The registration fee, according to 
Miller, is used for advertising, sales 
and promotional expenses, and over- 
head costs of the Guild. Thus far, 
the bureau’s advertising program 
has consisted of display advertise- 
ments in Detroit’s three daily news- 
papers, but plans call for use of the 
radio, and direct mail. 

Current advertising stresses to the 
housewife that “one phone call 
brings you 50 home services.” Said 
a recent advertisement, in part: 

“No longer is it necessary to con- 
tact many firms or individuals for 
your various home service needs. 
We'll send you the right man for 
every job... save you time, money, 
risk, and worry. 

“One phone call does it dil... 
through us you reach the dependable, 
selected service company or indivi- 
dual craftsman or mechanic located 
nearest your home... .” 

The advertisement, in which the 


Guild’s telephone number was promi- 
nently featured, listed 50 home serv- 
ices available through the organiza- 
tion. In addition to home appliance 
service, they included such items as 
plumbing, heating plant, and elec- 
trical work, roofing and roof repairs, 
paper hanging, linoleum laying, moth- 
proofing, fumigating, and mattress 
renovating. 

After a call has been received and 
the work assigned, the Guild mails 
a double post card to the customer. 
One card confirms the order and 
asks the housewife to “call us again 
when the need arises for any type 
household or home service work.” 

The other card—a business reply 
card—is a customer service report to 
the Guild. On it, the customer lists 
the service firm’s name, job descrip- 
tion, and price charged, and _ indi- 
cates whether or not the work and 
price were satisfactory. Space is 
allowed for the customer’s name, ad- 
dress, and telephone number. 

Miller sees the Guild as particu- 
larly beneficial to the smaller service 
firms whose advertising budgets are 
limited. For their $10 monthly regis- 
tration fee, he emphasized, affiliates 
get the benefit of advertising run 
on a scale none could afford alone. 


Hajoca Baltimore Branch 
Adds Refrigeration Supplies 


PHILADELPHIA—Starting on or 
about April 15, the Baltimore office 
of Hajoca Corp. will offer a complete 
line of equipment and supplies to the 
refrigeration trade in the Baltimore 
area, it has been announced. 

This branch, which since 1925 has 
been serving Baltimore and vicinity 
with plumbing, heating, and indus- 
trial equipment, is the latest of the 
Hajoca branches to expand its fa- 
cilities to include a full stock of 
refrigeration supplies. Of the 31 
Hajoca branches which serve the 
eastern seaboard from Pennsylvania 
and New Jersey to Florida, eight now 
offer refrigeration service. 

The Baltimore branch warehouse, 
located at Loch Raven Rd. and 28th 
St., will be represented in the field 
by Paul E. Stewart. 


THE MOTOR SPEED... 
THE MOTOR H-P RATING 


-..-are all you need to know 


to select a safe, long-lasting Sprague 
motor capacitor replacement. 


One glance at the motor nameplate and the simple tables in 
Sprague’s Handy Guide To Motor Capacitors tells you the 
proper capacitor for practically all replacement jobs. 

These time-saving tables are yours in two sizes—Sprague 
Guide C-900, a handy wall chart for the shop, and Guide 
C-901, a spiral-bound folder for pocket, tool kit, or work 
bench. Both have a greaseproof finish. These Guides are free. 


Write for yours today. 


SPRAGUE PRODUCTS COMPANY, North Adams, Mass. 
(Distributors’ Division of the Sprague Electric Co.) 


c DP 0 G UE CAPACITORS 


You haven’t heard the whole story 
‘til you’ve heard the AMCOIL story of 
all copper welded cooling units. Write 
for bulletin. 


TERRITORIES OPEN 


REFRIGERATION - AIR CONDITIONING - HEATING 


Qonrs AMERICAN COILS COMPANY, 360 THOMAS ST., NEWARK 5, N. J. 


THE MASTER SERVICE MANUALS - - - 


— — — and other books of the Refrigeration Library are 
depended upon as textbooks in trade schools from coast to coast. 


BUSINESS NEWS PUBLISHING CO., DETROIT 


o 2 os 


SERVICE AND QUALITY IMPROVED 


" HANDLING COSTS RED 
; BY MUELLER BRASS CO:$ NEW 


Pi 
an ™ 


P MULTIPLE CONTAINER , 


aT 


” Je twe 


Here’s What the New Mueller Brass Co. 
SEALED CONTAINER Means to You 


Assures original quantities. Saves time and handling. 


Provides neater stocks and improved stock control. 


A carton within a container insures a clean, dust-free 
product that is easier to sell. 


The multiple container promotes sales of 4, 6 or 8 
items at a time, instead of a single item per sale. 


Complete protection—more practical and safer to ship. 


Clearly labeled—complete information as to type, size 
and quantity. 


Quicker and more accurate to inventory. 
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Refrigerants (2) 


LATENT HEAT OF VAPOR 


With the exception of the com- 
paratively small amount of heat 
absorbed by the vapor while being 
superheated in the evaporator and 
in the part of the suction line within 
the refrigerated space, all of the heat 
absorbing or refrigerating ability 
that a refrigerant has, comes from 
its “latent heat of vaporization”; 
that is, almost all of its refrigerating 
ability depends upon how much heat 
the refrigerant requires per pound in 
order to be changed from a liquid 
to a vapor. 

Other things being equal, a refrig- 
erant having the highest latent heat 
of vaporization would appear to be 
the most desirable. 

Ammonia has the highest latent 
heat of vaporization of any of the 
commonly known or used refriger- 
ants, being 565 B.t.u. per pound at 
5° F. which is a “standard ton” 
condition. Water with 1,075 B.t.u. 
per pound at 32° F. is the only liquid 
that is used as a refrigerant whose 
latent heat of vaporization exceeds 
that of ammonia. 
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Refrigeration Problems. 


and their Solution. 
by Paul Reed F 


For Service and Installation Engineers 


* HEAT OF THE LIQUID 


When the warm liquid refrigerant, 
which at standard ton conditions is 
assumed to be 86°, arrives at the 
expansion valve, it must be reduced 
in temperature as well as pressure 
before it can do any “refrigerating.” 
That is, the 86° liquid must be cooled 
down to 5°, the temperature of the 
evaporator, when it enters the evapo- 
rator. : 

The amount of heat that the liquid 
refrigerant must lose in being cooled 
from 86° to 5° is the difference in 
the heat of the liquid at 86° and at 
5°. The heat of liquid ammonia at 
86° is 138.9 B.t.u. per pound, and 
at 5° is 48.3 B.t.u. per pound, so the 
difference is 90.6 B.t.u. per pound. 


NET REFRIGERATING EFFECT 


The only place from which refrig- 
erating ability can be taken, in order 
to absorb this 90.6 B.t.u. per pound, 
is the Latent Heat of Vaporization of 
565 B.t.u. per pound. That is,. the 
ammonia must give up 90:6 of its 
565 B.t.u. per pound in order to cool 
itself down from 86° to 5°. 

Therefore, it has only 474.4 B.t.u. 
per pound left to really refrigerate 
with, so this 474.4 B.t.u. per pound 
is called its Net Refrigerating Effect. 


It varies, of course, according to the 
temperature of the liquid entering 
the evaporator and the temperature 
of the evaporator itself. 


It is desirable for a refrigerant to 
have a low specific heat of the liquid, 
that is, a low Heat of the Liquid, for 
the lower ‘it is, the more there will 
be left for Net Refrigerating Effect. 


A high Net Refrigerating Effect 
means that for a given amount of 
refrigeration to be done, one ton for 
example, or 200 B.t.u. per minute or 
12,000 B.t.u. per hour, only a small 
amount of refrigerant will have to be 
circulated. 


For example, less than one half 
pound of 86° ammonia, .42 lb. to be 
exact (200 + 474.6) will have to be 
supplied to the expansion valve per 
minute to supply refrigeration at 5° 
at the rate of 200 B.t.u. per minute 
which is equivalent to one ton of ice 
melting per 24 hours. 


Even a cold storage room requiring 
20 tons of refrigeration, would re- 
quire only 8.4 lbs. of ammonia to be 
supplied to the expansion valve per 
minute. For a large cold storage 
warehouse, it is desirable to circulate 
a small amount of refrigerant, for 
it allows the use of smaller and 


therefore less expensive piping for 
— * 


- +. WITH MECHANICAL END SEAL 


the liquid line, and a comparable 
saving in the liquid control devices, 
such as expansion valves, solenoids, 
high side float valves, etc. 

A high Net Refrigerating Effect 
would not favor the small refriger- 
ating system, such as a household 
refrigerator, for the heat load is so 
small that the very small amount of 
refrigerant required would present 
difficulties in the design and increase 
the cost of liquid metering - devices 
such as expansion valves, capillary 
tubes. 

For a small refrigerator imposing 
a load of only 600 B.t.u. per hour 
or 10 B.t.u. per minute, only about 
14 oz. of ammonia would be circu- 
lated per minute. It would be diffi- 
cult to feed this small an amount 
into the evaporator with any exact 
regularity. A refrigerant with a low 
Latent Heat of Vaporization and a 
low Net Refrigerating Effect would 
be preferable. 

For example a net refrigerating 
effect of 51.07 B.t.u. per pound would, 
for this same refrigerator, require 
that about 10 times as much, or 
over 3 oz. of refrigerant be circulated 
per minute. This would permit the 
use of a less critical and consequently 
less costly liquid metering device. 


LIQUID DENSITY 


The weight of ammonia to be 
circulated per minute per ton is 
small, .42 lbs., but the size of liquid 
line is more dependent on the volume 
of liquid, rather than the weight. 
The density of liquid ammonia at 
86° is 37.16 lbs. per cubic foot, so 
.42 of a pound will require .42 + 
37.16 = .0133 cu. ft. or 19.6 cu. in., 
which is the smallest volume of any 
of the refrigerants that have ever 
been commonly used except water, 
which, because of its very high latent 
heat of vaporization, requires but 
5.4 cu. in. per ton. 


So the density of the liquid refrig- 
erant is a factor, and a high density 
would tend toward a small volume 
of liquid and consequently, small 
liquid lines. On the other hand, 
liquids that have high densities also 
have high viscosities, which cause 
increased pressure drop and thus 
tend to require larger liquid lines. 


Densities of the liquid of the com- 
mon refrigerants vary from 17.2 
(ethane) to 97.0 (‘“Freon-113”) Ibs. 
per cubic foot, so this property may 
have a very important bearing on 
costs, as far as liquid refrigerant line 
sizes are concerned. For small sys- 
tems, it is relatively less important 
than the density of the vapor. 


VAPOR DENSITY 


If we assume standard ton condi- 
tions, so that we do not have to 
consider differences in load, evapora- 
tor temperature, superheats, etc., we 
find that the size of the suction line, 
and more important, the displace- 
ment of the compressor, is mostly 
affected by: 


1. The amount of refrigerant that 
must be circulated. This is directly 
dependent upon the Net Refrigerat- 
ing Effect, and we found that the 
latent heat of vaporization was the 
determining factor for the net refrig- 
erating effect. 

2. The density of the vapor. If the 
vapor density is low, as with am- 
monia, it will tend to require large 
compressor displacement and may 
largely, if not entirely, offset the 
effect of a high net refrigerating 
effect. 

This is what happens with am- 
monia. Its vapor is “light”; that is, 
has low density, but its net refrig- 
erating effect is high, so the result 
is that ammonia compressors are 
about the same size (have the same 
displacement) as compressors for 
other refrigerants that have much 
lower net refrigerating effects, but 
whose vapor densities are very much 
higher. 

For example, the compressor dis- 
placements for a standard ton are 
about the same for ammonia and 
“Freon-22” (for ammonia, 3.46; for 
“Freon-22”, 3.60 c.f.m. per ton) al- 
though the net refrigerating effect 
of ammonia is almost seven times 
(474.6 and 69.3) as great as that of 
“Freon-22,” so almost seven times 


McAnly Becomes Assistant to 
Maytag General Sales Manager 


NEWTON, Iowa—The Maytag Co. 
has announced the appointment of 
Louis C. McAnly, Jr., as assistant to 


the general sales manager, Verne . 


R. Martin. He succeeds J. B. Clai- 
borne, who has become sales mana- 
ger of the East Coast Co. in Jack- 
sonville, Fla. 

McAnly will help supervise sales 
training, promotion, and plan mar- 
ket surveys. 
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THE PERFECT 
COMBINATION 
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HORE DO aee 
SL itecme . we 


MEAVY-DUTY 


REMCO | 


* Cross-Flo 
with female x male 
* £-7-SEE 


Here’s “a picture” of perfection— 
taken from a working installation 


——— 


Distributor for Revere Dryseal—the easy-to-bend copper 
refrigeration tube that assures you of fine quality in every 


length you buy. 


REVERE 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, New York 


showing the ‘no-clog, no-pressure 

drop’ Cross-Flo Drier-Filter in com- _ 
bination with the 100% leakproof and 7 
foolproof E-Z-SEE Liquid Indicator. | 


If you haven't yet used or read about 
Cross-Flo and E-Z-SEE write for Remco’s 
instructive illustrated circulars. 


REMCO 


INCORPORATED 
ZELIENOPLE, PENNSYLVANIA 


(by weight) as much as ammonia 
must be circulated as ‘“Freon-22.” 
However, the vapor density of 
“Freon-22” is almost seven times 
(.8034 and .1227) as great as that 
of ammonia, so their compressor dis- 
placements are about the same. 
And if the compressor displace- 
ments are about the same, the size 
of the suction line is about the same. 
The viscosity of the vapor has some 
effect on the size of the suction line, 
but this may be ignored in small 
systems and for comparatively short 
lines. 


R= Dryseal Copper Refrigeration Tube is uniformly 
soft, so that you can bend it easily ...and it won't 
split at the ends when flared. It has a new type of mechan- 
ical end seal that permanently keeps the interior of the tube 
clean and dry; and the seal is compact enough to pass 
through any opening large enough for the tube itself. In 
addition, Revere Dryseal is made to new, more economical 
dimensional standards. And it comes to you in a new 
package that protects the tube, keeps it bright and clean, 
and is readily identifiable in stock. 


ie 


Revere Dryseal Tube comes in sizes from %” to %” O.D., eee 
Mills: Baltimore, Md.; Chicago, Ill.; Detroit, Mich.; New Bedford, 
Mass.; Rome, N. Y.—Sales Offices in Principal Cities, 
Distributors Everywhere. 


and is packed two 50-foot coils to a package. 
Next time you buy refrigeration tube, ask your Revere 


(To Be Continued) 
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Case Leasing Plan-- 


(Concluded from Page 1, Column 4) 
dinary real estate lease.” 

Legg said the plan also permits the 
producer or distributor to sublease 
cabinets to the retail stores “at 
rentals sufficiently low to attract 
those stores not formerly available 
to him.” 

Eighty-four months or 364 weeks, 
if necessary, are extended to the 
producer or distributor or the sub- 
lessee, the retail store, under the 
plan. 

Refrigeration Corp. of America’s 
entire line of Frigid Freeze equip- 
ment is made available to the frozen 
food distributor at regular distributor 
prices, “which obviously are and 
must be competitive,” Legg stated. 
He added that no pre-payments are 
required and simple interest charges 
are added to the unpaid lease balance 
over the term of rental years. 

Commenting further on the plan, 
Legg declared that future progress 
of the frozen food industry depends 
on the opening of additional retail 
outlets and the expansion of frozen 
food departments in established out- 
lets. 

“Early days in the ice cream in- 
dustry brought the ice cream pro- 
ducer to the full realization that 
additional sales outlets meant addi- 
tional equipment,” he said. ‘Provi- 
sion was made for the purchase of 
this equipment. 

“The present, situation in the fro- 
zen food industry is not dissimilar. 
Naturally, full recognition is given 


‘Leaders In New Traffic Appliance Group 


First officers and members of the executive board of the newly formed National 
Appliance Service Association, Inc. are pictured above. The officers, seated, are, from 
left to right, Wilfrid L. Cloutier, secretary-treasurer; Keith L. Chamblin, first vice president; 
Morton C. Mandell, president; and Thibaut C. Kaemmerlen, second vice president. 
Members of the executive board, standing, are, from left to right, Y. Carl Bressie, Bertram 
F. Roland, Martin A. VanHowe, Sterling A. Shimer, James |. Arnett, and John D. Hilburn. 


lb 


to the disparity existing between the 
frozen food and ice cream industries 
in regard to profit margins, dis- 
similarity of production problems 
and other pertinent factors. It is these 
very differences which have prompted 
this announcement.” 


Hill Appliance Files Name 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for Harris Hill Appliances, 
Clarence, N. Y., by John H. Flesher. 
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Your Air Cleaning 
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Nasa Backs Servicing - - 


(Concluded from Page 1, Column 5) 
Bank building, Detroit. 

At the organizational meeting, the 
charter members adopted the follow- 


ing statement of policy for the asso- 


ciation: 

“1. We will conduct our business 
and service on traffic appliances in 
an efficient, expedient, and economi- 
cal manner to the best interests of 
the manufacturers, their agents, dis- 
tributors, dealers, and the consumer. 


“2. We will, with the cooperation 


Every One in the Industry 


| 


ORGE F. TAUBENECK 


. .. Because Every Laugh Drives Home a 
SOUND SALES PRINCIPLE! 


“This is a funny book,” declares 
George Taubeneck, editor of Air 
Conditioning & Refrigeration News, 
in his heading for Chapter 1. That’s 
true. You'll laugh! You’ll learn, too. 


have set up—and makes them easy to 
remember by associating these prin- 
ciples with humorous anecdotes. It 
vigorously points up the job ahead 
for sales management—tells what. 
where, why, when, and how. 


of the manufacturers, instruct and “Qne Foot in the Door” is the 
assist competent traffic appliance laugh-and-fact-packed story of Spe- I P 
service organizations to the end that cialty Selling. It takes you back t pleads eloquently for—and points 


the consumers will have made avail- 
able to them the best service obtain- 
able. 

“3. We will distribute information, 
bulletins, exchange of ideas, and 
work diligently for the common good 
and welfare of the industry. 

“4, Our members will at all times 
carry a complete and adequate inven- 
tory of parts and supplies for the 
manufacturers whom they represent. 

“5. We will not condone the: buy- 
ing of parts in club or syndicate 
form, nor the manufacture of parts 
by our members for those manufac- 
turers whom we represent. 

“6. We will discourage the publish- 
ing or circulating of false or mislead- 
ing information and advertising. 

“7, We will conduct our business 
in a manner conducive to good trade 
practice and adhere to the policies 


through chuckling pages to the birth 
of the specialty merchandising art 
under John H. Patterson of N.C.R. 
fame, and it takes you forward— 
again with smiles and guffaws—to the 
shining future. 


It clearly delineates the selling 
principles which years of experience 


the way toward—the more efficient 
distribution system that will be one 
of the strongest bulwarks of private 
enterprise. 


It does all this so agreeably and 
fascinatingly that, when you finally 
finish it, you'll call it the most enjoy- 
able book you've read in a decade. 


CHAPTER TITLES from ‘One Foot in the Door’ 


“This Is a Funny Book” 


12. “It Pays for Itself” 
13. “Ask the Man Who Uses One 


1. 
\\I Master—and He Got 
=. Ni L ; of traffic appliance manufacturers = Lol wer seed 14. Everybody Loves a Convention 
I Qe Ze whom we represent.” 3. Making Direct-Mail Advertising Re 15. Sales Training Schools Must Be Clever 
ALUMALOY <> = oe nae 
N-* 4. Hair Grows on a Billiard Ball 16. Cirenit Riding Becomes a Profession 
West Penn Power Sales == 5. Publicity Isn’t Always Free 17. Make It Clear, Make It Simple, Make 
EZ KLEEN AIR FILTERS 6. People See Better Than They Hear deep 
(Concluded from Page 1, Column 4) 7. How to Humanize Your Company - ~ a agg 
8. Tom Thumb Cartels . e ou Ten 
You'll do a thorough job of air clean- gered to make thousands of adhesive- poet By Rigen Bag peony A peg od 9. Finding the Rainbow’s Pot-of-Gold 20. Mama Can Help, Too 
ing at a saving—when you switch to coated, dust-holding baffles. This last year. Conventional washer sales 10. There’s Always One Best Way to Tell 21. Ask the Man Who Does the Work 
new R-P ALUMALOY E Z KLEEN _ unique baffle-pattern sets up a violent were off 18% from February, 1948 Your Story <2. Factory Open House Policy 
/ Air Filters! They last indefinitely on turbulence throughout the complete ee obs vrs fi : it 11. You Can’t Get Off First Base Without 23. Who Says You Can’t Sell Abroad? 
your unit air conditioners—with sim- depth, providing highly effective , ee ae oe we a Sales Manual 24. “Tell All” Promotion Rings the Bell 


ple cleaning and recharging. 


depth-loading, higher dust-holding ca- 


sales are as follows: 


| pacity, yet low resistance build-up. Feb. Feb. dan. 
And here’s why you get cleaner air Prove te your own benefit how R-P Appliance "49 "48 49 
with R-P E Z KLEEN: Dirt, dust, ALUMALOY E Z KLEEN Air Filters Refrigerators ...... 916 1,619 964 e 
soot, pollen are literally scrubbed out pay for themselves in savings! Write Home & Farm 
of the air by multi-layered expanded ee ; ‘ Dat: Freezers ......... 145 198 213 
Alumaloy sheets scientifically  stag- nee “a « ar Tomtom pT ee TEE 483 630 554 PUBLISHED BY 


Garbage Disposers. 21 25 26 
Dishwashers 


CONJURE HOUSE 


| 2 A py | 1| y i Aw A“ in) Ij IN PON INI | aes 
RESEARCH PRODUCTS CORPORATION | Gothes driers 6 1 8 BOOK DIVISION OF 
DEPT. AC, MADISON 10, WISCONSIN eee 200 213 264 BUSINESS NEWS PUBLISHING CO. 
F , ae Washers, 
Conventional 1,226 1,497 1,295 
RP) RP FILTERS ... for FINER LIVING Washers, | sien geet 450 WEST FORT STREET 
CHOSEN AS STANDARD EQUIPMENT BY LEADING MANUFACTURERS Pres Shag 572 pd = DETROIT 26, MICHIGAN 
Water Heaters .... 306 308 302 


Ranco’s established policy of continu- 
ous research and improvement— its 20 
year record of more than a score of 
firsts in design development—is your 


assurance of the finest, dependably ac- 
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curate and trouble-free refrigeration 450 WEST FORT STREET | 

controls. The complete Ranco line of | DETROIT 26, MICHIGAN 

Refrigeration Controls includes a type | | 

and model designed and built to meet PLEASE SHIP US ..... se COPIES OF “ONE FOOT IN | 

your specific requirements. Check with | - sake el a ie sah a | 

your Ranco wholesaler first! ; | 
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PATENTS 


Week of January 18 
(Continued) 


2,459,329. DEHYDRATION DEVICE. 
Sidney O. Levinson and Franz Oppen- 
heimer, Chicago, Ill., assignors to Michael 
Reese Research Foundation, a corporation 
of Illinois. Application May 29, 1944, 
Serial No. 537,780. 2 Claims. (Cl. 34—76.) 


” 


1. A device adapted for use in the dry- 
ing of frozen materials, comprising a con- 
tainer having heat insulated walls and 
adapted to contain the materials to be 
treated, a closure for said container and 
having heat insulated walls, said container 
and closure being provided with sealing 
surfaces which are frusto-conical in shape, 
a resilient sealing member between said 
surfaces, means within said closure for 
refrigerating the interior of said con- 
tainer when said closure is in place there- 
on, and means for positioning said closure 
with respect to said container so that said 
sealing surfaces are positioned with re- 
spect to each other, said positioning means 
including a wall exterior of and spaced 
from the interor wall of said container 
so as to provide an insulating space there- 
between, said wall of the positioning 
means having at its top edge an inclined 
surface which is adapted to engage said 
closure to position the container with 
respect to the closure. 


2,459,337. LIQUID COOLER INCLUD- 
ING CONTROL APPARATUS FOR 
LIMITING ICE FORMATION THERE- 
ON. Estel C. Raney, Delaware, Ohio, as- 
signor to Ranco Inc., Columbus, Ohio, a 
corporation of Ohio. Application June 1, 

Serial No. 597,040. 4 Claims. (Cl. 


2. The method of operating a refrig- 
eration system, including a heat absorber 
immersed in a body of a normally liquid 
medium and a circulator connected to 
said absorber to supply refrigerant there- 
to, said method comprising -,centrolling 
the operation of said circulator by varia- 
tions in the temperature of said absorber 
as long as the medium, at a prédeter- 
mined point. spaced from the heat ab- 
sorber, is in the solid phase and causing 
the presence of the medium in liquid 
phase at-said point to cause opération 
of the circulator until the‘ liquid: is con- 
verted at said point into the solid phase. 


2,459,446. ROLLER BRACKET FOR 
BOUND REFRIGERATOR OR CABINET 
SHELF. Joe H. Meredith, Springfield, Mo. 
Application June 1, 1945, Serial No. 597,105. 
1 Claim. (Cl. 308—231.) 


‘The combination of a movable shelf, a 
bracket comprising a disc shaped mem- 
ber having diametrically opposed bearing 
members formed thereon at the center 
thereof, one of said bearing members be- 
ing square shaped in cross section and 
adapted to be detachably seated in a 
support, the other of said bearing mem- 
bers being circular in cross section, a 
roller journalled on said circular bracket 
for the engagement of the shelf there- 
with to permit free rotation of the roller, 


‘ 


a flange on said roller of the same diam- 
eter as said disc shaped member, said 
roller being downwardly tapered on the 


contact edge thereof, a rubber washer on... 
the square shaped bearing member and . 


a steel washer on the circular bearing 
member to permit free rotation of said 
roller, and a track on said shelf conform- 
ing to the taper of the contacting surface 
of said roller to permit smooth sliding 
motion. of said shelf. ~" 


2,459,522. SWITCH FOR REFRIGERAT- 
ING APPARATUS. Albert,. 0. Grooms, 
Dayton, Ohio, assignor to General Motors 
Corp., Dayton, Ohio, a corporation of 
Delaware. Application Oct. 30, 1944, Serial 
No. 560,996. 3 Claims. (Cl. 200—83.) 


1, A bellows-operated control compris- 
ing a U-shaped metal frame, a block of 
electrical insulating material extending 
between the ends of the legs of the U- 
shaped frame and fastened thereto, a 
switch mechanism mounted upon the in- 
turned side of the block and having ter- 
minals extending through the block to 
one of the other faces; a metal bellows 
fastened to the yoke of the frame, a bel- 
lows follower operatively connecting said 
bellows and said switch mechanism, and 
a range adjusting means mounted upon 
one of the legs of the U-shaped frame 
for acting upon the bellows follower to 
vary the range of the control. 


2,459,774. WATER COOLER WITH A 
DRAIN ARRANGEMENT. Samuel O. Mor- 
rison, Media, Pa., assignor to Sunroc 
Refrigeration Co., Dover, Del. 


2 


1. In a water cooler, a drinking water 
dispenser, a water cooling unit below the 
dispenser, a drain fitting below the water 
cooling unit, an inlet connection for water 
to the cooling unit, a connection leading 
from the bottom of the cooling unit down- 
ward to the drain fitting and a con- 
nection leading upward from the drain 
fitting to the dispenser. 


Week of January 25 


2,459,802. AIR CONDITIONING APPA- 
RATUS. Walter L. Fleisher, New York 
City, N. Y. 


1. A capillary cell designed to have air 
and water pass through it in a vertical 
direction and comprising a tubular cas- 
ing, a coarse grid at each extremity of 
said casing, a plurality of vertical capil- 
lary threads in said casing substantially 
parallel with the sides thereof and to 
the direction of the flow of air and water 
through the cell, and a small apertured 
stabilizing screen adjacent to but spaced 
inwardly from the upper and lower ends 
of the casing, each small aperture of said 
screen receiving the ends of a group of 


Subscribe ‘Now 


= 


Receive the greatest trade paper in the Industry—Air 
ConpitTioninec & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 
i is ts dt des rari din st ais megs esisapeqmn agi eases cm capcom conse suse 


AIR CONDITIONING & REFRIGERATION NEWS 


450 West Fort Street, Detroit 26, Michigan | 
| Gentlemen: Send the NEWS for one year. 
C) $5 enclosed [] Bill me [7 Bill the company 
i i tint Ss hb ied 3s 60,060 se ees bab Soe oc baeeee ease 
' Ss io b kk os vo hn ine ss ooh e hE Gee Cee 44s 
} I e ih-b 9a 0-0 PSS Ie Oe ee Te P Tere Lee Tere 
6 | hg ReaD cts kat ne ea Be 
‘ a eS es 


said capillary threads at the top and 
bottom of the casing and maintaining the 
threads in a vertical position and in a 


‘predetermined relation to the direction 


of the flow of air and water through the 
cell and spacing the individual groups of 
vertical capillary threads from one an- 
other. 


2,459,912. BUNKER AND AIR CIRCU- 
LATING FAN ASSEMBLY FOR REFRIG- 
ERATOR CARS. Paul K. Beemer, Ingle- 
wood, Calif., assignor to Preco Inc., 
Los Angeles, Calif. 


« ee 
7 


1. In a car construction having a car 
floor, side walls, and an end wall, and a 
lading floor spaced above the car floor 
and. having an end spaced from the car 
end wall; a combined ice bunker and 
ventilating structure comprising, a fan 
housing structure extending in length 
across the car floor substantially from 
side to side immediately adjacent the 
lading floor end, the fan housing being 
an elongate unitary box-like structure 
comprising top and bottom plates and an 
intermediate vertical wall structure com- 


prising staggered longitudinal wall por- 
tions and interconnecting transverse wall 
portions forming a series of compart- 
ments alternate ones of which are open 
at opposite sides of the housing, the hous- 
ing being spaced from the car end wall 
with the upper surface of its upper plate 
flush with the upper surface of the lad- 
ing floor and forming the lower part of a 
transverse wall structure which divides 
an ice bunker compartment adjacent the 
end wall from a lading compartment 
whose floor is formed by the lading floor, 
a fan driving shaft extending lengthwise 
through the fan housing, certain of the 
transverse housing walls being perforate, 
fan units on the shaft in alternate hous- 
ing compartments, an ice grate in the 
ice bunker compartment with its upper 
surface at the level of the lading floor 
surface, and a bulkhead structure ex- 
tending across the car interior from side 
to side, the bulkhead structure being 
movable between a position against the 
car end wall and a position over the fan 
housing where it is supported directly on 
the housing top plate and forms the 
upper part of the transverse wall struc- 
ture which divides the ice bunker from 
the lading compartment, the housing 
structure including an upwardly facing 
channel formation extending longitudi- 
nally of the structure at a level below 
the surface of the top plate, and the 
lower edge of the bulkhead structure be- 
ing provided with a downwardly pro- 
jecting bead adapted to enter the chan- 
nel formation. 


2,460,215. TELLTALE FOR FROZEN 
FOOD PACKAGES. Kenneth J. Chase, 
Wilmington, Mass. 


1. A warning device for a quick-frozen 
food package comprising a fluid-tight 
elongate casing having an outer portion 
designed to be located adjacent to an 
outer surface of the package, and an inner 
portion designed to be located deep within 
the package,. fluid-activated signal ma- 
terial within the outer part of the casing, 
said signal material being of a _ kind 
which is permanently changed in appear- 
ance by contact with a selected fluid, a 
fluid conductor extending from the inner 
part of the casing to the outer part there- 
of, and means in the inner portion of 
the casing operative to supply fluid, opera- 
tive to change the appearance of the signal 
material, to the conductor when the tem- 
perature of the interior of the previously 
frozen packages rises above the freezing 
point. 


(To Be Continued) 


$2.50 
5¢ ea. 


RATES for “Positions Wanted” 
per insertion 50 words or under. 
additional word. 

RATES for all other classifications $5.00 
per insertion 50 words or under. 10¢ ea. 
additional word. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. 


POSITIONS WANTED 


SELECTED GROUP of men, graduates of 
well-known trade school, desire employ- 
ment in refrigeration field. Will travel 
anywhere. Qualified in domestic and com- 
mercial refrigeration. Reliable. Placement 
Dept., EASTERN TECHNICAL SCHOOL, 
888 Purchase Street, New Bedford, Mass. 


REFRIGERATION SERVICE work with 
a manufacturer or _ dealer. Extensive 
electrical and_ refrigeration experience 
over a period of thirteen years: have had 
experience as a supervisor; qualify as an 
electrician; thoroughly understand the 
fundamentals of refrigeration and appli- 
cation engineering; have done some 
teaching’ of refrigeration theory; wide 
experience in the proper maintenance of, 
and installing of, refrigerating equipment 
under various conditions in an efficient 
and workman-like manner; have been, 
and enjoyed working, overseas with the 
army as a technical representative of an 
eastern manufacturer. Primarily am best 
fitted for store fixture and related lines 
of refrigeration work such as: the stor- 
age of frozen and fresh produce, ice 
making machines and air conditioners. 
Like doing refrigeration work and am 
not a clock watcher. Desire to locate in 
small western city or Alaska. Can give 
list of references. BILL FITZGERALD, 
2840 W. Cold Spring Lane, Baltimore 15, 
Md. 


INSTALLATION AND service man, age 
24. Neat and reliable. Desires job with 
reliable company in North or South Caro- 
lina. Seven years experience including 
most types commercial refrigeration. Ex- 
perience on air conditioning equipment to 
140 tons. Married and have two children. 
Employed at present. BOX 3136, Air 
Conditioning & Refrigeration News. 


SHOP MAN—15 years experience. Familiar 
with all makes of refrigeration equipment. 
Domestic, commercial, open or sealed 
units. Can operate lathe, weld both gas 
and electric, and repair motors. Ability 
to rebuild any make of refrigerator, 
limited only by your shop equipment. 
BOX 3138, Air Conditioning & Refrigera- 
tion News. 


CINCINNATI, OHIO: commercial refrig- 
eration mechanic. 5 years experience with 
U.S. government. Also dairy refrigeration 
and air conditioning. Reliable, sober, 
married. Age 33, height 5’ 10”, weight 165. 
BOX 3139, Air Conditioning & Refrigera- 
tion News. 


AVAILABLE AMERICAN 43 years old 
with 23 years experience in all phases and 
types of refrigeration and air condition- 
ing, any tonnage. Experience equal to a 
degree: 16 years in the United States; 
past 7 years in supervisory capacity—re- 
frigeration and air conditioning—in tropi- 
cal country where I am at present but 
returning to the United States perma- 
nently about April 25, 1949. Will consider 
field representative, laying out, selling 
and supervising installations, or operation 
and maintenance of large equipment. Best 
of references. Willing to travel or settle 
permanently. Please write BOX 3140, Air 
Conditioning & Refrigeration News. 


SUPERINTENDENT OR service manager: 
25 years in refrigeration field. Installa- 


tions, service, repairs and some sales. 
Ammonia, ‘‘Freon.’’ Prefer Philadelphia 
area. BOX 3141, Air Conditioning & 


Refrigeration News. 


ENGINEER—AIR conditioning-refrigera- 
tion. 26 years foreign & domestic refrig- 
eration experience: commercial, industrial, 
marine, all phases. 16 years air condition- 
ing experience: estimating, design, appli- 
cation all tonnages. Presently employed as 
chief engineer large air conditioning & 
heating concern. Desire to locate west or 
southwest. Salary requirements $5,000.00 
to $6,000.00. BOX 3142, Air Conditioning 
& Refrigeration News. 


POSITIONS AVAILABLE 


MEN WANTED: experienced application 
engineer and estimate on ammonia and 
“Freon’’ refrigeration and air condition- 
ing, including duct work and sub-con- 
tracts. Mostly an office job. Please 


supply details of experience, references 
and salary requirements in first reply as 
position now open. BAKER REFRIGER- 
ATION CORPORATION (formerly Baker 
Ice Machine Company), 4110 Commercial 
Avenue, Omaha 11, Nebraska. 


SALES MANAGER: excellent opportunity 
for a thoroughly experienced air condi- 
tioning sales engineer to take complete 
charge of air conditioning department, 
handling a nationally known and well 
advertised line of self-contained packaged 
units. Permanent position for man of 
proven ability. BENT DISTRIBUTING 
COMPANY, 4012 W. Beaver Street, Jack- 
sonville, Florida. 


MANUFACTURERS’ REPRESENTA- 
TIVES: wanted by nationally known 
manufacturer of commercial electric water 
coolers for office, factory, etc. Men must 
have experience and call on distributors, 
dealers, water companies, and rental com- 
panies. Compensation, commission. State 
fully background, experience, lines cur- 
rently handled, territory covered and 
references. Several choice territories avail- 
able. BOX 3127, Air Conditioning & Re- 
frigeration News. 


SALES MANAGER & district men experi- 
enced in supermarket engineering and 
installations to take complete charge of 
sales for established manufacturer of 
adjustable shelving and fixtures distribut- 
ing nationally. Excellent opportunity. 
Our salesmen are informed of this adver- 
tisement. Write BOX 3131, Air Condition- 
ing & Refrigeration News. 


SALES MANAGER. Leading manufacturer 
of air conditioning and _ refrigeration 
equipment is seeking a high calibre man- 
ager of sales to national accounts and 
industrial users. Eastern location. Candi- 
date should have engineering background 
and similar pre-war selling experience 
with several years as sales manager. Age 
limit 48. Excellent salary and growth 
opportunity. Please furnish complete 
resume. BOX 3137, Air Conditioning & 
Refrigeration News. 


A-1 SALESMAN wanted by old estab- 
lished industrial & commercial refrigera- 
tion business in central Washington. 
Large territory and excellent opportunity 
for good salesman. Straight commission 
basis. Application should state age and 
give full details as to experience and 
references. BOX 3143, Air Conditioning 
& Refrigeration News. 


EQUIPMENT | FOR SALE 


LARGE QUANTITY: %” flare nuts, brass, 
standard, 5¢ each; %” flare forged tees, 
17¢ each; %” flare by 4” M.P. elbows, 
10¢ each; %” flare by %” Fem. P. elbows, 
48¢ each; 1%” flare by %” Fem. P. elbows, 
22¢ each; %%” flare by 4” Fem. P elbows, 
13¢ each. Henry diaphragm  packless 
angle valves, 1%” O.D., $11.00 each; 1%” 
O.D., $7.00 each. Silica gel, 25 lb. cans, 
$3.00 per can. Rubberized fabric door 
gasket, cushion width %”, flange width 
34”, 4¢ per ft. Frigidaire leak detectors, 
$1.50 each. IRWIN L. ARDEN COM- 
PANY, 83 Scarborough Rd., Pawtucket, 
m. &. 

TUNNEL BLAST freezers. Hussmann. 
Brand new complete with baskets, expan- 
sion valve, and heat exchanger. Rated 
18,000 BTU’s at 10° TD. $450.00 each. 


BIMEL CoO., Cincinnati, Ohio. 
COMPRESSORS. NEW 1 H.P. to 7% H.P. 
water cooled Universals and Copelands at 


less than distributor's cost. BIMEL CO., 
Cincinnati, Ohie. 
HEAT EXCHANGERS nd _ receivers. 


Various sizes. Brand new in original 
crates at less than manufacturer’s cost. 
BIMEL CoO., Cincinnati, Ohio. 


SOLENOID VALVES. Various makes and 
sizes. Brand new at less than manufac- 
turer’s cort. BIMEL CO., Cincinnati, Ohio. 


MERCOID THERMOSTATS. -5° to plus 
35°. Brand new at $15.00 each. BIMEL 
Co., Cincinnati, Ohio. 


REFRIGERATOR DOORS. 3/’6” by 6'6” 

Jamison-York double batten auto close 

doors complete with removable track 

heads for 7’2” track. 1%” corkboard in- 

sulation. Brand new. $95 each. Freight 

poor in U.S. BIMEL CO., Cincinnati, 
io. 


RECORDING THERMOMETERS. Bristol 
electric 7 day remote -30° 


CLASSIFIED ADVERTISING 


COMPRESSOR. WESTINGHOUSE 60 ton 
evaporative cooled type. Used on air 
conditioning application but in good con- 
dition. Bargain; $2,000.00 F.O.B. Cincin- 
nati. BIMEL CO., Cincinnati, Ohio. 


SEALED UNITS rebuilt and exchanged. 
Prompt service on Coldspot (sealed & 
semi-sealed). Chieftain, Gale, Tecumseh, 
Norge and many others. One year guar- 
antee. Write for price list and shipping 
instructions. BRIGHTON, 3906 Joy Rd., 
Detroit 6, Michigan. 


FOR SALE—used heavy-duty Chieftain 
refrigeration units, model MS14U2HD. 
Condition fair. %4 H.P. motor, twin-piston 
compressor. $38.00 each, $30.00 in lots of 
six or over. COCA-COLA BOTTLING 
COMPANY, Sacramento, California. 


DOUBLE DUTY and top display cases: 
six, eight, ten, and twelve foot, all 
porcelain in and outside. Brand new. 
Your discount, 50% and 10%. Six and 
eight foot beverage coolers: valve and 
tubed mounted, $175 and $195. House 
freezer units: 3 cu. feet, complete ready 
to plug in, $110. F.O.B. Philadelphia. 
GENERAL REFRIGERATOR CoO., 856 N. 
Broad St., Philadelphia, Pa. ST. 7-2240 
and 2241. 


CLOSING OUT forged brass fittings be- 
low cost. %” IPS x % flare, # 445 
Kerotest angle valves, 95 cents each, %” 
IPS x % flare, 90° elbows, 25 cents each, 
F.O.B. Chicago. C. B. GOODMAN & CO., 
6459 S. Morgan St., Chicago 21, Illinois. 


MILLS COUNTER freezers: 5 gallon, 
self contained and 60 gal. hardening 
cabinets at more than 50% discount due 
to a favorable buy. New and in original 
crates. Contact by writing INTERSTATE 
TRADING CO., Dep’t D, 525 Broadway, 
New York. 


FOR SALE 3-HP water cooled, ‘‘Freon”’ 
Copeland machines with 3-HP 3 phase 
motors $248.00 each. Model 495 5-HP 
Copeland water cooled ‘‘Freon’’ machines 
equipped with 26 Copeland compressors 
and 5-HP 3 phase motors $278.00, all 
F.0O.B. Kansas City, Missouri. These 
machines are brand new in original Cope- 
land crates and carry the one year factory 
guarantee. 10% deposit required with all 
orders, balance C.0.D. THE NAT CORPO- 
RATION, 2710 McGee, Kansas City, Mis- 
souri. 


CHIEFTAIN HERMETICS (new): % 
H.P. $42.00 ea.; without condenser $39.00; 
in lots of 10 $37.00 ea.; in lots of 10 less 
condenser $34.00 ea. New thermostatic 
expansion valves: Sporlan Stand. % T M 
% x % $5.50 ea.; Sporlan Stand. % T F 
% x % $5.50 ea.; Detroit 893 % T F 30 
10° super 4% x &%& P. $4.50 ea.; Detroit 
non-adj. 898 X % T F 15 3° super 4% x 
% for home freezers or domestic $1.50 ea. 
Seals, GE compressor parts and fittings 
at % price. Send for surplus. sheet. 
NORTHLAND REFRIGERATION COM- 
PANY, 1742 Wabansia Avenue, Chicago 
22, Illinois. 


SUBJECT TO prior sale: Hermetic Chief- 
tain units—% H. P., $4450; % H. P., 
$48.50. Other well known hermetics: \% 
H. P., fan cooled, $52.50; 4% H. P., fan 
cooled, light duty, $57.50; 4 H. P., fan 
cooled, heavy duty, $59.50; % H. P., fan 
cooled, $69.50. Open units, standard 
makes: % H. P., $54.50; % H. P., $64.50; 
% H. P., $84.50. Above prices quoted on 
lots of six. All open units are 60 cycle, 
single phase. All above units new, carry- 
ing factory warranty. Write for unit list. 
Penn type 260 Apol low pressure control, 
$4.25. Penn type 262 Apol high pressure 
control, $4.25. Minneapolis-Honeywell dual 
pressure control, $4.50. Detroit Lubricator 
low pressure control, $4.25. G-E blower 
fan motor with 10” fan, $4.50. Superior 
heat exchanger, 13” over-all, %” x %”, 
$4.25. Mueller heat exchanger, 14%” over- 
all, %” x %”, $5.00 Kramer Trenton panel 
blower complete, % ton, $30.00. Superior 
master drier 4” flare x 14” x 5%”, 75¢. 
U. S. “Frebn” gauge, 4%” face, 30” vac., 
150# or 300#, with corresponding temp. 
scale with red warning hand and mount- 
ing holes, $4.50. Scientific Instrument Co. 
dial thermometer, 4%” face, minus 40 to 
plus 120, 5 ft. tube, $4.50. 1 set U. S. 
“Freon” gauge, 2%” face, 100# compound 
and 300# pressure, temp. scale, recal, and 
mounting holes, $3.50. .Ranco type KW- 
412 cold control complete, $4.00. American 
Injector oil separator, %& ton, $3.50. Cold 
plates 1—30” x 55”, 2—30” x 64”, 3 toa 
set, $35.00. 6—5 Ib. cans Davison refrig- 
eration silica gel, $6.00. 1—5 Ib. can 
Davison refrigeration silica gel, $1.10. 
Crouse-Hinds proof refrigerator 
light, with guard, $250. WALTER W. 


STARR, 1207 George Street, Chicago 13, 
Tilinois. 
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Dealer Finds Prospects 
In New Homes Under 


Construction 


WASHINGTON, D. C.—A simple 
idea for digging up worth-while 
prospects has paid excellent divi- 
dends for Floyd Miller, outside sales- 
man for Kann’s, Frigidaire dealer- 
ship here. 

Instead of waiting for leads to 
be produced through advertising, 
user contacts, etc., Miller makes a 
point of taking frequent automobile 


vr trips around new-building residential 


districts of the nation’s capitol. 


Whenever he finds a new home 
under construction, Miller attempts 
to get the name of the owner from 
the contractor or foreman. 

“On many occasions, of course, the 
foreman of the building crew does 
not know the name of the owner, or 
the contractor refuses to divulge it,” 
Miller said. ‘In such cases, however, 
I am usually able to get the name 
from the city hall building record, 
from the owner’s license plates, or 
other similar sources.” 

Spending five or 10 minutes on 
each call has produced a long list of 
“hot prospects” for the appliance 
salesman. As soon as he locates the 
name and address of the owner, he 
makes a call, offering appliance 
service all the way from a new re- 
frigerator to a complete all-electric 
kitchen. 

Frequently, the homeowner is con- 
tacted before he has given much 
thought to these details, and the re- 
sult can be a sale of appliances in 
four figures. 


A & A Appliance Co. To Stress 
Package Kitchen Sales In Denver 


DENVER—The A & A Appliance 
Co., 3930 Federal Blvd., has been 
appointed exclusive North Denver 
dealer for Frigidaire, it was an- 
nounced recently by Dean and Mar- 
shall Crow, owners. 

Four mechanics in the service de- 
partment were all hired immediately 
upon graduation from the Frigidaire 
service school in Baltimore, accord- 
ing to the management. 

The company has appointed a staff 
of outside salesmen and will concen- 
trate on complete all-electric package 
kitchens, the owners said. 


Shownuniatite Akoka epee of Tesco’ s New Carefully Planned Quarters 


TING ROOM 4 AVAILAB! 
TOM ica ORGANIZATIC 


Jib baptent 7  TESC( 


Supplies Wholesaler’s Timetable for Sales, 
Deliveries Will Promote Better Relations 


NEWARK, N. J.—A “Hollywood 
style” opening of its new head- 
quarters at 78 Boston St. here was 
combined by Tesco Distributors with 
some new methods of conducting a 
wholesale parts and supplies business 
plus a discussion by company officials 
of “what’s wrong with the business.” 

Civic officials including Newark’s 
Mayor Vincent J. Murphy and indus- 
try notables were on hand to con- 
gratulate Ted and Sid Yecies, Tesco 
Distributors mainsprings, on _ build- 
ing up their original purchase of the 
T. W. Binder Co. in 1945 to its pres- 


ent size, with other locations in 
Paterson, Union City, and New 
Brunswick. 


Together with some 1,500 guests 
they helped to dedicate the 20,000 
sq. ft., $150,000 office and warehouse 
which will serve as headquarters for 
the refrigeration parts and supplies 
wholesaling organization. 

In keeping with Ted Yecies’ credo 
that “good showmanship is good 
salesmanship,” huge spotlights il- 
luminated the glass-bricked, ultra- 
modern front, and food, refreshment, 
and Broadway entertainers helped 
make it a gala affair. 

The offices have been organized 


New P-H FLORIST CABINETS 
hego Mowers tresher-longer 


ec 


Patented Grad-U-Matic Air Conditioning Does The Trick! 


The exclusive Grad-U-Matic cool- 
ing system scientifically retaras 
blooms and keeps cut flowers sal- 
ably fresh for longer periods of 
time. Cooling from the bottom 
upwards, the gentle action of its 
controlled air flow eliminates cold 
air blast on flowers and plants. 


ane 


* 


“Fe CHOICE OF 50 
: REACH-IN CABINETS 
we IN ALL PORCELAIN 
eee @ OR STAINLESS STEEL 
Pom Fe available with solid or 


glass doors — self-con- 
bad — tained or remote control 
— with or without Ice 
Maker Coils. Sizes range 
from 20 Cu. Ft. to 90 


Write Cu. Ft 
“se, PDUFFER- 
& MANUFACTURING 


Grand Haven, Mich. 


Beautifully designed black porce- 
lain interiors and exteriors — 
modern fluorescent lighting — 
adjustable, chrome edge, glass 
shelves — and non-fogging Triple 
Thermopane glass doors provide 
the finest possible setting for your 
floral display. Available in 2, 3 
and 4 door models. 


DRY 
BEVERAGE 
COOLERS 


Equipped with Roll- 
Away doors for faster 
service — 100% porce- 
lain exteriors for greater service and 
longer life. Available in 6’, 8’ and 
10’ sizes — Remote or Self-contained. 


UBBARD 


COMPANY 
Established 1898 


MANUFACTURERS OF REACH-IN CABINETS, DAIRY-DELICATESSEN CASES, BEVER- 
AGE COOLERS, DOUGH RETARDERS, FLORIST CABINETS AND WALK-IN COOLERS 


and furnished with the most modern 


equipment available to insure fast 
and efficient handling of orders. A 
soundproofed office for sales manager 
Jay Levins permits him to confer 
with his salesmen without interfer- 
ence. General manager Sid Zackin’s 
office is located so he can oversee the 
entire sales floor, and Ted Yecies 


who attended the “Hollywood” 


RIGHT: In this photo are: (left 
to right) Jay Levins, sales man- 
ager; Sid Zackin, general man- 
ager; and Ted Yecies, partner. 


LEFT: Some of the 1,500 guests 


opening” sof ‘Pesco’s new 


quarters. 


office gives him a full view of the 
entire operation. 

Tesco claims that it offers these 
innovations in relations with cus- 
tomers: 

1. A scheduled time for salesmen 
to call on individual customers. 

2. Scheduled deliveries to indivi- 
dual customers. 

This, say Tesco officials, is a boon 
to dealers in terms of saving them 
time and trouble. 

In receiving and shipping depart- 
ments, the loading platform services 
four trucks at one time, and is 
totally enclosed to permit all-weather 
operations. Elevator service to all 
floors permits easy access to what 
is said to be one of the largest 
jobber-distributor stocks in the coun- 
try. 

A third floor meeting room, which 
seats 500 people comfortably and in- 
cludes all the necessary facilities, is 
available for “sales clinics’ and 
customer meetings. 


After the celebration of the open- 
ing, Ted Yecies further outlined 
Tesco’s plans to the representatives 
of manufacturers who were present, 
stating: 

“Specialized selling with respect to 
the regular line of parts and sup- 
plies has already been under way 
with us, and we are now cutting out 
many lines that were only a duplica- 
tion of stock.” 

He said that this type of program 
must operate on a very small mar- 
gin of profit because of— 

1. Manufacturers selling direct. 

2. Too many wholesalers. 

3. Non-adherence to _ established 
prices. 

4. Poor credit policies. 

5. Sales to trade at less than 
wholesale prices by original equip- 
ment manufacturers. 

6. Purchases by small-volume ori- 
ginal equipment manufacturers of 
more than they can use, resulting in 
“dumping” of surplus supplies. 


4 
r 


ith Ath aaha ihe th hans ehhie 


Pcnevaourry You’ll discover a new 


kind of value when you 
drive and ride in these Advance- 


Lead Them All! 


Chevrolet's 
MESH TRANSMISSION 


offers 


Largest Selling ... Lowest Costing 


CHEVROLET ADVANCE-DESIGN TRUCKS 


The leader offers all these features 
4-SPEED SYNCHRO- 


Chevrolet's exclusive SPLINED REAR 
AXLE HUB CONNECTION adds 


Design Chevrolet trucks. You’ll find 
fleetness and flexibility, power and 
massive strength and long-lasting 
quality in every feature of body, 
frame, cab. ‘and chassis. Yet, you 
enjoy all these premiums at lowest 
cost, for Chevrolet trucks have 3- 
WAY THRIFT—low-cost operation, 
low-cost upkeep and the lowest list 
prices in the entire truck field! 


CHEVROLET MOTOR DIVISION, General Motors 
Corporation, DETROIT 2, MICHIGAN 


CHOOSE CHEVROLET TRUCKS 


quicker, quieter and easier oper- 
ation in Series 3800 and heavier 
duty trucks. Faster shifting maintains 
speed and momentum on grades. 


Chevrolet trucks have the famous 
CAB THAT “BREATHES’’*! Outside 
air is drawn in and used air forced 
out! Heated in cold weather. 


Chevrolet's power-packed VALVE- 
IN - HEAD ENGINE provides im- 
proved durability and efficiency 
as well as the world's greatest 
economy for its size! 


Chevrolet Advance-Design brings 
you the FLEXI-MOUNTED CAB, 
cushioned on rubber against road 
shocks, torsion and vibration. 


greater strength and durability to 
heavy-duty models, 


Uniweld, All-Steel Cab Construc- 
tion e Large, Durable, Fully- 
Adjustable Seat e All-Round Visi- 
bility with Rear-Corner Windows* 
e Heavier Springs e Super-Strength 
Frames e Full-floating Hypoid Rear 
Axles on the 3600 Series and 
Heavier Duty Models @ Specially 
Designed Brakes e Hydrovac 
Power Brakes on Series 5000 and 
6000 Models e Standard Cab-to- 
Axle Length Dimensions « Multiple 
Color Options. 


*Heating and ventilating system and reor~ 
corner windows with de luxe equipment optional 
at extra cost. 


FOR TRANSPORTATION UNLIMITED! 
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_ AIR CONDITIONING & REFRIGERATION NEWS, APRIL 4, 1949 


Canadian Rses Convention In Montreal -- 


KeepRite Refrigeration Co., Ltd.— 
evaporative condenser. 


Minneapolis-Honeywell Regulator 


Co.— controls, etc. 


Ee! Program Opens-- 


x ema Refriveration Parts (two Canadian Refrigeration Journal. 
. v ooths)—Ansui Chemical i 
(Concluded from Page 1, Column 3) has progressed farther than any ‘chart on ‘solids, etc.; daca A AD passa: — pre syst — (Concluded from Page 1, Column 5) 
An unusual feature of this conven- Other industry r Almost 5% times aS valves. NEWS) include “Evaporative Con- a film on lighting, a symposium on 
tion was “Kliff’s-Kove,” named in many condensing units were sold in Canadian Curtis Refrigeration Co., densers” by I. Bodine, “Safety” by teaching about light and sight, and 
honor of Dowson. A long bar set up 1948 as in 1941, and note that in [+q- cutaway models of Copelametic Geo. Schuld, “Comfort Cooling” by talks on “CLM” lamps, the new look 
just outside the exhibit hall and 1941 the government was buying nits, C. G. Heilig, “Open Type Refriger- in home service, and recruiting home 
meeting room was opened at sched- most of them. Brantford Refrigerator, Ltd— ated Fixtures” by C. Dowson, and service women. 
uled intervals for short periods of “Last year between 600 and 700 Sherer-Gillett display case (which “Refrigeration Service as a Business” After preliminary remarks, general 


time where drinks could be purchased 
for nominal sums. 

Primary aim of the scheme was 
to encourage everyone attending the 


self-contained air conditioners of 3 
and 5 tons‘ were sold in Canada, 
which also now has 800 locker plants 
in operation. By the end of 1949 


Brantford manufactures for Canada). 
Ruddy Freeborn Co.—literature on 
commercial fixtures. 
Railway & Engineering Specialties 


by Paul Reed. 

In the annual election J. M. ‘Turner 
was chosen president. Other officers 
are A-+E.'Doan, first vice president; 


sessions will start with a speech by 
Merryle Stanley Rukeyser, lecturer 
and newspaper columnist. He will 
tackle the question, “What’s Ahead 


convention to assemble in one place, there’ll be at least .a. thousand --a Par unit, Detroit Lubricator’s A. Laflamme, second vice president; for the U. S. A,?” 
entertaining in the hotel rooms being plants.” : valve  gas-charging demonstration R. G. Henderson, secretary; A. J. Later, these sessions will hear Paul 
prohibited while any of the confer- Total volume of the commercial board, Aminco, and Mueller Brass  Dottor, treasurer; F. Chance, ser- D. Sanders, editor of The Southern F 


ence activities were in progress. 

The conference got underway Mon- 
day morning with the annual busi- 
ness session which included talks and 
reports by the officers, with Interna- 
tional RSES President C. E. Harris 
responding on behalf of the parent 
organization. 

Great importance of the commer- 
cial refrigeration business in Canada 
was stressed by the luncheon speak- 
er, W. C. Kennedy, vice president and 
sales manager of the Frigidaire Co. 
of Canada. 


business compares well with house- 
hold refrigeration in Canada, he de- 
clared. Domestic amounts to $38 to 
$40 million while total commercial 
sales last year were $30 million. 

When the exhibits were opened 
after the luncheon, visitors thronged 
to the 23 manufacturers and parts 
wholesalers who had set up booths. 
Firms represented and items shown 
were: 

City Refrigeration Parts—Brunner 
condensing units, coils, etc., and a 
self-contained milk-cooler assembly 


products. 
Perrin-Turner—Servel 
condensing units. 


Supermetic 


Canadian General Electric Co.—- 


cutaway condensing units, open and 
hermetic motors. 

Fiberglas Canada—various ioe 
glas products. 

Wagner Electric Div. of Nenaiinn 
Co.—cutaway Wagner motors and 
parts. 

Frigidaire Products of Canada— 
controls, parts, accessories, the Viso- 
Trainer, cutaway condensing units. 


geant-at-arms; and A. W. Brown, 
educational chairman. 

The board of directors, to be chair- 
manned by McCracken, retiring 
president, includes J. Roberts, E. 
Howitt, O. E. Merrithew, S. H. Perry, 
J. P. Delage, N. Brossoit, R. Jones, 
W. Podd, J. Thompson, E. Ridsdill, 
H. Parker, F. G. Dowle, W. H. 
Dowling, J. E. McKenzie, A. G. Smail, 
A. M. Campbell, T. W. Savill, W. M. 
Maybee, J. C. Dorval, L. J. Fournier, 
Pet A. Merrcott, and W. R. Bevis. 


Planter; Fred A. Compton, general 
sales manager of Detroit Edison Co.; 
Ted Malone, radio commentator; and 
Nathaniel Leverone, chairman of the 
board of Automatic Canteen Co. of 
America. 

Other general session features will 
be a showing of the color film, ‘The 
Constant Bride”; a dramatic presen- 
tation of 1948 awards; and a pro- 
ductive power show. 

Luncheon sessions are set for April 
5, 6, and 7 


“Basically,” he said, “the commer-_ for placing in water tank supplied Marshall Refrigeration Co.—charts 
cial refrigeration business in Senate by the purchaser. on Detroit valves, photos of shop re- Wc 
building, operating unit with evapo- rr and TUBE CONDENSERS 
rator spelling RSES ‘and’ CRMA. e 
- Latest Entry In Household Field parle ga Acme Model “J” Shell and Tube Con- ‘ 
g. Co.—cutaway of open d dily built for 1 lif, 
V-type compressor. ensers are sturdily built for long liie— 
Universal Cooler Co. of Canada— % Ton to 25-Ton. Low cost, easy-to- 
glass evaporator, cutaway units. clean, for FREON or Methyl-Chloride. ti 
Air Coils Mfg. Co.—unit cooler. “ UL Approved. See your jobber or write | ti 
Refrigeration Supplies Co.—Ranco direct. ‘he I 
controls, cutaway Tecumseh open 
unit. UN i 
Empire Brass Mfg. Co.—copper i 
ina tad deen: ACME INDUSTRIES, INC. a. 
Brunner Corp. (of Canada)——photos Jackson, Michigan 
of new plant. Representatives in all principal cities : 
Dole Refrigeration Co.—cold plates. ts ‘ 
at os s' 
\AVAAAAALAAL AAA +e 
| \\\ YY" \\\\W \\\YYYY)\)YVY b 
| : : hit 
| \\ | U 
| 
| 
1 y 
Cu a 
| +. 
is 
ro) 
| BUSH CEILING-JeT — . th 
Interior and exterior views of the Deluxe model Orley refrigerator. fi } Outstanding unit for 
i a ; HII maximum efficiency ” 
self-latching ‘“‘Kwiklock” mechanism, i| { in minimum space. “ 
3 0 ; M d i and a %-hp., hermetically-sealed con- b 4 R 
i ey 0 e $- 1 densing unit. Exteriors are finished _ al ; at 
in baked-on Dulux enamel on a iil ol 
(Concluded from Page 1, Column 4)  Bonderized base. r be 
which are said to provide nearly 15 Super and Deluxe models are ‘ “J 
sq. ft. of shelf area, are 6014 in. high, equipped with U-type aluminum 
29% in. wide, and 24% in. deep. « « evaporators reportedly holding 30 Ibs. & o} 
Common features include a porce- of frozen foods. The Custom model ye 
lain enamel meat tray which may be’ has a full-width freezer section at BUSH HEAT TRANSFER PRODUCTS G 
used as a defroster pan, “newly- the top. A single crisper comes with : : 
styled” ice cube trays, a triple-plated the Super model. The Deluxe has are expertly designed and engineered . 
chromium handle assembly with a double crisper and deluxe shelving. . . . fabricated of top-quality ma- M 
BUSH WATER DEFROST terials to rigid specifications ... m hi 
BUSH STANDARD UNIT 2 
MA STE R - B & LT A ffa € h ed U tf | i f pacer "ear Ga to carefully tested and accurately rated. COOLER — Slotted in 
: ‘ . : : ps hangers for easy in- ‘ 
BEVER AGE co OL ER less than 5 minutes. Result: easier selling, faster installa pe ce gg Mie Pear ) * 
tion, less service . . . more PROFIT. wn 
Now available in all models both Standard finish Baked Gray Enamel All this adds up to customer satis- th 
or Stainless Steel Exterior. faction . . . and more business for ~. a 4 
you. There is a BUSH Heat Transfer 
Product for every refrigeration and jo 
air conditioning need. Get acquainted 7 
. i H Factory Representa- 
BUSH PLASTI-COOLER with the BUSH. Maer I 
Jet-black plastic tive in your territory. He is an expert sa 
| baffles that elimi- refrigeration and air conditioning en- NEW BUSH “WJ” — te 
| mate all sweating. : Y Newest Ceiling-Jet th 
gineer . . . a good man to know. You type unit. 800 to 6500 re 
will find him alert to the, application btu/hr at 10°TD. i r 
of the newest heat transfer principles pt 
and thoroughly conversant with the Se 
latest installation techniques. He’ll be 
glad to help with plans and specifica- mo 
33 HHH: i= tions on your next important job. ran 
—7, | BUSH Heat Transfer Products are re 
Attached Unit Beverage Coolers are sold complete with Kelvinator or NOW AVAILABLE through leading en 
General Electric Sealed Condensing Unit, fully charged with gas and ready to fr : cal h ~ tr 
plug in for immediate use. | refrigeration wholesalers everywhere. to 
. sos ‘ WALL 
Gravity Coil Cooling . . . Not forced air; no fans. Addition of warm’ beer | BUSH JUNIOR ; 
(compartment refills) does wot affect temperature of beer already cooled. is Coonmat — Buy the Best...and the Best is Bush. — 
Bottle Compartments . . . Coils (54” tubing) form separate compartments cessible for service. BUSH STANDARD ICE- ’ 
. . . . . / 
for easy separation of brands. Each bottle has direct contact with coils, is MAKERS — Capacities BY) ‘ 
evenly and individually cooled. from 12 to 48 pounds J ow 
Master-Bilt Ice Cube Maker can be installed at factory in BC-30-AU: and and 84 to 384 cubes. ca 
BC-40-AU Attached Unit models. Model BC-20-AU, 4% H. P. Unit, 20- ty 
case capacity . .. Model BC-30-AU, 4 H. P. Unit, 30-case capacity . . . in; 
Model BC-40-AU, 12 H. P. Unit, 40-case capacity. se 
Rugged Construction . . . “Master-Blt” by master refrigeration craftsmen to BE 
give long years of trouble-free service. Hi 
Distributors and Dealers: There is some territory avdlable. as 
Write for details. BUSH C-W PANEL vy 
COOLER — Ceiling or on 
wall mounting inlow- ah 
MASTER-BILT ome : 
hil 
REFRIGERATION umrc. co. wi 
920 PALM STREET + ST. LOUIS 7, MO. Ge 
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